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Overview

The objective of this deliverable is to provide a catalogue of best practices in media representation of
gender and immigration, to be put to the attention of EU policy-makers as a knowledge base for the
implementation of new strategies for fighting stereotypes and discriminations. To achieve this, one
partner from each of the ten European countries represented in the EUMEPLAT consortium provided
two things. First, a set of keywords believed to be the most important/useful to find posts that talk
about how to fight discrimination and stereotypes related to gender and im/migration. Second, a
document containing country observations of best practices.

As the work of WP4 is centred around what is talked about regarding migration and gender on social
media, the best practices are to a large extent related to the data gathered and prepared in WP4.
Specifically, the provided keywords will be used to locate posts that are believed to be best practices
in the sense that they talk about how to fight discrimination and stereotypes. Subsequently, we will
guantitatively analyse these posts on relevant aspects such as content and the poster. This is
important as it can help policy makers to find and understand best practices on social media, which
in turn can be promoted and highlighted as opposite to, for example, posts containing fake news
and/or hate speech. Additionally, the majority of country observations that are provided come from
the social media posts analysed in WP4. This gives an additional, more qualitative, insight into best
practices on social media. Finally, the countries also provide some best practices from a general
observation that do not necessarily come from the data set to further widen the set of best practices
provided.

Introduction

Best practices are related to how to carry out a task or configure something. If followed, these are
known to produce good outcomes. In this document, the EUMEPLAT consortium gather best practices
of online representations regarding gender and migration for how to fight stereotypes and
discrimination online, with particular focus on platforms, across 10 European countries. Indeed, the
goal of work package 4 was to provide an in-depth analysis of social media posts, both from media and
non-media users, aiming at detecting to what degree the platformization process has been changing
the online representation of gender and immigration in Europe and to what degree it amplified
stereotypes on these topics. Specific focus was on how platformization affects the process of
Europeanisation and how Europe is represented through gender and immigration, primarily on the
degree in which the European public sphere is realised, which is usually established in terms of
synchronization of some issues. In this case, the attention was on the synchronisation of the issues of
gender and immigration. The construction of Europeanisation and Europeanity through social media
representations can occur in a wide variety of ways, also relating to, for instance, ethnicity, religion,
gender, immigration, history, eating and drinking, science and technology, arts, music, architecture,
and literature (Balabanova & Balch, 2010). Having said that, it is worth to introduce the two topics of
interest of this study, which are immigration and gender.

The Cambridge Dictionary defines immigration® as the process by which people come to a foreign
country to live there. For most European countries this phenomenon, namely large-scale immigration,

! https://dictionary.cambridge.org/dictionary/english/immigration




is more recent than for oversea countries like the US. For instance, the share of foreign born on the
overall population in West Germany before 1960 and in Spain before the early 1990s was below 1%
while the foreign-born population in the US was 12.5 percent in 2009, but also 13.6 percent in 1900.
In addition to these statistics, Dustmann and Frattini (2011) showed that immigrants in many European
countries are disadvantaged relative to natives, in terms of employment probabilities and occupational
distribution. Additionally, they are also disproportionately represented in the bottom deciles of the
national earnings distributions. The disadvantage is even more pronounced for non-EU immigrants,
who may face higher cultural and institutional barriers. Indeed, the authors concluded with possible
explanations as to why immigrants are disadvantaged throughout Europe, even if we compare them
with native-born individuals with the same observable characteristics. The barriers through
institutions and non-meritocratic access conditions to certain occupations and labour market
segments are the reasons hypothesised (Dustmann & Frattini, 2011).

On the other hand, the Cambridge Dictionary defines gender? as a group of people in a society who
share particular qualities or ways of behaving which that society associates with being male, female,
or another identity. However, for several decades psychologists have taken the opportunity to write
both about sex and gender while studying males and females and women and men (Deaux & Kite,
1987). Some of these studies have referred to “sex differences” (Edwards, Honeycutt, & Zagacki, 1989),
and others have referred to “gender differences” (Blier & Blier-Wilson, 1989). In general, psychologists
who focus on the psychology of gender have struggled with the nuances of the terminology. “Sex” has
come to refer to the biological aspects of being male and female. “Gender” typically refers only to
behavioral, social, and psychological characteristics of men and women. Even these definitions may be
too simple. Scholars have been refining and reworking various definitions of gender for years (Archer
& Lloyd, 1985; Nicholson, 1994; Unger 1979; West & Zimmerman, 1991). In short, to people who study
it, gender indicates something about socialized behavior patterns. Therefore, when we read about
gender differences, we may assume that the authors are focusing on social behaviors and psychological
aspects of their participants (Pryzgoda & Chrisler, 2000).

Mediated representations of gender and migration play an increasingly important role in the way these
categories are understood in the public sphere and the private realm. As media often intervene in
processes of individual and institutional communication, they provide frameworks for the production
and consumption of representations of these categories. Thus, media need to be analysed in their
production, representations, and consumption, not only as reflections as pre-existing socio-political
realities, but also as constitutive elements in the production of meanings of the self and the Other
(Georgiou, 2012). When it comes to platforms indeed, digital inequality studies claim that social
inequalities tend to be replicated online (Rosenberg, 2021). For this reason, also the posts of users
who do not belong to the categories of media and institutions should be studied to understand how
the structures provided by the media for the production and consumption of representations of these
categories influence citizens. Based on this analysis, examples of best practices are highlighted in this
document in order to counter discrimination and stereotypes based on this exchange between media
and users. In fact, across the digital landscape, sociality is continuously transformed by the interplay
of humans and technology (Noble 2018a). Despite the power and the potential of this exchange, there
are also dangers that come from it. The structure of social media platforms dramatically differs from
previous media technologies. From this perspective, contents can be relayed amongst users with no
significant third-party filtering, fact-checking, or editorial judgment. Among the drawbacks, fake news

2 https://dictionary.cambridge.org/dictionary/english/gender




represents a serious issue that often leads to real implications nowadays. It means that the structure
of social media platforms has the potential of allowing a single user with no credentials or reputation
to reach as many readers as CNN, The Washington Post, or the New York Times with his contents. If
the content is a fake news, then the structure of social media platforms will enhance this unrestrained
spread of false news and stories. On top of that, a study from Stanford History Education Group (2015)
suggests that people find it hard distinguishing truthful pieces of information from false ones even
though the sample analysed was composed of only educated individuals. It is then evident that
uncertainty on the reliability of information and the threats of Fake news are likely to affect people’s
opinion formation processes. Moreover, fake news work thorough emotions more than rationality:
people react through emotions without evaluating the news content and updating their opinion
according to the new information sampled and its credibility (Borella & Rossinelli, 2017). In addition
to the problem of fake news, and therefore the impact they would have on the formation of opinions
with respect to the issues of immigration and gender, increased attention has recently been given to
their role in mediating and amplifying old and new forms of abuse, hate, and discrimination (Noble
and Tynes 2016; Matamoros-Ferndndez 2017; Patton et al. 2017; Matamoros-Fernandez & Farkas,
2021). Social media provides fertile ground in this sense, since people can sample news according to
their tastes, and this could generate polarization as people could decide to read only articles that
represent their prior beliefs, cementing stereotypes and prejudices. The existing literature suggests
that a higher risk perception and increased used of social media for news purposes are related to
higher levels of stereotypes and prejudice. Instead, having a more extensive and diverse social network
is associated with lower levels of stereotypes and prejudice. Thus, people communicate and form
representations of gender and immigration on social media platforms which might be good or bad
based on the factors they have been exposed to. Furthermore, recent research does confirm that social
media news use is associated with more significant prejudice than traditional news media (Soral, Liu,
& Bilewicz, 2020). Therefore, the relationship between social media news consumption, stereotypes,
and prejudice may reflect selective exposure, wherein individuals are consuming news sources that
are biased against gender and immigration topics. In this regard, it is worth to consider the role of
social media platforms within political communication. Social media has become an indispensable
channel for political communication. Compared to traditional media, social media platforms provide a
number of key benefits for politicians: social media provides a tool to spread messages to the public
at scale, thereby increasing people’s awareness of their political agenda; social media encourages the
dialogue between politicians and users, allowing for direct feedback from constituents and discussions
of political ideas; due to its interactive nature, social media can be used as a tool for political
mobilization. These benefits are further reinforced by the openness of social media as politicians are
no longer restricted by geography, scope, or content and can reach significantly wider audiences
(Gainous & Wagner, 2014). However, the political discourse is increasingly characterized by hate
speech, which affects not only the reputation of individual politicians but also the functioning of
society at large. In fact, the shift from traditional channels towards social media does not necessarily
improve the quality of the political discourse. Social media platforms are known to foster echo
chambers and “us versus them” rhetoric. These factors correlate with hate speech, cyberbullying, and
harassment on social media by users (Erjavec & Kovacic, 2012). Sociological theories explain what is
mentioned here as the in-group favoritism and out-group prejudice. Broadly speaking, hate speech
refers to abusive or threatening speech or writing that expresses prejudice against a particular group,
which is not the one of belongingness, often on the basis of ethnicity or sexual orientation (Sellars,
2016). Moreover, hate speech often originates from semi-anonymous trolls and is particularly frequent
in discussions that cause a strong emotional response. In fact, the adoption of social media by
politicians is a double-edged sword posing risks both to themselves and society as a whole. At the
societal level, hate speech fosters political polarization of citizens which can have severe



consequences. For example, the erosion of intergroup political relations and increased opportunities
for the spread of ideologically branded misinformation (Solovev & Préllochs, 2022a). Existing research
suggests that political party leanings correlate with different speech patterns: left-wing tend to use
more swear words and higher sentiment, while right-wing prefer to communicate more negative
sentiment and group identity (Solovev & Prollochs, 2022b). Besides party differences, a vast strand of
studies has shown that there are discrepancies in communication behavior across genders. For
instance, women are more likely to hide expressive and negative emotions and are guided by a greater
focus on care in moral dilemmas. This is directly applicable to the domain of social media, where
women are more likely to report messages targeting racial minorities and women (Downs & Cowan,
2012). Gender differences are further reinforced by widespread stereotypes regarding the role of
women in society, who are perceived as less persuasive and are often outright dismissed when
displaying aggressive and forceful behavior online (Winkler et al., 2017). Prentice and Carranza (2002)
have made the point that gender stereotypes are not merely prescriptive (i.e., defining traits and
characteristics that men and women should embody), but also proscriptive (i.e., defining the qualities
that men and women should not have). In a series of studies, the authors identified traits that may be
undesirable by societal standards but are either tolerated or proscribed on the basis of one’s gender.
Such proscriptions represent the negative equivalent of agentic and communal behavior: Agency is
highly prescriptive for men. Its negative counterpart may be labelled dominance, comprising of
attributions like arrogant, aggressive, or controlling. Whereas it is tolerated for men, it is proscriptive
for women. Communion, by contrast, is highly prescriptive for women. Its reverse image could be
subsumed under the term weakness, comprising of attributions such as insecure, naive, or gullible. It
is accepted for women, but proscribed for men (MossRacusin, Phelan, & Rudman, 2010; Prentice &
Carranza, 2002; Rudman et al., 2012; Winkler et al., 2017).

Even though disinformation and misinformation are false or misleading content shared without
harmful intent, the effects can be still harmful. The same cannot be said for hate speech, which has
harmful effects but also harmful intent. The threats to European democracies, the polarization of
debates, the risk for health, security and environment of EU citizens are among these negative effects
(Tackling Online Disinformation, 2023). Also, phenomena of racism, discrimination, and intolerance in
Europe based on stereotypes and prejudices (European Commission Against Racism and Intolerance
(ECRI) n.d.). The main goal of the European Commission’s actions is to ensure the protection of
European values and democratic systems. Among these actions are the large-scale disinformation
campaigns, which are challenging for Europe since they require a coordinated response from
countries, institutions, online platforms, news media and citizens. To facilitate coordinated action, the
European Commission has developed several initiatives embedded in the most updated version of the
Strengthened Code of Practice on Disinformation, signed on 16th June 2022, that brings together a
wide range of stakeholders to commit to a broad set of voluntary commitments to counter
disinformation (The 2022 Code of Practice on Disinformation, 2023). It contains 44 commitments and
128 specific measures, in the following areas: (i) Demonetisation: cutting financial incentives for
purveyors of disinformation; (ii) Transparency of political advertising; (iii) Ensuring the integrity of
services; (iv) Empowering users; (v) Empowering researchers; (vi) Empowering the fact-checking
community; (vii) Transparency centre and Task-force; (viii) Strengthened Monitoring framework.

In short, the strengthened Code aims to ensure that purveyors of disinformation do not benefit from
advertising revenues. Recognising the importance of political advertising in shaping public life, the
strengthened Code commits signatories to put in place stronger transparency measures, allowing users
to easily recognise political ads by providing more efficient labelling, committing to reveal the sponsor,
ad spend and display period. Furthermore, the Code will strengthen the measures to reduce
manipulative behaviour used to spread disinformation (e.g. fake accounts), and establishes a stronger



cooperation among signatories to fight the challenges related to such techniques. Consequently, users
will be better protected from disinformation through enhanced tools to recognise, understand and flag
disinformation, to access authoritative sources, and through media literacy initiatives. In addition, the
Code foresees that online platforms provide better support to scientific research on disinformation.
This means ensuring automated access to anonymised, aggregated or manifestly made public data,
and working towards putting in place a governance structure to simplify access to data requiring
additional scrutiny. The Code will extend fact-checking coverage across all EU Member States and
languages and ensure that platforms will make a more consistent use of fact-checking on their services.
Then, the Transparency Centre will allow for an easy overview of the implementation of the Code’s
measures, providing transparency and regular updates of relevant data. The permanent Task-force
instead will keep the Code future-proof and fit-for-purpose to review and adapt the commitments in
view of technological, societal, market and legislative developments. To this end, the Code comes with
a strong monitoring framework, including Service Level Indicators to measure the Code’s
implementation throughout the EU and at the Member State level (Tackling Online Disinformation,
2023).

The European Commission also started to monitor actions regarding hate speech to combat the
dissemination of discrimination, racism, and intolerance online. Specifically, the European Commission
against Racism and Intolerance (ECRI) deals with these phenomena on grounds of “race”, ethnic or
national background, skin colour, citizenship, religion, language, sexual orientation, gender identity
and sex characteristics. ECRI was set up by the first Summit of Heads of State and Government of the
member states of the Council of Europe in 1993 and became operational in 1994. Current trends show
that problems of racism and intolerance persist and evolve in European societies. To be solved, these
require renewed efforts. In general, ECRI’s statutory activities are country monitoring, thematic work,
and relations with citizens. Indeed, ECRI cooperates with the authorities of Council of Europe member
states, independent authorities responsible for action against racism and intolerance at national level,
relevant international organisations, such as the European Union, the United Nations and the
Organisation for Security and Co-operation in Europe, and civil society actors. In its country monitoring
work ECRI analyses the situation closely in each of the member states and makes recommendations
for dealing with any problems of racism and intolerance identified and fed by stereotypes and
prejudices. With a specific focus on the dissemination of hate speech via internet, the governments of
Member States included the issue of combating discrimination in all work at international level aimed
at the suppression of illegal content on Internet. To be effective in preventing and combating racism
and intolerance, ECRI reaches out also to society at large through the activities of its working group for
relations with civil society and equality bodies. NGOs are key partners for ECRI in its work against
racism and intolerance. They are vital sources of information on the situation of the groups covered
by ECRI’'s mandate, on racist discrimination incidents but also, they are major players in bringing about
real change at national level (European Commission Against Racism and Intolerance (ECRI) n.d.).

The evidence provided in this introduction suggests that social media is a forum that has high risk of
spreading discrimination and stereotypes related to migration and gender. As a consequence of this,
the European Commission has launched several initiatives to stop, or at list limit, content containing
discrimination and stereotypes. This document takes a different and complementary approach by
providing best practices on how to fight discrimination and stereotypes. It is to a large extent based on
the content of the social media posts analysed in WP4 of the EUMEPLAT project. Therefore, the best
practices can be promoted and highlighted, which would be complementary to limiting the bad
practices of for example hate speech and fake news.



Empirical analysis

In this section, we present results from an empirical analysis of best practices. The main idea is to look
for posts that talk about how to fight discrimination and stereotypes related to gender and
im/migration and see if they are different from other posts on relevant aspects. This is important as it
can help policy makers to find and understand best practices on social media, which in turn can be
promoted and highlighted as opposite to, for example, posts containing fake news and/or hate speech.

The data set used in the analysis is the same as the one used in Deliverable 4.2 and Deliverable 4.3 of
the EUMEPLAT project (Ingebretsen Carlson et al., 2023a; 2023b). All details related to theoretical
background, data collection, manual- and automatic coding of categories, etc. of the data set can be
found in Ingebretsen Carlson et al. (2022, 2023a, 2023b). To conduct the analysis, one partner from
each of the ten countries represented in the EUMEPLAT project was asked to provide keywords they
believed would be most important/useful to find posts that talk about how to fight discrimination
and stereotypes related to gender and im/migration. In other words, keywords that allow us to find
posts that can be considered best practices. The countries are Belgium, Bulgaria, Czech Republic,
Germany, Greece, Italy, Portugal, Spain, Sweden, and Turkey. The partners provided one set of
keywords related to gender and another to migration. The keywords can be found in the appendix.
Based on the provided lists of keywords, a keyword search was conducted on the data to classify
posts as being either a best practice or not. The subsequent analysis is based on this classification in
which we make a series of comparisons between countries. For these comparisons, it is important to
keep in mind that in addition to all country-specific differences also the keywords differ between
countries. Consequently, the observed differences are composed by both a country- and keyword
difference. Furthermore, while the keywords provided by the partners are aimed at finding best
practices, some keywords may of course find other types of posts, even bad practices. The following
analysis is exploratory in this sense, and we will assess the quality of the keywords quantitatively by
looking at which social media representations the posts believed to be best practices are represented
by. However, additional qualitative investigation may be needed to further refine and optimize
keywords that find best practices in social media.

The topics of gender and migration are analysed separately. We start by presenting the results on
gender and then turn to migration. The structure of the analysis is the same across the two topics.

Gender

We start by depicting how common posts believing to be best practices are across the 10 countries.
Figure 1 shows the share of best practice posts across the 10 countries with 95% confidence intervals.
Three groups emerge from the figure: A first group consisting of Bulgaria, Spain, and Portugal that all
have a relatively high share of best practice posts. The share of best practice posts ranges from around
0.5 to 0.6 for these countries. A middle group with Germany, Italy, and Sweden with share of around
0.2. Finally, a group with low shares including Belgium, Czech Republic, Greece, and Turkey. The share
ranges from around 0.01 for Greece to 0.1 for Belgium. Portugal has the highest share of best practice
posts, while Greece has the lowest.

Figure 1. Gender - Share of best practice posts across 10 European countries
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As Europe, and Europeanisation, is at the heart of the EUMEPLAT project, we continue by investigating
whether best practice posts are relatively more common when Europe is discussed relative to when it
is not. Figure 2 displays the share of best practice posts among posts about Europe and not Europe
respectively for each of the 10 countries. It is clear that either countries have a relatively larger share
of best practice posts among the posts about Europe, or that there is no difference between the two
categories. The largest significant within-country differences are found for Czech Republic and
Belgium. There are significantly more best practice posts encountered among Europe posts than posts
bot about Europe for Belgium, Czech Republic, and Italy.

Figure 2. Gender - Share of best practice posts split by if about Europe or not for 10 European countries.
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Turning to the poster of best practice posts, Figure 3 shows the occurrence of best practice posts split
by if the post was published by media or non-media. More heterogeneity is observed in this case across
the 10 countries. Figure 3 suggests that non-media posts relatively more posts that are best practices
in Belgium, Italy, and Portugal. While the share of best practice post is greater for media than non-
media for many countries, the within-country differences are not significantly different.

Figure 3. Gender — Share of best practice posts posted by media and non-media by 10 European countries.

(]
=Y
L

1.0 1
w 0-8 4
]
o
o
L]
2
T 0.6
o
o Media
et
E Bl No
E Yes
s
(1]
e
(1]
r
7]

0.2 1

0.0 -

BE BG CZ DE ES GR m PT SE TR
Country

Notes: Whiskers represent 95% confidence intervals



Finally, we turn to the content of the best practice posts. A large part of the work in WP4 has been
centred around the manual-, and automatic coding, as well as analysis of different social media
representations. The content of the posts is partly captured by these representations. To analyse the
content of the posts, we run a series of OLS regressions with each social media representation as the
dependent variable. We include country dummies and country dummies interacted with a best
practice dummy as independent variables in each regression. This allows us to measure how much a
best practice post changes the probability to observe a post with the content specified by the social
media representation for each country separately. One such measure is estimated for each social
media representation and country and is referred to as a “Best practice estimate”. For example, if
Belgium has a best practice estimate for Values of 0.3, this means that the probability to observe a
post about values is 30 percentage points higher for best practice posts, relative other posts, in
Belgium. The results are displayed in Table 1 in the Appendix. Figure 4 displays the results from all OLS
regressions. It shows the best practice estimates for each of the ten countries and the social media
representations New social movements, Law, Values, People, and ldentity. The dotted lines are the
averages of the ten country estimates. A first thing to note from Figure 4 is that most estimates are
either close to 0 or positive. Consequently, the social media representations are typically not less
common among best practice posts compared to other posts, which is confirmed by the averages of
the estimates (dotted lines). The largest effects of best practice posts are clearly found for Values.
Especially, Spain, Greece, and Portugal have large effects of around 0.5. The fact that the largest effect
is found for values is promising for the keywords to achieve its intention of finding posts that talk about
how to fight discrimination and stereotypes. The definition of Values that was used for the manual
(and hence automatic) coding was: “Whether the post is about gender in terms of ideas and beliefs
related to gender in/equality, gender im/balance, neutrality/bias, non/discrimination on the basis of
gender, in/tolerance, dignity, diversity, freedom (of thought, expression, information, movement,
choice), related to gender” (Ingebretsen Carlson et al., 2023b). Consequently, it is very likely that many
posts which are represented with Values are also posts talking about how to fight different types of
discrimination and stereotypes. In this respect, the results suggest that the keywords are successfully
finding posts that are best practices in the sense that they talk about how to fight discrimination and
stereotypes. Additionally, the second largest effect on average is found for New social movements.
This is another category that could be expected to contain many best practices. Sweden and Germany
have large estimates compared to the countries. All in all, the analysis suggest that the keywords are
effective in finding posts that talk about how to fight discrimination and stereotypes for the topic of
gender.

Figure 4. Gender - Best practice estimates from OLS regressions with different social media representations as dependent
variable across 10 European countries.
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We now turn to the analysis of best practices on the topic of migration. Since the analysis follows the
same structure with similair outputs, the descriptions will sometimes be more parsimonious.

We start by describing the overall occurrence of best practice posts across the 10 European countries,
which is displayed in Figure 5. The situation is somewhat similar as for gender as three groups appear:
One consisiting of Portugal, and Sweden with a large share of posts best practice posts, a middle group
consisting of Germany, Italy, Spain and Turkey, and a third group composed by Belgium, Bulgaria, Czech
Republic, and Greece with a low occurrence of best practice posts.

Figure 5. Migration - Share of best practice posts across 10 European countries
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Directing our attention to whether the content of the posts refer to Europe or not, Figure 6 displays
the share of best practice posts split by if the posts talk about Europe or Not across the 10 European
countries. Figure 6 suggests that there is a somewhat north-south divide in whether best practices
relate to Europe or not. Specifically, Portugal has, by far, the largest within country difference of a
greater share of best practices among posts about Europe relative posts not about Europe. Italy also
has a larger share of best practice posts being about Europe. Germany and Sweden show the opposite
pattern with a very larger share of best practice posts among the posts not about Europe relative the
posts about Europe. The largest within-country differences are found for Germany and Sweden.

Figure 6. Migration - Share of best practice posts split by if about Europe or not for 10 European countries.
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Figure 7 shows the share of best practice posts split by whether the posts were posted by media or
not. It is very striking that non-media posts have a much larger share of best practice posts in Germany,
Italy, Portugal, Spain, and Sweden. Many of these countries are also the countries with the highest
occurrence of best practice posts, suggesting that best practices are driven to a larger extent by non-
media and/or that the provided keywords are better at finding initiatives from non-media in these
countries. Only in Turkey does media have a larger share of best practice posts than non-media.

Figure 7. Migration - Share of best practice posts posted by media and non-media by 10 European countries.
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Finally, we turn to the analysis of the content of the posts, as captured by the previously studied social
media representations. The same OLS regressions have been run for Migration as for Gender with the
only exception that some of the social media representations differ due to their importance in the two
different topics. While New social movements, and identity are not studied for Migration, they have



been replaced by Institutions and Territory. The outputs from the OLS regressions are presented in
Table 2 in the Appendix. Figure 8 shows best practice estimates from the OLS regressions for each
social media representation and country. Once again, we find that posts about Values are more likely
to be found among best practice posts relative other posts. Italy and Germany have the highest best
practice estimates for Values. This, once again, suggests that the keywords are successful in finding
posts that talk about how to fight discrimination and stereotypes since the definition used for the
manual (and hence automatic) coding of Values was: “Whether the post is about im/migration in terms
of Ideas and beliefs related to im/migrant/refugee in/equality, non/discrimination, in/tolerance,
dignity, peace, solidarity, diversity, freedom (of thought, expression, information, movement), related
to im/migration”. Many countries: Belgium, Czech Republic, Germany, Greece, Italy, and Spain have
large best practice estimates of between 0.35 and 0.5 for Values. The second largest effect of best
practices on average is found for Institutions. This could make sense as much of the work by local-,
national-, European institutions, and NGOs is done to fight discrimination and stereotypes. Therefore,
if the post is a best practice, it is more likely that the content of the posts refers to an institution, as
suggested by the best practice estimates. However, the largest estimates are found for Belgium, Czech
Republic and Greece who, as we saw in Figure 5, have a very small share of best practice posts among
all posts. Consequently, the generalizability of this result can be questioned and needs further
investigation. To sum up, the keywords provided for migration do also appear to work well in finding
posts that talk about fighting discrimination and stereotypes, in particular for posts by non-media.

Figure 8. Migration - Best practice estimates from OLS regressions with different social media representations as dependent
variable across 10 European countries.
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One partner from each of the 10 European countries in the EUMEPLAT consortium has provided
examples of best practices related to representations regarding gender and migration for how to fight
stereotypes and discrimination online. The partners and authors of these country observations can be
found in each country section. The partners were asked to find examples from General observations
and posts from the data set. Specifically, they were asked to:

General observation: Provide a synthetic description of a best practice in fighting the
misrepresentation of migration and gender in your country. When possible, prioritize alternative
media projects and media activists.

From the dataset: Provide examples of posts that represent migration or gender in a non-biased way.
Try to find posts related to the three following issues when it comes to immigrants:

e |Immigrants are commonly the object we talk about, without having the opportunity of
speaking themselves. If you have any posts giving voice to immigrants, please, do prioritize
them;

e If the dimension of people is very frequently represented — at least in some countries — the
same cannot be said about that of the person, so to speak. If there are posts telling the story
of individuals, rather than picturing immigrants as a whole, please, prioritize them.

e We have a very few posts coded as interaction and dialogue, which means that relations
between natives and immigrants are generally overlooked. If there are any such posts, please,
prioritize them.

The following instructions were given for posts about gender:

e Try to prioritize posts written by people living the gender issues they talk about. Try to
acknowledge this form of expertise.
e Try not to prioritize posts using gender issues for political gain.

In the following, we present the observations by each country and topic. Subsequently, we analyze
similarities and differences between the provided observations across the countries.

Belgium

Authors: Babette Lagrange, Sofie Van Bauwel & Daniel Biltereyst

Institution: UGent

General Observation

In this section we will discuss two examples of best practices in Belgium. Both examples are
organisations that fight gender or migration discrimination by for example tackling online stereotypes,
misinformation and exclusion.

Migraton:
Kif Kif

Kif Kif is a Flemish non-profit organization striving for equality. Kif Kif focuses on racism and
discrimination in relation to migration. With its volunteers the organization tries to help with building



a solidary and democratic society. Kif Kif has multiple initiatives with different focus points (e.g. critical,
sensitizing, interactive and educational actions). Through these various initiatives, the non-profit
organization creates tools for people to participate equally in social debates, to have a voice. These
initiatives empower discriminated individuals and groups by supporting them in standing up for their
rights (Kif Kif, n.d.-a).

When talking specifically about discrimination and media, Kif Kif has initiatives for this as well. The
organisation sometimes conducts small-scale research (e.g. representation of migration in news
stories or a critical analysis of the film Black). From time to time, these studies are media analyses. To
give one example, Kif Kif has reported on terrorist attacks and discriminatory representation in media.
More specifically, the research was about how media outlets represent Muslims and others with
regards to terrorist attacks. By conducting this information, Kif Kif helps creating knowledge about
migration discrimination and stereotypes online (Kif Kif, n.d.-b).

Gender:
ZOROLLA

ZOROLLA is a project of the Antwerp Media in Society Centre (part of the Communication Science
Department at the University of Antwerp) and the non-profit organization Amazone. It builds on an
earlier project called ZORRA, which focused on womanhood and manhood in advertisements.
ZORROLA takes this project further and actualizes it. ZORROLA aims to inform people about the
negative representation of people in advertisements and communication. This representation can be
sexist, racist, ageist, ableist etc. Moreover, ZORROLA talks about the harmful effects these
representations can have. Aside from this, there is also attention to positive representations and their
valuable effects. ZORROLA’s main focus is gender and they therefore mainly focus on gender-
(un)friendly and (de)humanizing representations in advertising and its harmful/beneficial effects.
Importantly however, ZORROLA also pays attention to intersectionality. Thus, there is attention to race,
age, sexuality etc. Finally, the project’s research is founded in results of scientific research (ZORROLA,
n.d.).

ZORROLA has a two-fold goal. On the one hand it aims to impact on an individual level. It wants to arm
people through knowledge against the harmful effects of negative representation in advertisements.
On the other hand, ZORROLA aims to change something on a social level. Their idea is that by vouching
and fighting for humane advertising communication for everyone, nobody will experience the harmful
effects of negative representation in advertising anymore. Thus, the first goal is to create autonomy
and independence for singular individuals. The second is similar but to do this for everyone (ZORROLA,
n.d.).

The first goal can be met by informing people, however the second one might seem a bit more
complicated. For this, ZORROLLA has a hotline where people can signal which advertisements they
approve of and which they view as negative. ZORROLA then collects these results and communicates
this to both recipients (as this is necessary for the first goal) and distributors of advertisements. These
last ones (advertisers, advertising agencies, poster companies and more) can then use this knowledge
to better their advertisements (ZORROLA, n.d.).

In short, ZORROLA informs people and (advertising) organizations on stereotypes and dehumanizing
representations in advertisements with the goal to make advertisements more humane and gender-
friendly (ZORROLA, n.d.).

From the Dataset



In this section, we present four examples of non-discriminatory posts. The posts were selected based
on the way they talk about gender and/or migration. They can be seen as examples of how posts can
be truly inclusive and integer in representing gender and/or migration. Two of the posts are about
gender and two are about migration.

Migration

The first post is from a Flemish non-profit organisation, Viuchtelingenwerk Viaanderen
(Vluchtelingenwerk Vlaanderen, n.d.-a). Together with its member organizations and volunteers this
organization combats migration discrimination and fights for a humane integration of refugees and
asylum seekers (Vluchtelingenwerk Vlaanderen, n.d.-b).

»  Vluchtelingenwerk Vlaanderen
- November 18, 2021 - Q

Deze ochtend stond ons Startpunt-team weer aan het aanmeldcentrum van het Klein Kasteeltje. Meer dan
350 mensen staan in de wachtrij om proberen asiel aan te vragen, waarvan 13 minderjarigen, 43 gezinnen
en 110 alleenstaande mannen. De mannen krijgen vandaag weer geen afspraak om asiel aan te vragen en
zullen dus voor de zoveelste keer op straat moeten overleven. Mensen zijn zo wanhopig dat ze elke nacht
slapen aan de ingang van het Klein Kasteeltje in de hoop om de dag ema toch binnen te geraken. De
mensen die op straat belanden door dit beleid, die hebben ' gewoon pech'. Elke dag gebeurt dit opnieuw,
niemand lijkt er wakker van te liggen. Wij blijven dit onder de aandacht brengen want
#GeenMensenOpStraat

Situatie Klein Kasteeltie 18november

#ﬁeenMensenbpSlraal

wFDor 33 shares

&> Share

(Vluchtelingenwerk Vlaanderen, 2021)

This post talks about people queuing in order to ask for asylum. Desperate to get in, they sleep on the
streets. Vluchtelingenwerk Vlaanderen addresses this issue (Vluchtelingenwerk Vlaanderen, 2021).
This is an example of a non-discriminatory post since it informs us of the unjust situation these asylum
seekers are in.

The second example is from a Facebook account from journalist Rudi Vranckx and his crew (In het
spoor van Rudi Vranckx, 2021). Vranckx is a well-known Flemish war journalist.



In het spoor van Rudi Vranckx
October 25. 2021 - G

Dit pakkend beeld van de 5-jarige Mustafa en zijn vader won deze week de wedstrijd voor ‘foto van het jaar'
van de Siena International Photo Awards. De foto ‘Hardships of Life’ van de Turkse fotograaf Mehmet Aslan
toont een vreugdevol maar tegelijk ook triest gezinsportret

De vader in het beeld is Munzir al-Nazzal, een Syrische vluchteling die nu in Turkije woont. Hij verloor zijn
been in de Syrische oorlog. het tragische gevolg van een bombardement op een bazaar in Idlib. Zijn zoon,
de 5-jarige Mustafa, is geboren zonder ledematen. Hij lijdt aan het tetra-ameliesyndroom, als gevolg van de
medicatie die zijn moeder Zeinab als zwangere vrouw moest nemen na een aanval met zenuwgas.

Al drie jaar leeft de familie op liefdadigheid, maar met het winnen van deze prijs hopen ze om eindelijk
de nodige medische zorg en protheses voor Mustafa te kunnen voorzien.

w# Mehmet Aslan - Siena International Photo Awards

79 comments 215 shares

2> Share

(In het spoor van Rudi Vranckx, 2021)

This post talks about a picture taken from a Syrian refugee and his son. The posts tells us about their
story and how the war and fleeing led to the man losing his leg and the son being born without any
limbs (In het spoor van Rudi Vranckx, 2021). We chose this post as an example since it features the
life of individual refugees. Their personal story is told, something often missing in migration
representation online.

Gender

The first example is a post from a Flemish information point regarding transgender issues, Transgender
Infopunt (TIP). TIP is a place where people can anonymously ask questions about anything related to
gender diversity and transgender issues. It is a safe space for people to learn more about their own or
other people their gender identity. TIP also collaborates on various projects related to transgender
issues (Transgender Infopunt, 2023).



v"/;\‘o Transgender Infopunt
3 / October 2, 2021 - Q
& T LGBTI+ GEWELD. Wij hebben er genoeg van, maar we willen ook genoeg weten om een goed
beleid te adviseren. Dus, ben jij holebi, queer, aseksueel, crossdresser, een transgender, non-binair, en/of
intersekse persoon? Vertel ons over jouw mogelijke ervaringen met geweld. Deelnemen aan dit
grootschalig onderzoek kan door naar de volgende link te surfen: https://www.genoeg-enough-assez. be/

Q6 4 comments 9 shares

&> Share

(Transgender Infopunt, 2021)

This post talks about LGBTQIA+ violence and TIP explains that they want to advice policymakers on
how to tackle this. In order to create a policy proposal, they ask people from the LGBTQIA+ community
to participate in TIP’s research on LGBTQIA+ violence by telling their own stories and experiences
regarding the issue (Transgender Infopunt, 2021). This example was chosen based on the fact that it
is asking about the experiences from LGBTQIA+ people themselves, something that is not done
enough. Moreover, gender topics are often also used for political gain, which is something this post is

not an example of.

The next and also last example is from the Belgian National Vrouwenraad, which is an umbrella
association of organisations focusing on women and gender issues (Vrouwenraad, n.d.).



Vrouwenraad
’ November 19, 2021 - §
#19november #internationale mannendag
Menig feminist rolt met de ogen wanneer op (inter)nationale vrouwendag het riedeltje "Wanneer is het
eigenlijk mannendag?" opgerakeld wordt. Vrouwendag is ontstaan vanuit de observatie dat mannen het
hele jaar door al centraal worden gezet. Over de noodzaak en de invulling van een internationale
mannendag bestaat dan ook debat.
RoSa vzw belicht in #Perspectief de continue strijd voor gendergelijkheid en initiatieven die bijdragen aan
het doorbreken van stereotypen rond mannelijkheid
Lees het hier

ROSAVZW.BE
17.11 | Internationale Mannendag | RoSa vzw
RoSa vzw licht elke twee weken een specifiek gendergerelateerd thema uit of bespreekt de

o 7 1 comment
£ Share
(Vrouwenraad, 2021)

This post brings attention to an article from the non-profit organisation RoSa (Vrouwenraad, 2021).
RoSa has a threefold goal. The organisation aims to inform about gender and feminism. Next, it tries
to document pain points, facts and figures. Finally, RoSa aims to advice and provide tailored training
on gender issues and feminism (RoSa, n.d.). The article mentioned in the post is about International
Men’s Day (Vrouwenraad, 2021). We decided to show this example because RoSa did not write this
article to use gender issues for political gain. Indeed, with the article, the organization simply tries to
inform and aware people about gender issues (Vrouwenraad, 2021).
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[ HeBHUK
November 23, 2022 - @

QyTHONUCTUTE OT HaUMOHaNHUSA 0T60P Ha MlepMaHng n3pasnxa NpoTecT
cpelly 3abpaHaTta Ha ODUDA pa HocaT neHTata One Love (EgHa no6oB)
Ha CBETOBHOTO NbpBeHCTBO B KaTap. MNpeaun asy6osa ¢ AnoHus ot rpyna E
urpaymTe Ha l'epMaHmns Nokpuxa yctute cu 3a ot6opHaTa CHUMKA.

NeHTaTta B nogkpena Ha JINBT ob6wHocTTa 06aye Hocelle repMaHCKUAT
MWHUCTBP Ha BbTpelwHuTe pabotn HaHcu Desep. Ta Habnogasa cpewlarta
Ha TpMbyHUTe 3aeHO C Npe3naeHTa Ha NfepMaHckua ¢pyTboneH cbio3
bepHa HolteHpopo.

[ToBeye 3a KOMeHTapuTe... See more

Q@ 386 31 comments 4 shares

o5 Like (D Comment & Share @~

"Dnevnik" is a Bulgarian national online and former print daily for politics and news of "lconomedia"
JSC. The edition is published in printed format, large format from February 2001 to 2005 and is the last
Bulgarian daily published on paper in large format. It maintains Facebook, You Tube, Linkedin,
Instagram and Tik Tok channels. It is considered among the most active online media in Bulgaria.
Dnevnik is a liberal media and is covering the LGBTQ+ topics of a wide range. It does cover a positive
and good news on the topic, also follows the international news and developments that are associated
with the gender thematic.

Soccer players from the German national team have protested FIFA's ban on wearing the One Love
banner at the World Cup in Qatar. Ahead of their Group E clash with Japan, Germany's players covered
their mouths for the team photo.

However, the ribbon in support of the LGBT community was carried by the German Minister of the
Interior. She watched the meeting in the stands together with the president of the German Football
Association.



See more about the comments, as well as the result of the meeting at
https://www.dnevnik.bg/4419353 or by following the link in the Instagram profile of "Dnevnik".

Photos: Reuters

#imageoftheday #lgbtq #qgatar2022 #worldfootballchampionship #instasport #football #dnevnikbg
#support #imagesoftheday

@ [HeBHUK
October 22,2018 - @

CnyyasaTt Hacbpuu JIFTBT rpynu ga nouckaT X0NaHACKOTO NPaBUTENCcTBO
[a NPOMEHM CbLLeCTBYBAWOTO 3aKOHOAATENCTBO, 3a A NO3BON Ha
BCeKW fa ce onpepens Kato npuHagnexall KbM TpeTus non.

DNEVNIK.BG
XonaHpgusa 3a NpbB NbT U3fafe NacnopT € HeyTpaneH non
Cny4asat Hacbpuu JITBT rpynu ga nouckaT XoNnaHACKOTO NPaBUTENCTB...

©#® reopru Xapusavos and 43 others 24 comments 1 share

oy Like (D Comment & Share @~

@ [HeBHUK
October 4,2022 . @

TikTok Tpsa6Ba ga nnatu 3 MAH. py6nu 3a TOBa, 4Ye He e U3Tpun
CbAbpXaHue, HapyllaBalwo pyckuTe 3akoHu 3a "JIFBT nponarangaTa”,
ycnyraTa 3a CTpUiMUHr Twitch - 4 MAH. py6nn 3a Xo0CTBaHe Ha UHTEPBIO

DNEVNIK.BG
Pycus rno6u TikTok u Twitch 3a nponaranpa
TikTok Tps6Ba na nnatv 3 MAH. bV6K 3a TOBA. Ye He e U3TDUA CbObD...

Dnevnik shows a consistent approach towards the gender topics which is not sporadic but thorough
and consistent.



The case has encouraged LGBT groups to demand that the government of Netherlands change existing
legislation to allow anyone to identify as belonging to the third gender.

TikTok must pay 3 million rubles for not deleting content violating Russian laws on "LGBT propaganda",
streaming service Twitch - 4 million rubles for hosting an interview

Examples from the data set

<« Tweet

Balkanko &
@bargiooo

OHec BbB ¢unM Ha MBalino Be3zeHkoB 3a bTV PenopTtepuTe 6axa
npeacTaBeHun paskasute Ha xopa ot JIFBT o6LWHOCTTa, CTaHanu
XEePTBU Ha NpecTbn/IeHns 0T OMpa3sa, U 3allo e BaXHOo Aa uMma
NpoMsiHa B HaKa3aTeNHUs KogeKc.

6narogapHocTu kbM bTV, ye aa TpubyHa 3a Tasu TeMa = ==
Translate Tweet

8:58 PM - Nov 28, 2021

10 Retweets 1Quote 59Likes 3 Bookmarks

O 0 o A &

Balkanko is young person from the city of Plovdiv and has around 1600 Tweets, he is followed by 303
users and follows 478 accounts. He is usually politically active, does not waver in extremes and
expresses balanced opinions. He is providing in the post a promo video of a film by Ivaylo Vezenkov for
bTV Reporters, the stories of people from the LGBT community who became victims of hate crimes
and why it is important to have a change in the criminal code were presented.

He thanks to bTV 9most watched private national TV channel) for giving a platform to this topic.



« Tweet

t}ﬁ @;nichkebanichke

AKko BUOMTe, Ye HAKol Hanaga ITBTU+ yoBek, HanpaBeTe HeLlo.
BknioyeTte ce B 06yyeHMaTa Ha Bunutuc, B Codua Mpaig, oaxe B
MaxaHeTo Ha WubaHuTe neneHkK, Ha kouTto nuwe NrBT Virus!
MopkpeneTe MHMLUWMATUBMTE Ha XOopaTa, KOMTO Ce MOCTaBAT BCEKMU
OEeH Ha NbpBa IMHWA CpeLly Tasu oMpasa.

Translate Tweet

2:06 PM - Oct 31,2021

2 Retweets 1Quote 15 Likes

@) T O

2]
>

@anichkebanichke is a female account ( \she/her \ avi: Brunna Mancuso)\

With 8822 tweets. Her post is an appeal ,If you see someone attacking an LGBTI+ person, do
something. Get involved in Bilitis trainings, in Sofia Pride, even in removing the fucking stickers that
say 'LGBT Virus.' Support the initiatives of the people who put themselves on the front line every day
against this hatred.”



Bbarapcku LeHTbp 3a HecTonaHcko npaso-bLIHI
September 13, 2021 - @

Kol e NnuYHUAT NnpeaMeT, KOWTO CMMBONIM3MpPA CMUCbNa Ha paboTtaTta Tu?
CumeoH Bacunes, lNpeacepaten Ha GLAS Foundation:

“"Ta3u nbcTpa Kykepcka Macka 6e TanucmaHbT Ha Codusa Mpang npes
2017 r. Ta ycns ga npeob6bpHe TpaguuuuTe ¢ KpakaTa Harope u ga
M3MNpaTun BaXXHO NnocnaHue, a UMeHHo: "BpeMe e fa NporoHum
npegpascbagbunte"!”

Mucuarta Ha QoHpauus MMTAC e na ponpuHece 3a NbAHO y4YacTue Ha
NIFBT xopaTa BbB BCUYKM aCNeKTU Ha XMBOTa M 06LEeCTBOTO, 3awmTa oT
OUCKPUMUHaUMS U paBHM NpaBa. PoKyCcbT Ha AeMHOCT Ha doHpaumaTa e
BbpXy paboTa c pogutenu Ha JIFBT xopa, cb3gasaHe Ha npuobuiaBalla
paboTHa cpefga v npoBeXxaaHe Ha 06LEeCTBEeHN KaMnaHUu cpeLly
xoModobCKMTE NpecTbNNeHMs OT OMpasa W B nogkpena Ha
TONepaHTHOCTTa.

Kak CumeoH 61 069cHMN TOBa, KOETO NpaBu, Ha Manko gete? “OnuTeam
ce fa Hanpaes Taka, Ye xopaTta fa ca cBob6oaHN fa 06u4aT KOroTo uckar.
M na He 6bvpat TopMo3eHu. M ga uMa MSACTO Nofa Abrata 3a BCUYKK."

Hali-ronamarta my nobefa e no-ronaMoTo npuvemaHe v pasbupaHe Ha
NIFBT kaysaTta npes3 usmMuHanute roguHu. MHoOXecTBOTO yCneLwHn
coymanHu kamnaHum Ha ®oHgaumusa NAC, nogabpXaHeTo Ha

06U HOCTHUA LeHTbp Rainbow Hub, opraHusupaHeto Ha Codua Mpaig -
Hal-ronaMoTo NpaBo3alUTHO cbbUTHeE B Bbarapus — ca gonpuHecnu 3a
To3u ycnex. CUMeoH BsipBa, Ye Te3n cbbuTtusa ca ocobeHo 3Ha4YnMu 3a
06UecTBOTO, 3alLOTO CaMO NpueManku pasnuumaTa cu, MoXeM aa
pa3BMeM UCTUHCKUS CU NOTeHUnan, 3aegHo.

A

"MpeaMeTn Ha AeMHOCT” e KaMnNaHua Ha Bbirapcku LeHTbp 3a
HecTornaHcko npaeo-bLIHI, KOATO uenu ga nokaxe NOCTUXEeHUATa Ha
XopaTa B HenpasuTencTBeHns cektop B bbarapusa. NokaHuxme HAKONKO
OBuraTenu Ha opraHusauum ga ce BK/AKYaT CbC CBOUTE N1Lla U UCTOPUU
Ha NpoMsiHa 1 C NpegMeTuTe, CBbp3aHu ¢ Te3n nobeaun. B
cbTpyaHuyecTBo ¢ Fine Acts, cHUMKK AHa Jlo3eBa.

KamnaHusaTa 3a 2021 r. ce ocbuiecTBsaBa ¢ noakpenarta Ha ®oHpaums
AmMepuka 3a bvnrapus / America for Bulgaria u ®oHgauna OTBOpeHo
obuwecTtBo / Open Society Foundations.

#npeaMeTuHaaenHocT

The Bulgarian Center for Non-Profit Law (BCNP) was established in 2001 as a foundation for public
benefit.



BCNP is part of the network of the International Center for Non-Profit Law (ICNL) and the European
Center for Non-Profit Law (ECNL), which work in more than 100 countries around the world to protect
the right of association and develop the legal framework for civil organizations.

The post has a title:
What is the personal object that symbolizes the meaning of your work?
Simeon Vasilev, Chairman of the GLAS Foundation:

"This colorful kooker mask was the mascot of Sofia Pride in 2017. She managed to turn traditions
upside down and send an important message, namely: 'It's time to banish prejudice'!"

The mission of the GLAS Foundation is to contribute to the full participation of LGBT people in all
aspects of life and society, protection from discrimination and equal rights. The foundation's focus of
activity is on working with parents of LGBT people, creating an inclusive work environment and
conducting public campaigns against homophobic hate crimes and in support of tolerance.

How would Simeon explain what he does to a small child? "I try to make it so that people are free to
love whoever they want. And not to be harassed. And that there is a place under the rainbow for
everyone.”

His greatest victory has been the greater acceptance and understanding of the LGBT cause over the
years. The many successful social campaigns of the GLAS Foundation, the maintenance of the Rainbow
Hub community center, the organization of Sofia Pride - the largest human rights event in Bulgaria -
have contributed to this success. Simeon believes that these events are particularly significant for
society, because only by accepting our differences can we develop our true potential together.

* %k ¥

"Objects of activity" is a campaign of the Bulgarian Center for Non-Profit Law - BCNP, which aims to
show the achievements of people in the non-governmental sector in Bulgaria. We invited several
drivers of organizations to get involved with their faces and stories of change and the items associated
with those victories. In collaboration with Fine Acts, photographs by Yana Lozeva.

The 2021 campaign is implemented with the support of the America for Bulgaria Foundation and the
Open Society Foundations.

#subjectivity
Migration

General observation



IE-3 Ruslan Trad
P March12 - Q@

B MaTepwuan 3a CMpPUIACKM BexaHLUM, KONTO pa3kassBa TparliyHu cnydvau 1 TpyaHoCcTUTe, npeq,
KOWTO ca nuanpaeexn, BHT pewaear, ye Hail-pnobpe e gagaT TprbyHaTa 3a KOMEHTap Ha
Yyoeek oT Acoumaumna Ha cupuitunTe B Bbnrapus: https://bntnews.bg/.../zaginali-ili-bezsledno-
izcheznali...

Beue Hap peceT roauHu Tasun "acoymauma" e NpoBOAHWUK Ha pexmnma B Cupusa (oT Koroto
6araT MacoBO BCUYKMK TE3W CUPUIALM, KOUTO eceTuneTme Buxaame rno rpaHuunTe), TACHo
CBbp3aHa ¢ NOCoNCTBOTO Ha CUpKS, C Y4aCTHULM, KOUTO Ca NPAKO obBBbp3aHKu ¢
NPOMOTUPAHETO Ha NpaBUTENCTBEeHaTa nponaraHaa B Bbnrapus v B U3KNKYUTENHO 6NM3Kn
OTHOLLEHWs C PYCKOTO NOCONCTBO. [NocneaHaTa UM oblia akuua 6elle okono
3eMeTpeceHneTo npes Gpespyapu U cbbrpaHeTo Ha NOMOLLLW, KOUTO BCE OLLe He ca
OOCTUrHaNM Hal-3acerHaTuTe panoHu.

He e Hy>XHO Ja ro nuwa a3 BCMYKO TOBa - eHa eNeMeHTapHa NpoBepka MoxXe Aa 13Kapa
HasiBe BCMYKO CrioMeHaTo. To3K MaTtepuan e MuHan npes peaakTop, KOUTO CbLo ABHO He
BM>XAa Npobnem M He 0Cb3HABa, Ye roauHM Haped ce Bo4M BoiMHa, B KOATO NySNNYHOTO
NMPUCHCTBUE € YacT OT BOEHHUTE LeNCTBUA.

NasaHeTo Ha TpUBYHa Ha NOAO6HM CTPYKTYPU € 3HAK UK 3a FNYNOCT, UK 3a Cby4acTue B
WM3MWBaHETO Ha JIMLETO Ha eQUH PEXWUM, BUHOBEH 3a CMbPTTa Ha Hag, NONOBUH MUAMOH AYLIW
OT HacelNeHKeTo, KoeTo ce npearnonara, Ye Tpsbea Aa 3allMTaBa U B KOETO HAKOra HerosuTe
npeacTaBUTENM ca ce KeNn BbB BAPHOCT.

+5® Dorothea Spasova, Elena Dimitrova and 151 others 1 comment 10 shares

Ruslan Trad is a journalist who works in Bulgaria and covers the topics about the migration and the
Middle East region.

His publications are in general very important and are giving the human perspective to all the
processes in the Middle East, which often are not well covered by the Bulgarian media and not well
understood in the Bulgarian society.

Trad explains all the processes and changes the perspective towards the migrants from the Middle East
trough his publications in different traditional media in Bulgaria, but also via his social media channels
(Facebook and Twitter), where he is popular and followed by many people in the country.

Examples from the data set



@ Victor Lilov @victorleelove@pettingzoo.co
@freetwitdlee

Abe @bnt_bg, kak penopmepume Bu pazbupam kol Mu2paHm e Ae2aAeH,
a kol - He? Cbc cMyaAa kodka ca Heae2anHU, a CbC CUHU 04U - Ae2aAHU?
MpaBume cnpaBka B cvga, 8 AAB uau npu Hakos Bpauka? M306wo - kak
6e3 ga cme BugsaAu Hukoza HakakbB 4yoBek, My AenBame emukema
"HeAnez2aneH"?

Translate Tweet

8:33 PM - Sep 19, 2021

Victor Lilov is one of the strong activists on the issues of equal rights and migrants and humanity. His
tweet criticizes Bulgarian National Television with mention, and changes the perspective and the
approach towards the topic.

The example is from the data set.



. MBP
—@i) @MIBulgaria
@ Automated

1
-

BvAz2apus u Mpuus we npogbAXkam ga Hagzpa)kgam
cbmpygHu4ecmBomo B o6aacmma Ha ona3zBaHemo Ha obw,ama 2paHuua,
6opbama c HeAe2zaAHamMa Muzpauus U mpaHczpaHu4YHama op2aHu3upaHa

npecmvnHocm GovAlert.eu/PXD
Translate Tweet

I
TR

)

4:25 PM - Nov 2, 2021

This is a post from the original Ministry of Internal Affairs in Bulgaria on Twitter. It covers institutional
cooperation towards work with migrants and improvement of the collaboration between Bulgaria and
Greece on this topic.

This is a good example as it includes link to mere info, pictures and shows the Government is not
passive on this topic and focuses its work to improve the organization on the Bulgarian-Greek border.

Czech Republic

Author: Milos Hroch

Institution: Charles University

Additional best practices



Best practices in activist interventions in supporting democratic media representations of
immigration (MRI):

State-supported initiative HateFree highlights positive stories of migrants living in CZ

(established by the Ministry of the Regional Development of the Czech Republic, under the Agency for
Social Inclusion).

Best practices in professional media training (towards democratic MRI):

NGO Clovék v tisni [People in Need] organizes workshops and mentoring for media professionals in
relation to sensitive and non-stereotypical coverage of migration issues (Migration Awareness).

Best practices in online/social media (discussing democratic MRI):

Czech Radio relaunched special project [Ovéfovna - Verification Room] to refute fake news, in relation
to the Russian war in Ukraine; its reporters debunk the most common misinformation on social media.

Best practices in activist interventions in supporting democratic media representations of gender
(MRG):

NGO Konsent organizes workshops on prevention of gender-based violence and sexual education & is
active in public discourse fighting for gender equality, or against stereotypical media representation of
victim of gender-based violence.

Best practices in media professional training (towards democratic MRG):

Association Zeny v médiich [Women in Media] is a platform for female journalists to share their
experiences and solve the problems they are facing (WinM aims to: a/ promote gender balance in CZ
media, both in leadership and content production, b/ organize educational programmes and
mentorship, ¢/ create a virtual safe space, improve working conditions & support work-life balance).

Best practices in media discourse change towards democratic MRG:

Former Czech Television journalists Linda BartoSova edited a book of interviews with Czech female
journalists, Novinarky [Female journalists], that ignited a debate in the society about the
representations of gender, emotional labour or working conditions in media (such as sexism), and
gender balance in the offices of the Czech media. (Jetmar, 2022)



General observation

HateFree (migration case)

State-supported initiative HateFree highlights positive stories of migrants living in CZ (established by
the Ministry of the Regional Development of the Czech Republic under the Agency for Social Inclusion).
For instance, the article by Katefina Gamal Richterova (2020), a graduate of Middle Eastern studies and
a practising Muslim (HateFree cares about the subject positions of its authorship), presents a success
story of both business and integration. It is about a Syrian who grows vegetables in Moravia and
developed exchange apps SwapAround and MyCookAround — the interview also mentions his story as
a migrant.

New feminist media in the country: Heroine & Druha sména (gender case)

Several new feminist-oriented media outlets emerged during the previous four years in the Czech
media landscape. One of the first feminist magazines for women was Heroine, launched in 2019 (Aust,
2019) under the NextPage Media company, which published economic magazine Finmag.cz and is
owned by the Czech financial advisory company Partners Financial Services. The magazine’s authorship
consists mainly of female authors (or male authors with a publicly feminist agenda). The Heroine is
trying to translate some feminist or sexual minorities topics to a broader audience — for these
purposes, it has a “feminist dictionary” on its website, which provides definitions for terms such as
gender-based violence, emotional labour, victim blaming, or internalized misogyny.

Another feminist media that deserves attention is Druhd sména [Second Shift], which has more
alternative and community media background. It was launched by two journalists/activists in 2022; it
has monthly periodicity and support from Rosa Luxembourg Foundation. Druhd sména publishes long-
read essays on topics chosen by its editorial team (such as “Our bodies, our revolutionary matter”,
“Movement against the contractor work”, or “Break the Glasses of Masculinity”). On several occasions,
Druha sména entered the mainstream public discourse, and its founders provided comments on
cultural wars, political correctness, fat-shaming of women (and its representations) or rape culture
(Jetmar, 2022).

From the dataset
Czech Television

https://www.facebook.com/137067469008/posts/10160360657929009

The post came from the “Gender No-Europe” dataset. It was published by Czech Television (a public
service broadcaster), which strives to represent gender and transgender topics (related to LGBTIQ+
communities) in a non-stereotypical way. The post even uses the emoticon of the LGBTIQ+ pride flag
as an expression of symbolic support.



“The comic book Superman will appear as bisexual in a new series of stories. The publishing house is
trying to reach out to the younger generation. It is an imaginative follow-up to the Supergirl series,
which introduced a transgender superhero ever.”

#+Komiksovy Superman bude v nové sérii piibéht vystupovat jako bisexudl. Nakladatelstvi se tak
snaZi priblizit mladé generaci. Pomysiné tim navazuje na serial Supergirl, ktery viibec poprvé
predstavil transgender superhrdinu.

P 000/052 - = ———— o
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o) To se mi libi (J Okomentovat /> Sdilet

Alarm.cz

https://www.facebook.com/623521487687579/posts/4814418981931121

Daily commentary magazine Alarm launched feminist week in late November 2021. During the week,
Alarm published a series of features, commentaries, or interviews to give the overall picture of the
state of feminism in the country. In the post (from the Gender No-Europe dataset), the Alarm’s editorial
team argues for a broader definition of feminism: “Feminism is not just a topic, it is also a principle of
functioning based on care, mutuality, equality and quality conditions for all.” The post is accompanied
by a short video clip filmed in the private space of one of Alarm’s prominent editors/reporters, Apolena
Rychlikova, who discusses how Alarm’s editorial policies allowed her to combine motherhood with
work.



“Feminist Week starts today!

We promised to introduce you to important topics to our editorial team in the “Another Czechia is
Possible” campaign. However, feminism is not just a topic; it is also a principle of functioning based on
care, mutuality, equality and quality conditions for all. We firmly believe a sustainable and solidarity-
based society cannot function without feminism.

@ Support our editorial team and create more content at bit.ly/volte_alarm!”

Slibily*i jsme, Ze vam v kampani Jiné Cesko je mo7né predstavime témata, ktera jsou pro nasi
redakci dulezita. Feminismus ale nenf jen téma, je to také princip fungovani zaloZeny na péci,
vzajemnosti, rovnosti a kvalitnich podminkach pro vSechny. Pevné véiime, Ze udrzitelna a solidarmni
spole¢nost nemiiZe fungovat bez feminismu.

Podporte nasi redakci a tvorbu dal$iho obsahu na

-
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Czech Television

https://www.facebook.com/137067469008/posts/10160313550834009

The post came from the Migration Europe dataset and was published by Czech Television. It links to a
news story about the dead migrant near the Polish-Belarusian border and about the escalating crisis
in the area.

“A migrant died of a heart attack near the Polish-Belarusian border on Friday night. The Polish border
guards reported this on their Twitter account. This is the third death among refugees heading from
Belarus to Poland in recent times.”



Nedaleko polsko-béloruské hranice v noci na patek zemrel ziejmé na infarkt migrant. Informovala
o tom polska pohranicni stréZ na svém twitterovém Gctu. V posledni dobé jde uZ o nékolikaté
amrtf mezi béZenda, kteri miti z Béloruska do Polska.

CT Z
Na polsko-béloruské hranici zemiel dalsi migrant. Jde o paté umrti za posledni dva
tydny

@3 To se mi libi () Okomentovat > Sdilet

Czech Radio

https://www.facebook.com/50309511751/posts/10158175253416752

The post from the Migration No-Europe was published by Czech Radio. It promoted an article about a
Syrian refugee who works in Prague as a doctor but struggles to get citizenship. The article contains a
positive story but opens broader topics about migration and migratory politics in the Czech Republic.

“Syrian refugee Amin Abosaleh has lived in the Czech Republic for seven years. He has learned the
language and works as a doctor in Prague. He has permanent residency and has applied for Czech
citizenship, but he says the fight with the authorities is endless. ? What do the election leaders think
the Czech Republic’s migration policy should look like in the future?”

Cesky rozhlas - Radiozurnal

17. 2021-Q
Syrsky uprchlik Amin Abosaleh 7ije v Cesku uz 7 let. Naudil se jazyk a v Praze piisobi jako lékaf.
Trvaly pobyt méa a pozadal o ceské obcanstvi, boj s tGrady je ale podle néj nekonecny. 7 Jak by
méla podle volebnich lidri v budoucnu vypadat migraéni politika Ceska?

RADIOZURNALROZHLA

Cesko a uprchlici: strany se shoduji, Ze migrace se musi fesit primarné mimo
Evropskou unii a je treba hlidat hranice

1 komentar

g‘_ To se mi libi 'ﬁ Okomentovat A Sdilet
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Migration is the topic on which radical right wing parties emerged across Europe after 2015, and on
which the AfD in Germany has grown to a fifth of voters’ choice of Germans nationally, and nearly a
quarter in the East German states.' Gender, — canonically combined with ‘ideology’ or ‘madness’ —,
came to be the second most important mobilising issue for the AfD.

The contestation over both issues crystallizes in the term “wokeness”. Originally coined by
black US activists in the 1930s, ‘woke’ means ‘being awake’: alert, mindful and sensitive to racial, sexist
and other forms of discrimination, including those that are deeply ingrained into everyday culture and
language. In the 2010s the term spread globally, implying progressive, anti-discriminatory politics. The
zealous insistence of some on political correctness, the cancel culture and the critique of cultural
appropriation sometimes took on a tone of moral rigour, of a self-righteousness of minority identity
politics, which made ‘wokeness’ an easy target for right-wingers. They captured the term and reframed
it to mean ‘an intolerant and moralising ideology’, a language police telling people how to speak and
threatening an imaginary status quo before the arrival of migrants, gender and mindfulness towards
minorities. Politicians all the way into the Christian Democratic parties use the criticism of Wokeness,
migration and gender to stir up sentiment in their own camp, in the hope of winning back voters from
the AfD.

In the German WP4 data from Facebook and Twitter, the term ‘woke’ appears twice, once each
in migration and in gender. In the gender set, it is an angry report’ on the audio podcast Hallo-
Meinung.de, about its publisher and editor-in-chief who was convicted at second instance for
publishing misanthropic and transphobic remarks about a Bavarian Green member of parliament. The
author lashes out against “the left-green character assassination journalism” and against the justice
system which jumps “when a hip-woke trans-Green feels he or she has been put on the spot with
contrived accusations” but is allegedly slow in dealing with the economic harms the podcast publisher
has suffered.

In migration, the post'is by an AfD District MP in Hamburg and consists of an extensive citation
from an interview with Alain Finkielkraut in the NZZ". The French philosopher begins the conversation
by pointing out that for the progressives he is “a living scandal”, his recent book A la premiére personne
(Gallimard, Paris 2019; German translation: Ich schweige nicht, Langenmdiiller, Miinchen 2021) the
work of an “old white man”. He says that the banlieues have become no-go areas for him and that no
French university would risk inviting him today. Finkielkraut has described the battle for the university,
more precisely for cultural studies, as the “chronic world war of the 21st century”. He calls Trump “the



nemesis of political correctness.” This radiates to the media: “Many younger journalists are themselves
intolerant wokes who do not want contradictions in debates. For whom the political antagonist is not
an opponent to be debated with, but a person to be eliminated. Politics is cultivated on the model of
war, not on the model of conversation.”

This is exactly one of the strategies of the far-right: marking the enemy rather than engaging
in dialogue, demarcating us vs. them in a ‘culture war’, intimidating institutional actors to show the
weakness of the state and destabilise the trust in the existing order (Heitmeyer (2018)). A threat
alliance around the AfD from terror groups to mainstream conservative circles is waging a systematic
‘culture war’ which Laudenbach (2023) has meticulously documented for the period from 2016 to 2021
with on average at least one or two attacks against theatres, galleries, bookshops etc. each month.

Gender and migration have become battlegrounds on which the antagonists do not struggle
for the best possible solution, but one side, the radical right, is out to delegitimise, defame and destroy
the other, the ruling system, and with it democracy, media and science. In this situation, best practices
of (media) representations regarding gender and migration are crucial for fighting stereotypes and
discrimination, and for making our democratic societies resilient against anti-democratic contestation.

Best Practices on Gender

Our dataset contains many examples of practices which are able to improve both media
representations and the actual lives of minority groups. These include regular events such as the Pride
Week, the Black History Week, the International Day against Violence against Women or the European
Gender Week in the European Parliament which are occasions for celebrating diversity and the
successes that have been achieved and jointly devising ways to address issues that remain. A
participation format was tested by the EU for the first time during our research period: the Citizens'
Forums of the Conference on the Future of Europe.” A Facebook post by the European Commission"
announced the Forum on 12 November 2021, asking for suggestions “on how we could fight racism
and religious discrimination even more in the EU? How equality between men and women should be
promoted more strongly? What should be done to further strengthen the rights of LGBTIQ+ and of
people with disabilities?” and announcing the address where citizens could participate online in the
process.

Much of the effort to improve the situation of those suffering from gender discrimination, just
as in the case of migration, is born by volunteers. Among the different feminisms showing up in our
data, we would like to mention several projects run by countrywomen. One is the counselling centre
“Country Graces” in Lauenburg, Schleswig-Holstein: the model project of women helping women
affected by violence received funding from Aktion Mensch."! Another one concerns the Saxon Rural
Women's Association which unites women who stand up for the interests of women and their families
in rural areas. The post is a job advertisement for a staff member for coordination and administration
for which the women'’s association has applied for funding at the Saxon State Ministry of Justice and
for Democracy, Europe and Equality.""

Among the data on gender extracted from Twitter and Facebook, three projects stand out. The
Malisa Foundation™ goes back to Maria Furtwingler, physician, television actress and former wife of
billionaire publisher Hubert Burda, and her daughter, musician and art historian Elisabeth Furtwangler,
who in 2011 established Malisa Home* in the Philippines, a safe house for girls who had become
victims of prostitution and human trafficking. In 2016, the two of them established the Malisa
Foundation which aims to create a free, equal society, to end violence against women and girls and to



empower them to live a self-determined life. The foundation now runs Malisa Home and it initiates
Together with partner organisations (GEMA, UFA GmbH, Keychange, public and commercial
broadcasters etc.) the foundation initiates studies which are conducted by different universities. Main
research areas are gender in music (Gender in Music — Charts, Works and Festival Stages (2021),"
Gender Justice in the Music Business (2021),% in film (Diversity in German Film (2022)" about
representations in German cinema), in TV (Portrayal of Gender-Based Violence on German TV
(2021)%), in both film and TV (Progress Study on Audiovisual Diversity (2021),* Audiovisual Diversity?
Gender Representation in Film and TV (2017)") and online (So Multi-Colored and Diverse — Really?
Gender Representations and Diversity in Streaming and SVOD Series (2020),“" Female (Self-)
Representation in Social Networks (2019)*1). In addition, they conducted a special study on the Covid-
19 crisis (Who Explains the Crisis? Gender Distribution in Corona Reporting (2020)).

All these studies help shed light in areas where the anecdotal evidence gives the impression
of persisting gender inequality, yet actual methodically collected figures would not exist otherwise.
The foundation actively promotes its works so that the results are distributed by media and activists.
In the German WP4 datasets, a Twitter post by a PSM station (RBB) reported on Malisa’s Progress
Study on Audiovisual Diversity which had been published shortly before. ™

Our second best practice is Wahltraut.de.™ In our dataset it is being referenced in several
posts. One by an educational CSO™' asks its readers: ‘Concerning the Bundestag elections on 26
September 2021, are you still undecided?’ and then suggests a number of services which help them
find out about the different election programmes and positions of the parties. The original Wahl-O-
Mat, ™ launched by the Federal Agency for Civic Education (Bundeszentrale fiir politische Bildung/bpb)
in 2002, is first on the list. It presents the user with a quiz containing 38 theses with proposals from
different policy areas which he or she can agree, not agree or be neutral on. The user can then mark
those proposals she or he finds the most important. All the parties participating in the given election
had answered the theses as well, so that the Wahl-O-Mat in the end presents the party whose
programme most closely matches the preferences of the user. She can ask for the rationale for the
recommendation, compare parties and retrieve additional information, helping voters to orientate
themselves in the political landscape.

The Wahl-O-Mat has since become a fixture in all elections in Germany, and it has spawned a
number of similar services which focus on particular policy areas. The second one listed in our post is
directed at climate policy.® The third one is Wahltraut which allows users to match their positions on
equality, LGBTQ+ rights, anti-racism and inclusion against those of the different parties. Just as Malisa,
Wahltraut does not directly improve gender inequality, but both help citizens to make better informed
decisions.

Informing citizens is the task of the media. Knowing how media content is made, enables
citizens to critically appreciate it. It also allows them to actively express themselves in media.
Therefore, we have chosen media literacy training as our third example. Again, there are several
mentions in our data. Our best practice is Alex Berlin®' a facility of the Media Authority,
Medienanstalt Berlin-Brandenburg (mabb). It is one of the non-commercial citizens’ and educational
channels which were established in the course of the nationwide introduction of cable television in
1985 and are financed by broadcasting fees. Our post is entitled “Feminism Worldwide. Activism from
different perspectives” " It is a one-hour talkshow format in which moderator Nyima Jadama talks
with women from diverse cultures on feminism, female empowerment and activism. It provides a
space for those involved in the struggle against gender inequality to speak in their own voice and share



their experiences in solidarity. Empowering women and members of the LGBTQ+ community to
represent themselves in media is a crucial practice for improving their biased media representations
which Malisa are documenting but also their political representation so that decisions about them are
not made over their heads, but they are active participants on an equal footing.

Migration

The current contestation over migration started in 2015/16. Two million refugees and migrants, many
from Syria, came to the EU, one million of them to Germany. This led to opposing reactions. On the
one hand, there was strong solidarity, an active welcoming culture in large parts of the German
population. To this day, much of the weight of receiving and integrating those in need is born by
volunteers. This attitude was expressed in Chancellor Merkel’s famous “We can do it!” (see Schlott
2020).

On the other hand, the rejection of this sentence became a rallying point for the far-right ever
since. They frame migration as the “Great Replacement”, an alleged conspiracy of elites who want to
replace the native population with migrants from Muslim countries.*" The alleged threat to one’s own
identity and ‘civilisation’ is used to justify verbal and physical attacks against migrants as ‘self-defence’.
This kind of perpetrator-victim reversal is then utilised by mainstream conservative politicians who call
the right of asylum into question because migrants cause “growing tensions and frustration” in
Germany. Vi

Words lead to actions. In a situation which is often life-threatening for the victims of anti-
feminist, gender and LGBTQ+ and anti-migrant actions clear and decisive actions are needed. The best
practices which stand out from our dataset concern media representations of migrants. Yet the first
practice we would like to highlight is the honorary integration work, the ,welcoming culture” of
common citizens who in CSOs, churches, unions etc. support migrants on a daily basis. Many of the
posts in our dataset concern volunteer work. These include municipalities®™ organising weeks of
engagement and integration, providing opportunities for encounters and getting a taste of the
different initiatives and activities, as well as churches®™ and CSOs.* Most of these empower common
citizens to support migrants with learning German and dealing with bureaucracy and other adversities
of life. One of them stands out in that it is directed at refugees and migrants themselves and their
political and social participation. The bilingual post announces the course “Get active”:*

“The umbrella association of Saxon migrant organizations (Dachverband sachsischer
Migrantenorganisationen e.V.) is offering a free further training series on intercultural political
education for refugees and migrants in Leipzig, starting September 11, 2021. The eight-module
advanced training course aims to win and empower people with refugee or migration experience for
political participation and social engagement. ...

Building on the previous knowledge from the integration courses, the participants in
the project have the opportunity to develop a broad understanding of society in Germany through
inputs, excursions and exchange. In addition, they can reflect on their own role and their opportunities
to participate in German society without having to deny their origins, the experiences they have
brought with them and their knowledge i



The willingness of common citizens, both locals and migrants and refugees to work together is a great
asset in the strive for a successful integration and should be nurtured and promoted in any possible
way.

Our second best practice is Media Service Integration, a project by the Council for Migration
(Rat fuir Migration, RfM™V). The RfM is a nationwide association of around 190 academics from various
disciplines who conduct research on migration and integration issues. It was founded in 1998, based
on a manifesto by 60 scientists who critically examined the migration and integration policy in the
Federal Republic at the time and its consequences, which included rampant racism and related acts of
violence, and called for an active and concept-oriented German immigration and integration policy
(Bade (ed.) 1994). Its main task is to critically and scientifically accompany political decisions and public
debates on migration, integration and asylum. This involves a range of opinions, publications and an
annual conference. Most recently, the Council urged the German government to stop the reform of
the Common European Asylum System (CEAS).*™ And it involves the project Media Service
Integration.® This is an information platform for journalists on the topics of flight, migration and
discrimination, offering facts and figures, background reports and fact checks. The service organises
regular information events for journalists with experts, arranges contacts to experts who report in
media and it has set up an e-learning platform offering free-of-charge online courses to journalists and
other interested parties. Since 2018, the project has also been coordinating the European network for
knowledge sharing on migration®™i which connects organisations from all over Europe that work at
the intersection of media and migration. The project is funded by several foundations, the Federal
Ministry of the Interior and the European Commission.

While the RfM’s media service improves the migration competence of journalist, the problem
remains: “There is a lot of talk about migrants and migration in Germany. Especially by Germans. But
in the chorus of the many, those of the migrants are usually missing.” This is the gap that our third best
practice is filling with high-quality texts and comprehensible reporting. MiGAZIN*" was founded in
2009 by Ekrem Senol who was born in 1975 in Gummersbach. In 2012, the magazine won the Grimme
Online Award for concept and editing. The jury found that

“The editorial team, consisting mainly of migrants, creates new insights into an emotional topic with
their points of view, without themselves succumbing to the temptation to slip into extremes. One focus
of MIGAZIN is the positive portrayal of migrants in positions of social responsibility (police officers,
lawyers) who serve as role models. It helps to break down clichés. These migrants are representative
of many others and of their quiet and successful integration in Germany.”*

During the first years, national integration issues dominated the magazine. Now it reports more often
on events from abroad that can trigger migration movements directly or indirectly, such as climate
change, poverty, wars and human rights violations. Since 2010, it has been financed by advertising
revenue and donations.

Also in 2010, the editors launched MiGMACHEN* to give interested people the chance to
contribute to the magazine and help shape the discourse on integration and migration. Since then,
more than 500 professional journalists and beginners became involved with MIGAZIN, gaining
experience and sharpening their perspective. Today, many of them hold responsible positions, sit in
the Bundestag and in state parliaments, are successful authors of books or work in large media
companies. The post in our dataset that alerted us to MiGAZIN* was a report on a new study showing



that migrant-perceived people are hardly seen on TV in election reporting. And when they do get a
chance to speak, it is often in the context of migration and flight.

There are certainly positive examples of media production. To shine a spotlight on them is the
goal of CIVIS¥i The media prize for migration, integration, cultural diversity and social cohesion in
Europe did not show up in our dataset, yet still deserves mention. It “honours programme
achievements in radio, television and the Internet which promote peaceful coexistence in the
European immigration society.” In addition, the CIVIS Media Foundation organises annual media
conferences and supports the networking of media professionals who deal with the diverse issues of
the European immigration society.
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Gender:
Introduction

Greece is a country regarding gender-related issues the progress being made over the last years is
gradually increasing, nevertheless it is still considered insufficient and limited. One of the most
prominent aspects of gender-related public debate concerns the violence against women, a social
wound that in the near past has been associated with the problem of victims’ reluctance to report the
violent incidents, a trend often intensified by the deficient social, medical and legal services of the
country in a context of urgent need for supplementary services focusing on women’s issues
(Chatzifotiou, 2003: 253). Moreover, over the last decade equality issues were adversely affected by
the financial recession crisis in which women encountered “a very high unemployment rate and few
opportunities to participate in management, entrepreneurship and decision making” (Papalexandris,
2016: 210).



On the other hand, despite these vulnerabilities Greece has recently made considerable institutional
progress on gender-based rights through an up-to-date legislation, at least in some respects (Natsi &
Papa, 2019). However, the effective implementation of the legal changes remains a challenge, since
any law is futile unless it is combined with broader policies and actions aimed at combating all types
of gender-based discrimination and inequalities. One aspect of these actions may refer to best
practices operating as paradigms that can enhance citizens’ awareness and empathy regarding the
necessity for safeguarding gender-related rights and eliminating all types of stereotypes. These best
practices are instrumental in shifting society’s mindset to the better, irrespective of who is the
originator: the state/government institutions, the media organisations, the non-profit organisations or
the social groups engaged in contemporary activism.

1.1 General Observation

Gender equality and the fight against gender stereotypes is a demanding task that cannot be achieved
through all-inclusive, single solutions (Edstrom et al., 2014). In Greece fighting the misrepresentation
of gender does not constitute a systematic or organised venture derived from mainstream sources of
information, particularly those of the traditional era. It is rather a fragmented but gradually
expansionist trend coming primarily from digital media and particularly from the new ventures of
digital journalism which are obtaining increasing popularity. Such is the case of news podcasts or
informational podcasts created by well-known journalists or influential public figures wishing to talk
about or analyse themes undiscovered by the mainstream media. In essence, they wish to raise an
alternative agenda, far from the legacy media’s agenda, aimed at attracting both mainstream parts of
the audience as well as alternative parts feeling unattractive, bored or underrepresented by the
commonplace agenda.

This is exemplified by Greek weekly free-press/city guide, LIFO, distributed in selected spots in Athens
and Thessaloniki. Its web portal, LIFO.gr, initially featured the contents of the magazine but finally has
turned into an autonomous website that includes news, features on current affairs, culture, a city
guide, local news and videos. Among these themes the online users have placed emphasis on the
selection of a podcasts series, incorporated on Lifo Radio subsection and entitled “the next world”. The
podcasts series though interactive discussions brings to the fore various aspects of gender identity and
sex education such as

the proper upbringing of a healthy masculinity,

the fortification of femininity faced with stressful standards in the critical age of adolescence,

the challenges, difficulties and obstacles raised with regard to the sex education in schools,

the presentation of theatrical plays that address gender stereotypes and sexist perceptions,

the relevance of actors’ handling stories featured on television series which represent a rather political

act and an exercise with regard to the proper management of painful situations faced by trans or drug
people, than a simple television narrative that serves the plot of the series

the problem of obstetric violence and its recognition within Greek society.

Apart from the aforementioned podcast series on LIFO portal considerable gender-related themes are
highlighted both in news texts released by the newsroom or in opinion articles written even by
celebrities or public figures, adopting an inclusive discourse, in terms of gender, criticizing the failures
of Greek society in achieving gender equality or in fighting gender-related stereotypes.



In Greece, apart from the limited gender-oriented initiatives directly related to media organisations,
best practices projects concerning fighting gender-based discrimination and stereotypes are usually
undertaken either by state organisations or by independent non-profit associations. An indicative
example comes from the General Secretariat for Family Policy and Gender Equality having established
the Counselling Centres on Violence against Women along with guesthouses and one helpline for
emergencies (isotita.gr, 2023). These Centres are staffed by scientists who offer free of charge
information and counseling services to women addressed to them, in the context of organised and
integrated psychosocial support actions.

On the other hand, non-profit organisations exploiting the possibilities of new digital technologies take
effective steps in enhancing citizens’ literacy on gender-related topics. That is the case of the Fairy
Tales project in which actions are proposed addressing young children, teachers, parents and the
general public with the aim of promoting gender equality and preventing gender-based violence. The
introduction of the gender equality topic in the education of children being at preschool and primary
school age is achieved by means of classic children's fairy tales having the potential to promote healthy
and fair relationships between boys and girls at an early age.

Last but not least, in the digital field a special platform has been set in operation called “this is not a
feminist project” which resembles a digital map where everyone can trace groups, initiatives,

associations characterized by public action on gender issues, using a variety of media. In essence, it is
a cultural initiative consisted of a wide range of documents, from audiovisual to printed material,
informing citizens of how the history of the feminist movement in Greece is linked with the
contemporary women's experience. A special feature of the multimedia platform is a digital map based
on which everyone can trace groups, initiatives, associations engaged in public actions on gender
issues, using a variety of media (Graph 1).

Graph 1: Subsections of the digital project entitled “this is not a feminist project”.
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1.2 Best Practices from Dataset

The period of data collection coincided with a turbulent phase of the Greek society in matters of
gender, since the number of femicides that came to light increased dramatically and, at the same time,
revelations with regard to the Me-Too movement were also in progress. This peculiar social context
paved the way for a wide range of opinion-makers (such as journalists) and public figures from the field
of spectacle and politics express their thoughts on gender-related rights highlighting paradigms
derived from the wider social field.

A simple post appearing on a Facebook account called “Do not give birth to a girl” (a Facebook page
focusing on crucial societal issues, whose title is inspired by a gender-related song) directs the online
user to a 10-minute radio conversation, taking place on the occasion of the International Day for the
Elimination of Violence against Women and addressing the issues of gender violence, school life,
femicide and sex education. The Facebook post in its own right may incorporate just a few key words
related to gender (Graph 2); however it is directly related to a type of activism against gender violence
and discrimination through the power of artistic creation. The interviewee, both a music composer
and schoolteacher, talks about the importance of teaching children what gender-based violence
means. This necessity is what inspired him to write two gender-related songs (“Femicide” & “Do not
give birth to a girl”) and create a Facebook page dedicated to gender-oriented topics and controversial
societal issues of utmost importance. "Don't give birth to a girl" Facebook page counts over 50,000
followers and is considered one of the most feminist pages in Greece headed by a male citizen.



Graph 2: “Do not give birth to a girl” Facebook account post.
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(The message on Facebook post, as depicted on the above image, goes as follows: “Do they fit into a
10-minute radio talk: gender violence, the school life, "Don't Give Birth to a Girl" (song), femicide, sex
education? Yes, they do, because it happened on the 25th of November, so they had to fit. By Aleka
Zoumi [radio journalist] and Vasilis Nanouris [schoolteacher & music composer]).

Fighting stereotypes and discrimination online is also exemplified by the telecommunications
corporation Vodafone Greece based on a Facebook post emphasizing two initiatives of the company
for practicing equality and respect towards all people, without any exception: the first one refers to
placing a #AthensHomeforAll distinctive sticker at the store entrances in combination with dressing
the stores in the colors of the LGBTQ+ community and Athens Pride Parade, while the second one
concerns the signature of the Diversity Charter Greece aiming at an inclusive future, respecting
diversity and human rights (Graph 3).

Graph 3: Vodafone Greece Facebook post.
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The Facebook anti-discrimination- related post released by Vodafone Greece goes as follows:

At Vodafone we embrace, promote and practice equality and respect for all people, without exception.
We share this belief and attitude with our customers and the world in one more way:

In collaboration with the Onassis Foundation / Onassis Cultural Center Athens, the distinctive
#AthensHomeforAll sticker is placed at the entrances of all Vodafone stores in Attica. This is yet
another practical proof that service at Vodafone is provided to everyone without exception in the same
way and with the same high standards. Vodafone stores are, and must be, a safe space, where there
is absolute respect for the personality of every customer, employee, or partner, regardless of
nationality, sexual orientation, gender or appearance. In this context and on the occasion of Athens
Pride - the Athens Pride Festival, the Vodafone store in Stadiou street was completely dressed in LGBT+
colors, thus declaring its presence in the #Pride Parade that passed in front, but also conveying a strong
message of solidarity and support for LGBT+ community and its visibility. Aiming for an inclusive future,
with respect for diversity and human rights, and equal access to opportunities and progress for all,



Vodafone recently signed the Diversity Charter Greece, and for years has been adopting employment
policies and practices and implementing anti-discrimination actions and exclusions in the work
environment and in society more broadly.

#Inclusionforall in #VodafoneGreece:
https://bit.ly/VodafonePurposelnclusion
https://bit.ly/VodafoneCareersinclusion

#TogetherWeCan #ConnectingWithPride

Another example representing gender in an unbiased way is coming from the field of non-
governmental organizations. Diotima Centre (with a mission focusing on actions related to gender-
based rights and equality) through a concise post informs the online users of a prevention and
response program to gender-based violence implemented in collaboration with UNHCR GREECE and
co-financed by the European Commission. The programme incorporates the provision of psychosocial
and legal services to people who have suffered gender-based violence (men, women and LGBTI+
people) and belong to the refugee population (Graph 4).

Graph 4: Diotima Centre NGO Facebook post.
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Another example of Facebook post aimed at fighting stereotypes and discrimination online is based
on a woman’s narrative, promoted by the account of a digital-born news website oriented to women
(LadyLike). The vivid narration of the woman, whose distinctive feature is her very low height, reflects
her personal stance on life convening the message of a fashion that needs to become inclusive (Graph
5).

The Facebook post goes as follows:

Sinéad Burke is CEO of the accessibility consultancy Tilting The Lens. She is also a writer, academic, has
worked as a primary school teacher, studied TV and radio production. He is 31 years old and was born
with achondroplasia. She is also a fashion icon and has spoken many times about the fact that fashion
should become inclusive. “People didn't take me seriously because of my body image. | started
blogging and working with the fashion industry" she has said about her fight for inclusion. He is
currently a member of Gucci's global equality board. "The door opened for me. I'm trying to make sure
that door doesn't close," he recently told the Financial Times. Sinéad Burke was photographed for the



Financial Times wearing a Gucci creation at the National College of Art and Design and the aesthetic
of this photo is like a little poem within us. (Photo: Instagram.com/sineadburke)

Graph 5: LadyLike news website’s Facebook post.
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Despite the considerable role played by the above sources in disseminating gender-related messages
in an unbiased way, social media platforms in Greece seem to constitute a fertile ground for political
actors to express their points of view on gender-oriented topics for political gains. This peculiarity is
exemplified mainly by the Opposition party, SYRIZA, whose members often disseminate content
emphasizing the need for legal recognition of the term femicide as well as the need for policy measures
aimed at protecting and guaranteeing women's rights overall. Behind these gender-related viewpoints
lies the political gain of the speaker pointing out to the public the failures of the government in power.
One indicative post is derived from the Head of the Opposition party, Alexis Tsipras, who acknowledges
the pathogens of the Greek society (long lasting patriarchy, violence against women, inequalities)
against a globalized perception of sexism, arguing that action is the only way out of this harmful
phenomenon, representing a respectful stance towards democracy (Graph 6). The political expediency
behind the message to mobilize the public is explicitly reflected in the phrase “It’s time for action and
change” implying a type of criticism levelled at the current government.

Graph 6: Facebook post by the President of the Opposition Party, SYRIZA (The Coalition of the Radical
Left — Progressive Alliance)
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Specifically, the President of the Opposition party, SYRIZA, argues:

“May no one [woman] be left out of the count again. We count 13 femicides in our country since the
beginning of the year. 13 women are not among us, because of the patriarchy and the violence that it
gives birth to. Violence against women and girls is a failure of our society. Of course, sexism is not a
Greek phenomenon, but a global one. Greece, however, is below average in the European barometer
for gender equality. Gender-based violence can be found in every aspect of everyday life, in the family,
friends, and work environment. Social inequalities, which have been widened by the pandemic crisis
and the growing poverty that has resulted from it, particularly affect women. It is our duty to the
Republic to ensure equality, equity, prosperity and security for all the women and girls of our country.
It is necessary to understand that the patriarchal structure of society and pervasive sexism give rise to
the causes of gender-based violence. However, it is not enough to mourn, condemn and rage. It is the
State's duty to institutionally recognize the term "femicide" and to take targeted actions to eliminate
it. It is time for action and change. So that no one is left out of the count again” (see official Facebook
account of Alexis Tsipras).

Based on the same rationale (call to the government to change tactics and policy) other members of
the Opposition party such as the Greek MP Peti Perka elaborate through social media on gender-



related topics in an unbiased way listing a series of necessary claims aimed at eliminating violence
against women and ensuring equality. On the occasion of the International Day for the Elimination of
Violence against Women the Greek MP refers to the increasing femicides afflicting the Greek society
and to the “gender-based violence occurring with sexism across the whole spectrum of social life”
which is considered “a gross violation of human rights”. As best practice it is proposed the
government’s acceptance of the motto of the European Institute for Gender Equality: "Femicide: name
it, measure it”. The political player seems to employ the gender issue for political gain by underlying
the fact that “the MPs of SYRIZA-PS have already filed an amendment — addition to the Draft Law of
the Ministry of Justice on the amendments related to the Penal Code aimed at the introduction of the
crime with sexist characteristics (especially femicide) into the Greek criminal law” (Graph 7).

Graph 7: Facebook post by the member of SYRIZA’s opposition party, Pety Perka, on the occasion of
the International Day for the Elimination of Violence against Women.
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I oUTS TO TTACHOWD, CyLwI{OPaTTE Kot S1EKEIKOUpE:

-MAnpn gpapuoyn e Zopfoong e KwvotovTivouToAng (v.4531/2018)
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Trpomo: KoL OTEREX WO pe SEEIBIKEUEVD TIPOGLITIKG,

-Evigyuan koo Sletpuvan Tow Wpoplou oho TO 24wpo Kol OAEC TIC PEPEE TOU XPOVoU TN
loTpOSIKOGTIKNG YTINPETioG,

-OWKOVOLIKH KOl VOLLKF T PLEN YUVOIKUIV Kot TionS1uy TIou SpomeTeiouy e v
evbooikoyevelokr Bio.

-Xoprynan aobhou OTo CUVOPA 0F TROGPUYLTCES TIoU Kormaryyihhouw Bio kon floopog site atig
XWPEC TIOU £puyon £iTE oTn) SidpksLc Tou TadlS1o0 Toug,

-Kormdipynarn Tou WOPOoU Lot TNV UTICXpEwTIKG GuveTipEAsio: (v.4800/2021) o ovorykadsL Tic
YUVOIKEG KOL Tt TIeuSIc: VO TICPOPEVOUY OF YEWYPOUPIKT] EYYUTITO E TOUC KOKOTIOITEG.

-MArpn gpappoyn e Zoppaong 190 g AOE yia ) Biot Kot TNV TapevdyAnan gTov KGopo g
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-OuCIOIGTIK £10CYWYT TG OTITIKAG TOU (PUAOY Kol JeE0UCAKETNTOG OV EKTONSEUTIKG
BlobIKooial BE TNV HVTIOTOLKN EMUOPPLWET TWW EXTISEUTIKUN.
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Conclusions

In Greece gender-related issues have clearly entered the online public debate relatively recently with
the emergence of the Hellenic version of the Mee Too movement (November 2020), conducive both
to mobilizing a wide range of violence vctims to speak out and enhancing citizens’ attenton paid to
topics that used to be in obscurity. During the pandemic crisis Greece was faced with the highest
annual increase in femicides, among 20 European countries, as revealed in a reseach project
conducted by the Mediterranean Institute for Investigative Reporting (Louloudi, Morfonios, &
Zafeiropoulos, 2023), a worrying trend that brought gender-based rights even higher on the agenda of
public debate.

However, despite the salience of gender-related topics in the public sphere the examples of best
practices are rarely related to media organisations. The few initiatives have their origins in the
corporate/busimess environment, in the realm of non-profit organisations or in the field of
govenrmental politics.

In terms of social media representations, they are frequently disseminated by the opposition parties
(such as SYRIZA and Mera25) calling on the government to act more effectively for ensuring gander-
related rights, for eliminting inequalities and for establishing the legal recognition of the term
"femicide". These representations go viral either through the official Facebook accounts of the political
parties or through the personal Facebook accounts of the political actors.

The content found on social media posts hardly incorporates people expressing their own experiences
related to gender-based rights. By contrast, the legislative initiatives, either at national or EU level, are
a frequent part of the gender-related representations, disseminated from a wide variety of FB
accounts: nonprofit organisations, political institutions, media organisations, citizens’ groups engaged
in activism.



Migration:

General observation

The Greek government faced intense scrutiny during a turbulent period regarding the migration issue.
Our analysis focused on 18,272 posts of migration discussions found on Greek social media from
September to November 2021. In our study, over 40% of the posts addressed one of the defined
dimensions, while one in four posts discussed at least. The most prevalent dimensions were Territory,
Values, and Institutions, whereas Law and, to a lesser extent, People were the least utilised. Among
these dimensions, approximately one-third of the posts revolved around values, one in four posts
referred to EU institutions, and one in five posts discussed matters related to territory. Legal aspects
were mentioned in only 15% of the posts, while a negligible percentage (less than 4%) highlighted
human stories. The analysis reaffirms that immigrants are often discussed as objects, without being
given the opportunity for their voice to be heard.

This finding did not come as a surprise. As research has shown Greece faces significant disparities in
representation and access to media for minority groups (Papathanassopoulos et al. 2021). According
to the Media Pluralism Monitor report on media pluralism in Europe, Greece carries a medium risk in
terms of social inclusivity, given the fact that even the only recognized minority, the Muslim minority
in Thrace, does not have adequate access to broadcast media (Papadopoulou, 2022). Moreover,
neither public service media nor privately owned broadcasters are legally obligated to include minority
content or content created by minorities in their programming (Psychogiopoulou & Kandyla, 2018).
The requirement for Greek broadcasters to primarily broadcast in the Greek language further hampers
the development of programming dedicated to minority communities.

From the dataset

Unfortunately, in the Greek dataset (derived from social media posts) there were only a couple of
cases coded as “people” and both these have to do with details of persons dying on their way to pass
the borders.

The first post was the death of a 30-year-old Syrian man, who was sick and was illegally transferred to
an islet on Evros river, between Greece and Turkey, and left to his luck. The news was brought up by
activists and leftist media to address the matter of illegal pushbacks of migrants and refugees from
Greece to Turkey.

https://www.facebook.com/110436683918429/posts/41261278370086

The second was the news of a one-year-old baby from Syria who died in the woods near the Polish-
Belarusian border. The case was brought to light from a Polish NGO, Polish Center for International
Aid. Again, the story is reported in the context of the thousands of people trying to reach the EU, while



in freezing conditions. At least 13 people were reported dead up to that time due to the hectic
conditions.

H OABepn €idnon yia Eva pwpo evoc... - MoAitne Tou Koouou | Facebook

A post on the football team of the Greek Refugee Forum was among the ones with the most
interactions on Facebook. It is one of the very few cases where migrants’ voices are heard.

The team has on board children from Congo, Zambia, Guinea, Senegal, Ivory Coast. The post says:
"Three years ago the Greek Forum Refugees ran an Erasmus+ project, which referred to social
inclusion through sport. We seized the opportunity to create a football team, wanting to integrate
refugees and asylum seekers into society through an enjoyable process. We mapped problems faced
by the refugee community, but we also saw their skills. The team was set, and we participate in
anexartito.gr, one of the oldest amateur leagues in Attica with 41 years of life. For the last 2.5 years
we have been joining the championship and this year we moved up to the 2nd category" explains to
TPP the Forum's communication manager, Christos Lazaridis.

In fact, the team is likely to celebrate a title in the next period. "The football team is made up of
children of refugee and migrant origin and second-generation children that help us a lot in integrating
the new people. Football is a process in which we can carry out the strategic goal of social integration
and inclusion in Greek society. To believe in themselves, to gain self-confidence," he adds and explains
that the most fundamental aspect of sport is that it does not focus on individual identity. "One of the
team's goals is to convince the authorities and institutions of the state that the newly arrived
population can be a very important part of the host society. Football is an opportunity to break the
ice. It is not good to exclude entire social groups from the public debate and to target them," he adds.

facebook

Watch Home Lve Reels Shows  Explore

To TPP ot aywva P ¢ opadag mpoopywv - Otav yvwpile Tov «ali...
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To TPP og aywvo modoodaiptknc opadac mpooduywy - Otav yWwpilelg Tov « AAAoV», TTOWEL va Elval
0 «0A\oc» | Elvatl moAAG rteplocotepa amo po modoodatpikr) opdadoa. Eivol olkoyEveta. MpOKELTaL yLo.
tnv odoodatpkn opdda tou EAAnvikou @dépoup MNpooduywy. Mawdid amnod... | By The Press Project

(facebook.com)




Conclusions

Media representations of migration tend to focus on controversy and conflict disregarding the
socioeconomic reasons behind migration and their cultural and ethnic diversity (Gemi et al., 2013). As
Law states (2010:208) whenever migration is discussed a by a predictable sequence of statements,
actions, and conclusions are present. Even in the cases of positive representations, the undertones of
cultural assimilation strategy are ever-present, treating migrants as the proverbial “good apples”.

In its core, media representations regarding migration rest on a variety of processes. One the one
hand, the media come to reinforce the current social stratification, turning stereotypes and selection
biases as common-sense issues (Gemi et al., 2013). On the other hand, they conceal and typecast the
diversity of migrants, representing them as a sole entity. Added to that, the migrants themselves the
migrants through a variety of barriers (real or imagined) are unable to resist the narrative.

In our sample, discussions about migration in the Greek online sphere predominantly revolve around
tragedies and even loss of life. Often, these incidents are reduced to mere statistics and receive only
limited coverage. In some rare cases, depending on the magnitude or specific significance of the
disaster, it may be explored more extensively. However, reporting human deaths solely as numerical
figures reflects a broader issue concerning the perceived worth of migrants’ life, raising questions
about the timing when it is deemed significant and when it is not.

In accordance with existing theory the best practices in our sample show that those journalists who
prioritize the quality and fairness of their reporting, go beyond political agendas to cover migration
issues. They seek input from migrants, NGOs, and other non-state actors whom they perceive as more
reliable sources for migration-related matters (Gemi et al. 2013).

The general rule of thumb is to engage directly with individuals involved in the subject at hand.
However, accessing these "alternative" sources of information, as opposed to relying solely on
national news agencies, government authorities, or academic experts, can be challenging. Migrants
may lack trust in journalists and be hesitant to share their experiences, or journalists themselves may
face difficulties in establishing connections and building trust within the relevant networks. In this
context, experts can fulfil a crucial role as gatekeepers, facilitating access to migrant voices.

References

Chatzifotiou, S. (2003): Violence against women and institutional responses: the case of Greece,
European Journal of Social Work, 6 (3), 241-256, DOI: 10.1080/1369145032000164555

Edstrom, M., Facht, U. & Mglster R. (2014). “Preface: Gender equality in the media — is there a Nordic
way?”. In M. Edstrom & R. Mglster (Eds.): Nordic Examples of Working towards Gender Equality in the
Media, pp. 6-8.



Gemi, E., Ulasiuk, I, & Triandafyllidou, A. (2013). Migrants and media newsmaking
practices. Journalism practice, 7(3), 266-281.

Law, |. (2010). Racism and Ethnicity: Global Debates, Dilemmas, Directions. London: Pearson
Education.

Louloudi, J., Morfonios, N., & Zafeiropoulos, Z. (2023). The Undeclared War on Women in Europe -
Part 1: Femicide and the rise of violence against women in Europe during the pandemic. A cross-border
data investigation by MIIR conducted for the first time on the subject in Europe. The Mediterranean
Institute for Investigative Reporting (MIIR). Retrieved from https://miir.gr/en/the-undeclared-war-on-
women-in-europe-part-1/

Natsi, D. & Papa, T. (2019). The legislative treatment of gender discrimination in Greece. Thessaloniki:
Heinrich-Boll-Stiftung.

Papadopoulou, L. (2022). Monitoring media pluralism in the digital era: Application of the Media
Pluralism Monitor in the European Union, Albania, Montenegro, the Republic of North Macedonia,
Serbia and Turkey in the year 2021. Country report: Greece. European University Institute.

Papalexandris, N. (2016). Coping with Gender Issues in Times of Crisis: The Case of Greece. An
Enterprise Odyssey. International Conference Proceedings; Zagreb: University of Zagreb, Faculty of
Economics and Business. (Jun 8-Jun 11): 210-218.

Papathanassopoulos, S., Karadimitriou, A., Kostopoulos, C., & Archontaki, |. (2021). Greece: Media
concentration and independent journalism between austerity and digital disruption.

Psychogiopoulou, E., & Kandyla, A. (2018). Monitoring media pluralism in Europe: Application of the
media pluralism monitor 2017 in the European Union, FYROM, Serbia & Turkey. Country report:
Greece. Centre for Media Pluralism and Media Freedom, European University Institute.
https://cmpf.eui.eu/wp-content/uploads/2018/11/Greece_ MPM2017_country-report.pdf

Italy

Authors: Elisabetta Risi and Andrea Miconi

Institution: IULM

Introduction

This report aims to describe same best practices of (social media) representations regarding gender
and migration for how to fight stereotypes and discrimination in digital platforms.

We consider two different sources of best practices: the general observation, and the dataset. In
“general observation” we provide a synthetic description of some best practices in fighting the
misrepresentation of gender and migration in Italy. We prioritize alternative media activists’ projects,
as we will suggest the need of bridging together institutional and bottom-up initiatives.



From the dataset, we found some examples of posts that represent migration or gender in a non-
biased way. We focus on 6 examples of best practices for countering the representations of stereotypes
and discrimination regarding gender and immigration online in Italy. We provide 3 best practices
related to gender and 3 best practices related to migration.

After Barcelona meeting, we considered three major issues are relevant when we searched best
practices in social media representation of immigrants:

Immigrants are commonly the object we talk about, without having the opportunity of speaking
themselves. We searched posts giving voice to immigrants;

If the dimension of people is very frequently represented the same cannot be said about that of the
person. We try to find story of individuals, rather than picturing immigrants as a whole.

In our database of posts related to gender we found very few posts written by people living the gender
issues they talk about (written in the first person) and all these posts were about political figures or
candidates for elections who used gender issues for political gain.

Gender
General Observtion

The media provides an accessible and global space where people can share their stories, experiences
and struggles, and find support and solidarity from others who share the same gender identities (Ross,
2012; Dobson, 2015). Representation of social movements on social media to support gender
identities can be an important platform for promoting awareness, empathy and social change.

As best practices we can cite two examples of media activism on gender in Italy:

Non Una Di Meno (Not one less) is a feminist movement that has international roots and has also
spread to Italy (https://nonunadimeno.wordpress.com/). This social movement was born in Rome
from the confrontation between different female and feminist realities (issues and values such as
education for differences, non-binary identity, freedom of choice etc.). Using social media and other
media platforms, the movement has promoted awareness actions, demonstrations and online
campaigns to fight gender-based violence, discrimination and to claim the rights of women and people
of all gender identities. Quoting from the description that we find on social media of the movement
(Facebook and Twitter): "Since 2016, the feminist and transfeminist movement Non Una Di Meno has
been fighting against all forms of gender-based violence, against all the faces that patriarchy takes on
in the society in which we live".

“Se non ora quando” (If not now when) is an Italian movement born in 2011 with the aim of promoting
gender equality, women's rights and the fight against gender-based violence. The movement
originated in response to a series of incidents of violence against women (stalking and feminicides) in
Italy and quickly gained popularity, involving thousands across the country. The "If not now when"
movement has been notable for its wuse of social media, especially Facebook
(https://www.facebook.com/senonoraguandofanpage), as a tool to mobilize and engage large
audiences. Through Facebook groups and pages, mobilizations, demonstrations, strikes, cultural
events and other initiatives were organized to raise awareness of gender issues and promote social
change.

Empirical best practices



These are three examples of best practices that we have found empirically in posts and tweets:

Several posts related to the "Non una di meno" initiatives (specifically Italian). In our empirical analysis,
we found several posts and tweets of this movement on the occasion of the International Day for the
Elimination of Violence against Women on November 25™. These posts are examples of the
importance in communicating on social media the education and awareness-raising initiatives of
citizens.

NON UNA DI MENO
18 settembre 2021 - @

Da Non Una Di Mena Treviso, una iniziativa contro i femminicidi

™t &y SE DOMANI SONQ 10, SE DOMANI NON TORNO, DISTRUGGI TUTTO! ¢ iy iy

Nel mese attualmente in corso sono gia 8 i femminicidi in poco piu di una settima: quasi UNA
DONNA AL GIORNO! Queste numero, gia di per sé sconcertante, sale ad almeno una cinquantina
da inizio anno, rendendo evidente a chiunque che il femminicidio sia una vero e praprio
fenomeno endemico violento e non un'emergenza. Euna strage.

Abbiamo cosi ritenute necessario non rimanere pid in silenzio, oggi con questa conferenza
stampa vogliamo ribadire che CI VOGLIAMO VIVS ed affermare 'urgenza di azioni concrete, da
parte delle istituzioni e della collettivita tutta, volte a contrastare con ogni mezzo la violenza di
genere e |a cultura patriarcale in questo Paese.

Come se non bastassero i numeri di cui sopra, sono ormai di dominio pubblico i dati Eurostat
secondo i quali, in Europa, ad aver subito almeno una volta nella vita una viclenza fisica e/o
sessuale & una donna su tre. La violenza di genere, quindi, non riguarda solo alcune, ma tutte le
donne, perché con questi numeri nessuna pud fare a meno di chiedersi “E se domani toccasse a
me?”,

Senza contare che queste forme di viclenza non colpiscono solo il corpo delle donne ma anche
tutti quei corpi che resistono e che non sono bianchi, maschi ed etero.

Con la consapevolezza che il nostro paese sia tra gli Stati firmatari della Convenzione di Istanbul
del 2011 dato che tale convenzione, oltre ad affermare che i paesi sottoscrittori dovrebbero
esercitare la dovuta diligenza nel proteggere le vittime delle violenze di genere e perseguire i
colpevoli, sancisce anche I'obbligo per gli Stati firmatari di prevenire tale violenza adottando
misure che producano il cambiamento di atteggiamenti, ruoli di genere e stereotipi che rendono
socialmente accettabile la violenza contro le donne, ci chiediamo cosa stia facendo realmente a
riguardo.

Organizations and initiatives dedicated to combating gender inequalities can promote through social
media content a more equitable and inclusive representation of gender identities on these digital
platforms.

We found several posts about manifestations in support of #DdLZan. This is an ad-hoc law proposal
(with issues against homotransphobia, aims to obtain the protection of non-binary, transgender and
fluid identities from discrimination) that is rejected by the Italian Senate in Fall 2021. A best practice is
to give social media coverage and generate buzz in support of women's rights and LBGTQ+ through
different forms of media activism (i.e. marches and demonstrations in the squares).

3 Felice Carrabba
@ CreliceCarrabba

A7 Bellissima manifestazione in sostegno al #DdLZan a #Foggia

&= Grande orgoglio per la giunta comunale di #SanSevero, presente al
completo.

Un vanto per questa Amministrazione e per noi stessi come promotori di
uguaglianza senza distinzione di genere, razza o eta.

il T LA L, »

1:03 PM - 4 nov 2021 da Foggia, Puglia

A best practice is therefore to use social media to promote empathy and education on gender issues.
This may include sharing information, educational resources, statistics and personal stories to
encourage greater understanding and awareness of gender equality. We found some posts focus on
stories of (Italian) women who have received special prizes or professional awards. For example, a
robotic surgeon who runs one of the largest centers in Europe and has an all-female team.



Luciana Savarese #FR
@lucianasavarese

Franca Melfi & una chirurgA robotica. Quando ha iniziato a Pisa era
I'unica ora dirige uno dei centri pil grandi d’Europa e ha una equipe tutta

al femminile.
Le donne posso fare tutto ma devono essere le prime a crederci e

perseverare. #tempodelledonne #19settembre @La27ora

1:31 PM - 19 set 2021 da Milano, Lombardia

Migration

General Observation

In general, some best practices in social media representation of immigrants are:

avoid stereotypes or generalizations that can perpetuate prejudice or discrimination about migrants.
It’s important to publish posts treating migrants as unique individuals, rather than as a homogeneous
group;

listen to the voices of migrants and value the direct voices and experiences of migrants. Provide them
with a safe space to share their stories and viewpoints, giving them proper recognition and respect
(Bonini Baldini, 2019; Georgiou, 2018; Miconi, 2020);

collaborate with organizations or experts in the field of migration to obtain accurate information and
gain a better understanding of the complex issues involving migrants. This collaboration can help
ensure that your representations are based on sound and in-depth knowledge.

Be careful though: through the remediation of migrant and refugee selfies, news media have the
potential to operate as a significant ethic-political spectacle in the spaces of Western publicity. In
particular, for migrants in the outskirts of Europe (and with practices of “symbolic bordering”) they can
appropriate, marginalize, or displace their digital testimonies in Western news media (Chouliaraki,
2017).

In general, we have few posts coded as interaction and dialogue, which means that relations between
natives and immigrants are generally overlooked.

Empirical best practices



A first example of best practice is to give a voice to migrants and their stories. In Italy there is an
important reality of the so-called third sector called Caritas Italiana. Columns with the stories of
migrants who managed to integrate and find support in Italy are often published on social media. We
found in our dataset several examples of stories of immigrants, who speak in the first person. Below
are two examples of Facebook posts from data
(https://www.facebook.com/536604043100997/posts/4750375621723797;

https://www.facebook.com/536604043100997/posts/4750375621723797).

Caritas Ambrosiana si trova presso Bosnia ed Erzegovina.
8 ottobre 2021- @

Sono Abdul, ho 18 anni e vengo dall’Afghanistan

Quando sono partito ho lasciato la mia famiglia: mia madre, mio padre e i miei quattro fratelli

tutti pitr piccoli di me. Ho anche una fidanzata, ma mio padre ha deciso che non posso sposarla.

Nel mio paese stavo studiando per diventare un giornalista. Nel frattempo avevo iniziato a fare il
fotografo e ho lavorato in radio occupandomi di cricket e di politica, ma il vero problema ¢ che le
persone che hanno studiato in Afghanistan non riescono ad ottenere un lavoro decoroso.

Ho deciso di partire perché non potevo sposare la mia fidanzata e perché voglio una vita migliore,
in Afghanistan & molto difficile e pericoloso fare il giornalista perché i talebani non te lo lasciano
fare. In ogni posto scoppiano bombe, a Kabul dove vivevo prima di partire ¢i sono attentati di
continuo.

Caritas Ambrosiana si trova pressc Bihac, Bosnia ed Erzegovina.
12 ottobre 2021 - @

Mi chiamo Amir ho 42 anni e vengo dall'lran.

Nel marzo del 2018 sono partito dal mio Paese dove ho lasciato una moglie, quattro figli e il mio
lavoro: facevo l'ingegnere agricolo e I'attivista per i diritti umani.

Appartengo alla minoranza religiosa dei Dervisci Gonabadi, e molti anni fa il governa iraniano ha
deciso di arrestare i capi della nostra comunita. |o ero uno dei piu famosi Dervisci in Iran e la
comunita dei dervisci si riuniva per cercare un modo per impedire al governo di compiere questi
arresti. Percid il governo ha deciso di attaccarci nei luoghi sacri dave noi Dervisci ¢i riunivamo
settimanalmente. Dopo questi fatti, alcuni miei cari amici mi hanno aiutato a fuggire e a lasciare
I'lran.

Dall'lran ho raggiunto la Turchia, poi sono passato per Grecia, Albania, Montenegro e infine sono
arrivato in Bosnia Erzegovina. Sono finito sulla sedia a rotelle durante un tentativo di game. Dato
che da mesi aspettavo invano che la mia condizione si regolarizzasse qua in Bosnia-Erzegovina,
ho deciso di attraversare il confine e chiedere asilo in Croazia. Mi & stato risposto che non
accettavano le domande dasilo da uomini iraniani che viaggiavano soli e mi hanno respinto in
Bosnia. Ho provato altre due volte ma he ricevuto lo stesso trattamento, quindi ho deciso di
provare a raggiungere |a Slovenia per depositare |a la mia domanda d'asilo.

Prima di arrivare in Slovenia perd una notte sono caduto in una scarpata per evitare un'auto che
viaggiava a folle velocita. Sono caduto di schiena e mi seno lesionate la spina dorsale e rotto il
bacino. A furia di urlare, un gruppo di migranti mi ha sentito e mi ha aiutato a uscire dalla
scarpata. Mi hanno dato cibo e acqua e hanna prosequito nel lora game, lasciandomi sul ciglio
della strada. La mattina dopo ho chiesto aiuto alle macchine che passavano ma nessuna si &
fermata, alla fine & arrivata una volante della polizia che mi ha portato all’ospedale di Rjieka.

Together with the Migrantes Foundation, this association publishes the "Immigration Report" every
year in which there are various data on Italian immigration
(https://www.migrantes.it/category/pubblicazioni/rapporti/rapporto-immigrazione-caritas-
migrantes/). At European level, there is Caritas Europa, which is the network of 49 member
organizations in 46 European countries, committed “to analyse and fight poverty and social exclusion
as well as to promote true integration” (https://www.caritas.eu/).

The second example of best practice is to give visibility in the news media to struggles and victories
for migrant rights. In our data we have found some examples of movements and associations that
have obtained conquests (including legal ones) in favor of migrants' rights. These posts also contain
the words of organizations or experts in the field of migration
(https://www.facebook.com/362883403751765/posts/6628750220498354;
https://www.facebook.com/25853499717/posts/10159155464489718) .
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LE COSE VANNO FATTE INSIEME

snvenutiovunque]Nessuno deve essere costretto a dormire in strada. Le attiviste della Rete
Solidale di Pordenone erano sotto processo per aver “occupato un parcheggio” con una
settantina di persone che, in pieno inverno, non avevano un posto dove dormire. Hanno rifiutato
un pronunciamento anticipato della Cassazione, rimanendo sotto processo, per restare al fianco
dei nove richiedenti asilo coinvolti. Come & sempre stato in tutto il loro attivismo: le cose, dice
Luigina Perosa in questa intervista rilasciata a Rossella Marvulli per Melting Pot Europa, vanno
fatte insieme. Ora il giudice ha deciso per il “Non luogo a procedere” e la criminalizzazione della
solidarieta in Friuli (per fare solo I'esempio pit noto, si pensi ai casi di Lorena Fornasir e Gian
Andrea Franchi) questa volta porta a casa una sonora sconfitta. Anche perché, spiega Luigina,
“nella nostra vicenda, questo & cid che aveva dato fastidio: non si trattava solo di volontari che
portano cibo o vestiti, ma di migranti consapevoli di quello che possono pretendere dalle
istituzioni e che manifestano per chiedere che dei diritti siano loro riconosciuti”
https://comune-info.net/le-cose-vanno-fatte-insieme/

We believe that it is also a (third) best

e Radio Onda d'Urto

"\ﬂ 22 ottobre 2021 - @

IL COMUNE DI COVO (BG) DEVE RESTITUIRE | SOLDI Al MIGRANTI-SABATO MANIFESTAZIONE
PER | DIRITTI E LA DIGNITA

Il comune di Covo a guida leghista dovra restituire i soldi che erano stati sottratti ai migranti con
una discriminatoria supertassa decisa ad hoc per penalizzare i migranti residenti nel paese che
avevano bisogno del certificato di idoneita di alloggio. Lo ha deciso il Tribunale di Bergamo
accettando il ricorso curato dall' avwocato Guariso dell'Asgi, I'Associazione studi giuridici sull
immigrazione, per conto di una decina di migranti del paese di circa 4000 persone della provincia
bergamasca. Il documento necessario per molte pratiche degli immigrati, dal rinnovo del
permesso di soggiomo ai ricongiungimenti famigliari, aveva subito un ingiustificato e arbitrario
aumento: cosi ora il Comune dovra restituire 100 euro per ogni certificato rilasciato dal 2014 al
2019.

L'amministrazione comunale continua perd a pretendere documenti costosi che negli altri comuni
non sono richiesti. Per questo I'Associazione SOS Diritti di Bergamo ha indetto una
manifestazione davanti al Municipio in Piazza S5 Apostoli nr 1 a Covo per sabato 23 ottobre alle
ore 16; saranno anche raccolte le richieste di imborso per ogni certificato pagato troppo e
ingiustamente. Tra le prime adesioni I'Unione Inquilini, la CUB, Rifondazione comunista.

Fabio Cochis dell'Associazione SOS Diritti di Bergamo e Singh, uno dei migranti che ha vinto il

ricorso, ci ricostruiscono la vicenda e presentano la manifestazione
https://www.radiondadurto.org/.../bergamo-il-comune-di.../

practice

to give a voice to associations or initiative that deal not only with immigration, but also with the
connection between migrants and other fragile categories or women.

In our posts, we found the example of Eurocities meeting in Brussels where some (ltalian) cities active
in the promotion and construction of inclusive paths for migrant and refugee women were awarded.

Vivere Pesaro
settembre 2021 - Q

Donne, immigrazione e inclusione: Pesaro fa scuola a Bruxelles

VIVEREPESARO.IT

Donne, immigrazione e inclusione: Pesaro fa scuola a Bruxelles
Le buone pratiche di Pesaro, in termine di inclusione di genere, raccontate alla platea internazi..

O
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We also found associations that fight for the rights and services of asylum seekers and refugees with

disabilities in Italy.



EducAid
> 29 settembre 2021 - @

@ Diritti e servizi dei richiedenti asilo e rifugiati con disabilita in Italia &

Questo il tema portante del webinar di lunedi 27 settembre promosso da EducAid insieme a
Regione Emilia-Romagna, Anci Emilia Romagna e DPI Italia nell'ambito della collaborazione inter-
istituzionale "Emilia-Romagna Terra d'asilo”, che ha visto un'ampia partecipazione di operatori
pubblici e privati del settore dell'accoglienza ai migranti.

Il seminario si inserisce nel solco del progetto #AMID (Accesso ai servizi per migranti con
disabilita) dell'European Disability Forum, finanziato dalla Commissione Europea, che tra il 2017 e
il 2018 ha messo a punto strumenti per affrontare il fenomeno dell'immigrazione e
dell'accoglienza di persone con disabilita all'interno dei Paesi partner.

Giampiero Griffo, presidente RIDS - Rete ltaliana Disabilita e Sviluppo e DPI Disable’s People Italia,
in qualita di relatore dell'iniziativa europea, ha riportato lo stato dell'arte in materia nel nostro
Paese ed illustrato I'approccio bio-psico-sociale adottato dall'UNCRPD (Convenzione dei Diritti
delle Persone con Disabilita delle Nazioni Unite), rammentando che attualmente la percentuale di
persone con disabilita rappresenta il 15% di quella globale, attestandosi attorno al miliardo di
persone.
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Gender
General observation

FEM — Feminists in Movement is a social association dedicated to promoting feminist values and
fighting gender-based discrimination. This association was created in 2019 by a group of 50 people,
with diverse social, professional, and political backgrounds, that believe in the need for an active,
inclusive, and democratic type of feminism in our society. FEM is active in many areas related to
feminism such as violence against women, gender equality, LGBTQI+ rights, sexual and reproductive
rights, discrimination, among others. In their website, for each of these subjects, we can find relevant
legislation, documentation and studies that can be freely accessed by the public3. Additionally, the
association also develops their own projects and actively participates in different programs related to
feminist topics. The association is very active on social media (Facebook?® and Instagram®) where they
disseminate information, announce events and workshops, and publicize protests and public
gatherings. Through their various endeavors, FEM contributes to the dissemination of positive gender
representations both online and offline. Associations like FEM play a fundamental role in countries
such as Portugal, where feminist views have struggled to permeate the traditional media sphere
(Garraio et al., 2020; Prata, 2021).

Figure 1. Logo of the FEM assocation

fcm

Feministas
em Movimento

From the Dataset

Cultural events can have a significant impact in disseminating positive gender representations both
online and offline. In our dataset, we found a Facebook post by the organization “Buala” advertising
that the annual Lisbon’s Poetry Festival would feature and highlight a selection of trans artists (Figure
2)8. This space would be hosted by the Brazilian group “TranSarau”’ that presents a spectacle (also
called TranSarau) organized, developed, and performed by trans artist and activists. As mentioned
throughout this Facebook post, this is an opportunity for trans people to speak for themselves and be
able to present their own stories in their own space. The show aims to bring visibility to the trans
community and to sensitize people to the prejudice and discrimination often faced by these
individuals. By advertising a cultural event that gives such visibility to the trans community, the “Buala”

3 Link to the association’s website: https://fem.org.pt/

4 Link to the association’s Facebook Page: https://www.facebook.com/FeministasEmMovimento

5 Link to the association’s Instagram page: https://www.instagram.com/feministasemmovimento/

6 Link to this Facebook post: https://www.facebook.com/123593797673127/posts/4806831052682688
7 This term can be roughly translated into English as “Trans Cultural Evening”




organization is also contributing to raise awareness to trans and LGBTQIA+ issues and thus promoting
positive gender representations on social media.

Figure 2. Facebook post by the “Buala” organization
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VIFESTIVAL DE POESIA DE LISBOA ABRE ESPACO PARA POETAS TRANS

O TRANSarau sera o anfitrifio do espetaculo, com apresentacBes especiais de André Tecedeiro e Fado
Bicha

Uma das atraces mais aguardadas da sexta edicdio do Festival de Poesia de Lisboa , que arranca no dia
12, & o TRANSarau . espetaculo que coloca em cena os discursos género-dissidentes, que também estio
em disputa por voz e espaco nos territorios. A presenca de poetas trans no FPL & uma aposta para que
eles e elas possam contar as proprias narrativas e, assim, ganhar o espaco que merecem. Nesta edic&o,
que discutira o tema “Terra: uma poética de nos”, serdo ao todo 13 artistas LGETs, sendo 8 deles
pessoas trans/travestis/ndo-binarias.

E a primeira vez que o0 TRASarau participa de um evenio internacional. Nascido no Brasil, em 2015, como
espaco de exibico da producdo dos estudantes do Cursinho Popular Transformac&o, o TRANSarau ja
realizou mais de 40 edicGes, sendo um importante evento da cena brasileira. Organizado por artistas e
ativistas TRANSvestigeneres, em colaboracdo com LGBTQIA+, voltado para visibilidade T, o TRANSarau
& formado por Andrey Lucas, Lucyfer Eclipsa, Patricia Borges da Silva, Polaris Coutinho e Kairos Castro
Importante espaco de representatividade e visibilidade da populacdo LGBQIA+ Trans, e de resisténcia
negra, recebeu em 2018 o Prémio Papo Mix, categoria “Eventos e manifestacdes artisticas”.

Assinado em parceria com o Museu da Lingua Portuguesa, o TRANSarau sera o anfitrido do espetaculo
que ira mesclar apresentaces dos proprios poetas com duas presencas especiais: André Tecedeiro e
Fado Bicha. Serdo 60 minutos de atividade, com transmiss&o tanto pelos canais de Facebook e Youtube
do Festival de Poesia de Lisboa quanto pelos canais de Facebook e Youtube do Museu da Lingua
Portuguesa.

“Atuar na empregabilidade de poetas e artistas trans, Iésbicas, gays e bissexuais tem sido importante
para o FPL, pois entendemos que a visibilidade apenas ndo fortalece as condices dignas para que
esses artistas possam viver e continuar a produzir. Ademais, o potencial artistico-pedagdgico de actes
como TRANSarau se da principalmente por conta da sensibilizacdo de pessoas cis-heterossexuais e da
representatividade para o plblico LGBT, o que contribui diretamente para o combate a LGBTfobia e a
promoc&o do respeito e da igualdade”, explica Jodo Innecco, curador do Festival.

Desde 2019 o Festival de Poesia de Lisboa conta com LGBTs na programac&o, sendo que nesta edicdo,
alem do TRANSarau e o André Tecedeiro, outros artistas trans estardo presentes. “Teremos a artista
Hilda de Paulo, que estara ao lado do poeta Ramon Nunes Mello & do pesquisador Nuno Pinto, na mesa
‘Balada de Gisberta’, em homenagem a Gisberta Salce, travesti assassinada no Porto ha 15 anos, fato
tragico que impulsionou o nascimento da primeira marcha do orgulho do Porto”, conta Jodo Innecco.
“Este ano teve um abaixo-assinado para que uma rua do Porto levasse seu nome, dado a sua
importancia para a mobilizacdo LGET em Portugal € na Europa”, completa.

A moderadora desta mesa sera Daniela Filipe Bento, membro da direcédo da Associacdo ILGA Portugal
instituicao que atua fortemente no combate a discriminacdo LGBT em Portugal. O assunto € téo
importante nos dias atuais que a proxima edicdo do FPL sera toda voltada & diversidade de corpo,
género e sexualidade.

O Festival de Poesia de Lisboa deste ano acontece de maneira virtual, de 12 a 18 de setembro , e terd a
presenca de poetas de seis paises diferentes . Serdo 9 mesas, 6 tertdlias, 3 oficinas e 3 espetaculos
poéticos. A programacéo € aberta ao plblico geral através das redes sociais do Festival

A sexta edicdo do FPL tem apoio do Instituto Camdes, do Camées — Centro Cultural Portugués em
Brasilia, da Livraria da Travessa, do Espaco Espelho D'Agua, do Museu da Lingua Portuguesa e da
Associacdo ILGA de Portugal

Sobre o Festival

C Festival de Poesia de Lisboa € uma iniciativa sem fins lucrativos criada em 2016, que tem como
principal objetivo a valorizacdo da Lingua Portuguesa e o incentivo a leitura. Ao longo dos ultimos anos.
ele tem fomentado a democratizacdo da palavra através da participacdio de poetas lusdfonos de diversas
idades, classes, géneros e racas.

E um Festival aberto ao plblico e a todas as nacionalidades, mas apenas pessoas que tenham a lingua
portuguesa como lingua materna podem participar da antologia comemorativa e concorrer aos prémios
nos termos e condicdes estabelecidos no regulamento.

Idealizado por Jannini Rosa e Carla De Sa Morais, o FPL tem apoio institucional do Instituto Camdes
desde 2018

Sobre o curador

Jo&o Innecco (1993) € poeta, curador e educador em prisées. E editor da Antologia Trans (Invisiveis
Producdes, 2017), organizador do livro Sarau Asas Abertas: Penitenciaria Feminina da Capital (Tieté
2019) e autor das publicacdes artesanais Fumaca (2017), Tinto (2018). Solo (2019) e Baby (2019).

Integra o TRANSarau, que recebeu o Prémio Papo Mix 2018, e foi um dos poetas do Sarau Asas Abertas,
sarau indicado ao Prémio Jabuti 2020. Assina a curadoria do V| Festival de Poesia de Lisboa
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In our dataset we found a substantial number of posts promoting the program “Mobilize Against
Sexism”® developed by the Portuguese Platform for Women’s Rights in articulation with the European
Council campaign “Sexism: Notice it, talk about it, End it”°. In Figure 3. we can find a Facebook post by
the Portuguese Platform for Women’s Rights briefly explaining the origin and nature of the program™°.
This program has the goal of publicizing the European Council Recommendation “Preventing and
Fighting Sexism” (Council of Europe, 2019) that stipulated in 2019 the juridic definition of sexism.
Developing and promoting this program on social media helps disseminate important information
regarding gender related issues, giving people a better understanding of the basis of sexism, and
fighting to eradicate its presence in our society.

Figure 3. Facebook post by the “Portuguese Platform for Women'’s Rights”

ﬂ“ Plataforma Portuguesa para os Direitos das Mulheres
F 10 de outubro de 2021 - &

{...) A Plataforma Portuguesa para os Direitos das Mulheres (PpDM) lanca, segunda-feira, Dia
Internacional da Rapariga, o programa "Mobiliza-te contra o sexismol”, associando-se a campanha do
Council of Europe "Sexismo: Repare nele. Fale dele. Acabe com ele”.

O programa assinala o Dia Internacional da Rapariga, gue se celebra a 11 de outubro, por iniciativa das
NacOes Unidas, este ano sob 0 mote "Geracao digital: a nossa geracao”, e relanca em Portugal a
campanha do Conselho da Europa. afirma a PpDM em comunicado hoje divulgado.(...).

Juntasfos vamos dizer: #AcabaComOSexismo #5topSexism #\eToo

EXPRESSO.PT
Dia Internacional da Rapariga assinalado com apelo a mobilizagdo contra o sexismo
A Plataforma Portuguesa para os Direitos das Mulheres (PpDM) lanca, segunda-feira, Dia...

QO 16 partilhas

Lastly, we believe it’s important to highlight a Facebook post found within our dataset by the
community organization “Plataforma Geni” that focuses on the former Israeli Knesset member, Khatib
Yassin (Figure.4)'!. As mentioned in the post, Khatib is the first ever woman to run for the Knesset in
name of the United Arab List Party and the first ever member of the Knesset to wear a Hajib.
Throughout the post we learn more about Khatib’s professional achievements and her continuous fight
for women’s rights. By publishing this Facebook post, “Plataforma Geni” is contributing to

8 Link to the program’s website: https://plataformamulheres.org.pt/artigos/projetos/mobilise-against-sexism/
9 Link to this campaign: https://human-rights-channel.coe.int/stop-sexism-en.html

10 Link to this Facebook post: https://www.facebook.com/155708957801399/posts/4544945672211017

11 Link to this Facebook post: https://www.facebook.com/354013558523412/posts/914088799182549




disseminating stories on social media that empower women and promote gender equality. The focus
on individuals fighting for women’s rights all over the world also raises awareness to the importance
of this issue and the need to continuously support feminist movements.

Figure. 4 Facebook post by the organization “Plataforma Geni”

@ Plataforma GENI

23 de outubro de 2021 - Q

Khatib Yassin fez histéria duas vezes: a primeira vez quando €la se tornou a primeira mulher a concorrer
a uma cadeira no Knesset em nome de Raam, e a segunda vez quando ela se tornou a primeira Membro
do Knesset a usar um hijab

Ela é bacharel em servico social pela Universidade de Haifa e tem mestrado em servico social € género e
estudos femininos pela Universidade de Tel Aviv. Ela escreveu sua tese sobre o conceito de maternidade
entre as jovens arabes

Ela é formada pela Escola Mandel de Lideranca Educacional. Nos Gltimos 20 anos, ela estabeleceu e
administrou centros comunitarios em nome da Associacdo de Centros Comunitarios de Israel. Até maio de
2019, atuou como diretora do Centro Comunitario Zemer. que fundou, na area do Triangulo. Antes disso.
ela fundou o Centro Comunitario Yafa an-Naseriyye e o dirigiu por 14 anos. Na vizinha Nazaré, ela
montou um centro de crise para meninas e o administrou por nove anos. Além disso, ela é contadora
publica certificada, graduada em um curso para diretores na Bar-llan University e graduada em um curso
de mediacé@o de conflitos na Coventry University, na Inglaterra. Durante seus estudos no Instituto Mandel,
ela recebeu treinamento pratico no Comité Knesset sobre o Status da Mulher e Igualdade de Género

Khatib Yassin &€ uma mulher muculmana e defensora dos direitos humanos. Ela € uma mulher que luta
pelas mulheres e pelos direitos das mulheres e € um porta-estandarte de promocéo do status das
mulheres arabes. Ela pode ser nova no Knesset, mas nao € nova na arena plblica, e ela ja tem um
histrico comprovado em todas as areas de atividade publica em que participou

#plataformageni #mulheresgeniais #khatibyassim #feminismo #mulheres

23 de Outubro

Iman Khatib-Yasin

e
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f Ig,.

€ uma politica e assistente social drabe israelense .
Membro do partido Lista Arabe Unida, ela foi eleita
para o Knesset em 2020 como membro da Lista
Conjunta, tornando-se a primeira mulher da Lista
Arabe Unida e a primeira mulher usando hijab eleita
para o Knesset

Geni
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Migration
General observation

A Casa do Brasil de Lisboa®? is a nonprofit association dedicated to all matters regarding immigrants
and immigration in Portugal. This association was created in 1992 by Brazilians (and friends of
Brazilians) residing in Portugal with the intent of helping and bettering the life of all immigrants in the
country®®. Their member’s work to ensure that immigrants in Portugal abide by egalitarian policies and
have equal access to public and state services. The association participates and develops various
projects, and its activity is grounded on 3 pillars: integration, activism, and culture. Although the
association was created mainly by Brazilians it’s important to highlight that the projects and programs
developed are directed at all immigrants from all nationalities with multiculturalism being one the
primary values of the organization. A Casa do Brasil de Lisboa has a substantial presence and following

12 n English: The House of Brazil in Lisbon
13 Link to the association’s website: https://casadobrasildelisboa.pt/




on social media, with more than 12 thousand followers on Instagram!* and 20 thousand followers on
Facebook®. They utilize social media to share information, activities and events related to immigration
and the integration of immigrants residing in Portugal. Overall, this association plays an important role
in the integration of immigrants in the country. Both online and offline the association works to better
the life of immigrants and to fight all types of discrimination and prejudice directed at these
individuals.

Figure 5. Logo of the Casa do Brasil de Lisboa

From the Dataset

Promoting the discussion of topics related to migration is essential to shatter ill-conceived ideas about
both migrants and the phenomena of migration. In Figure 6 we showcase a Facebook post found within
our dataset by the Portuguese High Commissioner for Migration advertising the first ever Forum for
Immigration, Integration and Interculturality®. This forum was created to examine the work currently
being developed regarding the integration of immigrants, but also to discuss what additional measures
can be taken to further integrate and accommodate migrants. Cultural initiatives are fundamental in
broadening the dialogue surrounding migration and can contribute to a better understanding of the
realities of migrants. The dissemination of this forum on social media by the Portuguese High
Commissioner for Migration helps to not only gather more traction for the event itself, but also extends
the discussion of these topics to the social media sphere.

Figure 6. Facebook Post by the Portuguese High Comossioner for Migration

1 Link to the association’s Instagram page: https://www.instagram.com/casadobrasildelisboa/
15 Link to the association’s Facebook page: https://www.facebook.com/casadobrasildelisboa/
16 Link to this Facebook post: https://www.facebook.com/710228639062844/posts/4398038543615150




Alto Comissariado para as Migragbes - ACM, I.P.
12 de outubro de 2021 - &

Realiza-se este sabado. dia 16 de outubro. a partir da 10n00, no Altice Forum Braga, o | Férum do
Imigrante, Integracéo e Interculturalidade. A iniciativa, promovida pelo Municipio de Braga, através do
Conselho Municipal do Imigrante, Integracéo e Interculturalidade, conta com a participacéo da Secretaria
de Estado para a Integracéo e as Migraces, Claudia Pereira.

O Observatorio das Migracies (OM), equipa de projeto do ACM, participa também neste forum, no &mbito
do painel “Imigracéo: factos e nimeros”.

A entrada € livre e sujeita a lotacdo da sala.

Mais informacdes na ligacéo.

Altice
Forum Braga
16 outubro

%‘é BRAGA  CYNALL ===

As mentioned throughout our WP4 National Report, Portuguese legacy media outlets often offer an
“ingroup focused” reporting of events related to migration (Torkington & Ribeiro, 2018; Santos-Silva &
Guerreiro, 2020; Garraio et al., 2022). Additionally, in the coverage of stories related to refugees, these
individuals are usually portrayed homogeneously and without distinctive features (Torkington &
Ribeiro, 2018; Santos-Silva & Guerreiro, 2020). In our dataset, we found a Facebook post by the
lusophone media organization “Plataforma Media” that approaches the coverage of events in a distinct
light.

The post in Figure 7 tells the story of Hadi, a 19-year-old Iraqgi migrant, and his two friends, stranded in
the border between Poland and Belarus®’. By clicking on the link to the organization’s website we find
a much larger publication that goes into even more detail about their story, their reason for leaving
Irag, and the conditions experienced in the border. In this detailed description we learn that Hadi and
his friends were persecuted in Iraq for supporting LGBTQIA+ rights, that they lived in hiding for over a
year, and that their arrival at the border was met with hostility*®.

By offering a more personalized description of events and focusing on actual individuals, this social
media post is contributing to a better understanding of the realities surrounding migrants and
migration. Furthermore, this post helps humanize these individuals by presenting their story utilizing

17 Link to this Facebook post: https://www.facebook.com/180431522657278/posts/859658938067863
18 Link to the publication on the organization’s website: https://plataformamedia.com/2021/10/01/cansados-e-
assustados-migrantes-escondem-se-em-florestas/




their own words. This Facebook post offers an example of how to combat the discrimination often
faced by migrants through social media.

Figure 7. Facebook Post by the “Plataforma Media” Organzation

Plataforma Media @
1 de outubro de 2021 - §
Com as maos trémulas de medo e exaustdo, Hadi, um migrante iraquiano de 19 anos, se prepara para
uma noite fria em uma floresta polonesa, depois de cruzar a fronteira leste da UE a partir de Belarus.

#Polonia

PLATAFORMAMEDIA.COM
Cansados e assustados, migrantes escondem-se em florestas
Com as maos trémulas de medo e exaustao, Hadi, um migrante iraquiano de 19 anos, se prepara.
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Lastly, in Figure 8 we present another post related to the conflict in the border between Belarus and
Poland, also found within our dataset, by the Facebook page of the Portuguese Amnesty
International®. This short Facebook post offers a description of the conditions faced by the migrants
stranded in the border stating that they have been without food, water, shelter, or medicine since
August the 18™. Additionally, the post states that there are 32 Iragi migrants (between them men,
women, and children) in this situation, and present’s an appeal to the EU to further interfere and help
the migrants. Following the link to the NGO’S website we find a much more detailed description of the
events that also includes a more personalized description of the migrants themselves, the conditions
in the border, and a report on the illegality of the actions carried out by Poland in this matter®. This
post by the Portuguese Amnesty International serves not only as a means to inform the public, but
also as an instrument to condemn and expose Poland’s action and allocate pressure on European
institutions to take action. In that sense, this post is a clear example of an organization using social
media to sensitize the public and request institutional intervention in a hostile situation towards
migrants.

Figure 8. Facebook Post by the “Portuguese Amnesty International”

19 Link to this Facebook post: https://www.facebook.com/122344957784863/posts/4736170159735630
20 Link to the publication on the NGO’s website: https://www.amnistia.pt/polonia-retorno-forcado-e-ilegitimo-
de-requerentes-de-asilo-afegaos/




é Amnistia Internacional Portugal
1 de Outubro de 2021 - Q

Sem comida, sem agua potavel, sem abrigo e sem medicamentos desde, pelo menos, 18 de
agosto. Assim estdo 32 requerentes de asilo afegdos - mulheres, criancas e homens - retidos na
fronteira entre a Polonia e a Bielorrussia.

@ A Unido deve agir com celeridade e firmeza para denunciar estes abusos flagrantes do direito
da UE e internacional, e por fim & forma impiedosa como estas pessoas estdo a ser tratadas ha
varias semanas.

AMNISTIA.PT

Poldnia: retorno forcado de requerentes de asilo afegdos - Amnistia Internacional
Portugal
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Migration:

General observation:

The general observation related to immigration is The Spanish Observatory on Racism and Xenophobia
(OBERAXE)?, launched by the ministry of inclusion, social security, and migration. The OBERAXE
collects information on projects, surveys, resources, reports and studies, promoted by the Secretary
of State for Migration and by other ministerial departments, entities and institutions; with the purpose
of serving as a platform for knowledge, analysis and promotion of work to combat racism, racial
discrimination, xenophobia and other forms of intolerance, as well as hate incidents and crimes. All
this through collaboration with public administrations and civil society at a national, European Union
and international level. The OBERAXE is mainly focusing their work in the following four areas:

1. The collection and analysis of information on racism and xenophobia for knowledge
gathering of the situation and its possibilities for evolution, through the
implementation of an information network.

2. Promotion of the principle of equal treatment and non-discrimination and the fight
against racism and xenophobia.

3. Collaboration and coordination with different public and private, national and
international agents linked to the prevention and fight against racism and xenophobia.

4. Carrying out plans, studies, and strategies to favour the inclusion of migrants and their
evaluation.

OBERAXE promotes their work on social media by the use of their hashtag #OBERAXE. OBERAXE is a
best practice because it constitutes a knowledge hub for information on racism and xenophobia, and
how they are thought through the promotion of equal treatment and non-discrimination.

From the data set

The first post is an example of both Interactions and dialogue and an immigrant telling his own story.
It comes from the newspaper La Vanguardia?, which we will see provide several good examples of
best practices.

The post gives voice to Muhammad, an immigrant who tells his (horrible) story and highlights the
problems, which could be interpreted as discrimination, when interacting with receiving countries’ (in
this case Spanish) governmental bodies. Muhammad highlights the problems related with lengthy
asylum/visa processes and their negative effects.

On the other hand, in terms of interaction and dialogue, the article does not directly mention native-
immigrant relations in Catalonia. However, by highlighting Muhammad's situation and his request for

2! https://inclusion.seg-social.es/oberaxe/en/index.htm
22 https://www.lavanguardia.com/




help, it raises the possibility of an interaction or response on the part of the authorities and society in
general.

https://www.facebook.com/156552584408339/posts/5150367421693472

La Vanguardia @
12 octubre de 2021 - Q

Muhammad, el refugiado afgano en Catalunya suplica sacar a su familia de Kabul

“Un comandante taliban me queria forzar a poner una bomba para asesinar a mi jefe, un alto
cargo de la administracién, en la provincia de Kapisa. ‘Si quieres vivir aqui haz lo que te digo,
de lo contrario te mataré, me amenazé. No le obedeci y tuve que huir con mi familia a Kabul,
después marché solo a Iran, Turquia y desde alli atravesé Europa hasta llegar a Barcelona”,
cuenta Muhammad en un parque de Sant Cugat del Vallés, donde reside. Este ingeniero
informatico de 41 afios, que por motivos de seguridad pide mantenerse en el anonimato,
obtuvo el estatuto de refugiado en diciembre del afio 2020. Dos meses después formalizé la
peticién para traer a su mujer, a sus dos hijas y dos hijos a Catalunya. Fuentes del Ministerio
del Interior indican que no es posible concretar en qué plazo de tiempo se puede resolver este
caso.

Muhammad siente una gran impotencia. Esté aterrorizado por los acontecimientos en
Afganistan, teme por la vida de los suyos y suplica que se agilice su expediente. Entidades que
lo apoyan en la tramitacion de su solicitud, se dirigieron también en agosto a los ministerios de
Asuntos Exteriores, reclamando que se incluyera a la familia de Muhammad en el listado de
personas para evacuar del pais. Hasta el momento desconocen oficialmente en qué fase esta
el expediente, ni si dada la gran inseguridad que reina en Afganistan el caso se abordard como
cualquier otro de extension del asilo a la familia de un refugiado o si el Gobierno prevé
diferentes férmulas para sacar de Kabul a estas personas y a otras en situacién similar.

Muhammad se siente a gusto en su nueva ciudad donde trabaja de administrativo. Su vida dio
otro vuelco en agosto, cuando los talibanes tomaron el poder. Cada dia le llegan noticias
terrorificas que le sumen en una profunda angustia. “Unos vecinos de mi familia vieron como
mataron a su hijo de 17 afios y se llevaron a la hija de 20, a la que no la han vuelto a ver. Las
amenazas de muerte son constantes”.

s Mané Espinosa

Lee la noticia completa 4@ https://bit.ly/3uZxMtn #afganistan #refugiados #inmigracion
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The second post is from a common citizen posting on Facebook. Consequently, it is a good practice in
the sense of how social media per se can help in limiting discrimination and stereotypes. The post is
a very good example of how an immigrant, by telling his own story, tries to fight discrimination, and
how social media gives a voice to immigrants.

The post is about Roberto Blichting, 23, an economics student at the National Autonomous University
of Nicaragua (UNAN FAREM - Matagalpa) who was imprisoned on November 14, 2019 while delivering
water to a group of people that the Sandinista police would not let out of the Church of San Miguel in



the city of Masaya. After 46 days, he was released on December 30, 2019, but due to the constant
siege by operators of the Sandinista dictatorship, he was forced into exile.

This Nicaraguan immigrant, denounced that he and his companion, Yolanda Sanchez, also politically
released, were victims of xenophobia at the International Airport of El Salvador Monsignor Oscar
Arnulfo Romero y Galdamez. According to their account, airport officials did not allow them to board
an lberia airline flight to Europe, alleging unfounded reasons since the destination country had no
restrictions on their entry. Blichting expressed his intention to denounce this act of discrimination
before human rights organizations and requested support in this regard.

(20+) Watch | Facebook

ek -
6 octubre de 2021- Q@
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#ElSalvador | El ex preso politico nicaragiiense Roberto Biitchting

y
Yolanda Sanchez, denuncian xenofobia en EL Salvador.

Roberto Biichting, denuncié que funcionarios del Aeropuerto
Internacional de El Salvador Monsefior Oscar Arnulfo Romero y
Galdamez...
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Finally, another good practice coming from the traditional media newspaper Publico?®. The post is a
good practice since it gives immigrants a voice by spreading information about a theatrical event that
tells that is about an immigrant telling her own story.

In the post, the Senegalese actor Thiambou Samb has presented the play "El suefio es vida" with the
company "Teatro sin papeles"”, with the aim of narrating the migratory perspective from the first
person. The play seeks to give voice and visibility to migrants, breaking with the tendency to represent
them only as an object of discussion.

In a context where immigration is frequently discussed, it is important to highlight initiatives such as
this one that prioritize telling the individual stories of migrants. Through his theatrical work, Thiambou
Samb seeks to fill a void of representation of African referents in Spanish cinema, providing an
authentic and personal perspective on the motivations, challenges and dreams of those who decide
to migrate, offering a completer and more human look.

https://twitter.com/publico es/status/1458096256400637961

3 https://www.publico.es/




" Piblico &
\ ‘ @publicoes
El actor senegalés, Thiambou Samb, estrena la obra de teatro El suefio
es vida con la compaiiia "Teatro sin papeles" para narrar la perspectiva
migratoria en primera persona: “Faltan referentes africanos en el cine
espanol”

Por @LiviaDrusilaCJ

blogs.publico.es

Thiambou Samb: “Faltan referentes africanos en el cine espafiol” - Con M de
El actor senegalés estrena la obra de teatro El suefio es vida con la compafiia
“Teatro sin papeles” para narrar la perspectiva migratoria en primera persona

4:36 p. m. - 9 de nov. de 2021
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Gender
General observation

The general observation related to Gender is Maldita Feminismo?* that belongs to Maldita, which is a
Spanish communication medium constituted as a non-profit foundation dedicated to fact checking.
Most of the information that Maldita Feminismo fact check is related to gender. Its objective is to verify
information that circulates on the Internet, especially on social networks such as Facebook or Twitter,
platforms such as YouTube and memes and WhatsApp message chains. It also seeks to provide citizens
with the necessary tools to have accurate and verified information about everyday events: in short, to
fight fake news related to gender.

Maldita Feminismo builds on the observations that women, equality, and feminism are some of the
important objects of fake news. Data taken out of context or false figures, are more frequently
occurring and public discourse is intoxicated with manipulated comparisons and fallacious arguments
that attack the feminist movement to discredit equality between men and women. Maldita Feminismo
works to fight the stereotypes and discrimination generated by fake news and it is is very active on
seven different social media platforms.

2 https://maldita.es/feminismo/




Maldita feminismo is a best practice because it fights fake news related to gender. Particularly
important is the fact that they provide citizens with the tools to validate news and written content
themselves.

From the dataset:

All gender-related posts are good examples of women living gender issues and how traditional media,
through social media, gives them a way to communicate their stories and highlight their problems.

In this post, Masta Quba, a Mexican rapper born in Cuautitlan Izcalli (State of Mexico), uses her music
to give voice to her own story and the experiences of women. Through her songs, she addresses issues
such as abuse, rape, violence, feminist self-defense, the urgency of legalizing abortion and outrage
over the femicides that have affected her friends. In this way, her lyrics and music serve as a form of
empowerment and denunciation, giving visibility to women's experiences and struggles, particularly
in relation to gender-based violence. The post was posted by the Mexican version of the newspaper el
Pais®.

By focusing on her own story and the issues that affect her directly, Masta Quba challenges the
tendency to portray immigrants or women as homogenous groups, highlighting the importance of
individuality and diversity of experiences.

(20+) EL PAIS México - Posts | Facebook

EL PAIS México &
25 novembre de 2021 - @

Masta Quba, nacida hace 33 afios en Cuautitlan Izcalli (Estado de México), asegura que sus
canciones cuentan su propia historia. En ellas retrata el abuso, la violacion, la violencia, la
autodefensa feminista, la urgencia de legalizar el aborto y la rabia por el feminicidio de sus
amigas: "A veces no entiendes las protestas violentas hasta que matan a tu amiga, a tu hijao a
tu hermana’, dice la rapera mexicana

#25Nov #25N
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Masta Quba: “A veces no entiendes las protestas violentas hasta que matan a tu
amiga, a tu hija o a tu hermana”
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In the second post, also posted by El Pais, the diva tells her own story; after spending five years in jail,
being acquitted, and admitting to having been a victim of gender violence, she believes that her life
deserves to be told: "They break your bones a little at a time. At 15 | was a rebel and a feminist. At 30
| was annulled and broken".

https://twitter.com/el pais/status/1442142224867897348

2 https://elpais.com/mexico/




E EL PAIS

@el_pais
La diva, tras pasar cinco afos en la cércel, ser absuelta y admitir haber
sido victima de violencia de género, cree que su vida merece ser
contada: "Te van rompiendo los huesos de a poquito. A los 15 era

rebelde y feminista. A los 30 estaba anuladay rota"
Tradueix el tuit

elpais.com

Gloria Trevi: “En otra vida seria més cabrona”
La diva mexicana, que prepara una ‘bioserie’ tras pasar
cinco afos en la carcel, ser absuelta y admitir haber sido ...

5:01p. m. - 26 de set. de 2021
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The final post comes from La Vanguardia and is about the actress Uma Thurman who shares her
personal experience of an abortion as a teenager, highlighting the importance of giving people a voice
and telling stories. In this emotional opinion piece published by 'The Washington Post', the actress has
brought to light what she herself has called her "darkest secret", highlighting the emotions, challenges
and complex decisions that people can face in similar situations. By sharing her experience, Thurman
raises her voice against the controversial abortion law in Texas, which does not allow abortions beyond
six weeks gestation, which is before most women know they are pregnant.

She shows solidarity for women and girls who feel vulnerable and subjected to shame for having a
uterus: "To all of you women and girls in Texas who are afraid of being traumatized and persecuted by
predatory bounty hunters; to all women outraged that the state is taking away the rights to our bodies;
and to all of you who feel vulnerable and subjected to shame for having a uterus, | say: | see you. Have
courage. You are beautiful. You remind me of my daughters”.

(20+) La Vanguardia - Posts | Facebook

La Vanguardia @
23 setembre de 2021- @

Uma Thurman: "El aborto que tuve en la adolescencia fue la decisién mas dificil de mi vida,
una que me causé angustia en ese entonces y que me entristece incluso ahora".

En un emotivo articulo de opinién publicado por 'The Washington Post), la actriz ha sacado a la
luz lo gue ella misma ha denominado su "secreto mas oscuro”. La estrella de Hollywood de 51
afios tuvo un aborto cuando era adolescente.

La intérprete alza su voz asi contra la controvertida ley del aborto de Texas, que no permite
abortar mas alla de la semana seis de gestacidn, que es antes de gue la mayoria de las
mujeres sepan que estan embarazadas.

Thurman, madre de tres hijos, ha relatado con dolor un episodio que tenia muy escondido.
"Comencé mi carrera como actriz a los 15", ha empezado a describir. "Al final de mi
adolescencia, un hombre mucho mayor me dejé embarazada accidentalmente. Vivia con una
maleta en Europa, lejos de mi familia. Luché por decidir qué hacer".

Llamdé a sus padres para barajar qué opciones tenia. Y finalmente decidieron como familia
interrumpir el embarazo. Fue al consultorio de un médico en Colonia, Alemania. "Me dolié
terriblemente, pero no me quejé", ha recordado. "Habia interiorizado tanta verglienza que
senti que me merecia el dolor".

La estrella de Hollwood ahora tiene tres hijos, a quienes ha descrito como el "orgullo y la
alegria de mi vida": Maya, de 23 anos, Levon Roan, de 19, y Luna, de 9. "La eleccién de no
quedarme con ese embarazo temprano me permitio crecer y convertirme en la madre que
queria y necesitaba ser".

"A todas vosotras, a las mujeres y nifas de Texas, que tienen miedo de ser traumatizadas y
perseguidas por cazarrecompensas depredadores; a todas las mujeres indignadas por que el
estado les quite los derechos de nuestros cuerpos; y a todas vosotras que os sentis
vulnerables y sometidas a la verglienza por tener ltero, yo os digo: te veo. Ten coraje. Eres
hermosa. Me recuerdas a mis hijas".

Lee el articulo completo en el enlace de la biografia 4@ https://bit.ly/2WaVENO
mai La Vanguardia
#aborto #feminismo #umathurman
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Sweden
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Migration

General observation

Creating opportunities and independence for migrant women

Yalla Trappan (Yalla Stairs) is a work-integrating social enterprise and women’s cooperative run by a
non-profit association in Rosengard in Malmo, Sweden. Yalla Trappan was formally established in 2010
by Christina Merker Siesj6, after having been run as a project since 2006.

The aim of Yalla Trappan is to create job opportunities and increased financial independence for
migrant and refugee women who are far from the labour market to be included in social and
professional life in Malmo, Sweden. Today, Yalla Trappan has approx. 50 employees and accepts interns
for introduction to working life in our various branches of business.

Yalla Trappan creates jobs by selling its services to companies and individuals. Building on skills that
the women often already have — including cooking, sewing, and cleaning — Yalla Trappan provides a
dedicated space and training for these skills to be developed in order for participants to reach a
professional standard. They also collaborate with the public sector to increase the conditions for entry
into working life for more women.

The name Yalla Trappan — where Yalla loosely translates from its original Arabic to an encouraging
“come on!”, and trappan is Swedish for “staircase” — was suggested by the women themselves. They
wanted to communicate the gradual development that the organization provides, coupled with
continuous encouragement along the way.



More info: Website. Facebook. Instagram. UNHCR about Yalla Trappan.

Photo: Yalla Trappan/Gugge Zelander ©

From the dataset

Critique of the Swedish Migration Agency

In a Facebook post by Skévde Nyheter (link to post), a local news organization in Sweden, the voices of
a migrant family from Irag, and the Swedish Migration Agency, are heard. Nagham Elias, her husband
and four children have lived in Skdvde since 2016. The family express critique towards how the Swedish
Migration Agency can deport children who have lived in Sweden for so long and to whom Sweden has
become their home. Maryam, who is the youngest, has basically only lived in Sweden. According to
the Swedish Migration Agency, the family does not meet the requirements in the law to be granted
asylum in Sweden. “It is not enough that the situation in a country is difficult”, says the Swedish
Migration Agency’s press communicator.

Skovde Nyheter ©
September 3, 2021- @

Nagham Elias och hennes familj med man och fyra barn har bott i Skévde sedan 2016.
Familjen ar kritiska till hur Migrationsverket kan utvisa barn som bott har sa linge att Sverige
ar deras hem. Maryam, som r yngst, har i princip bara bott i Sverige.

Enligt Migrationsverket nar familjen inte upp till kraven i lagen fér att beviljas asyl i Sverige.
“Det racker inte att situationen i ett land ar svar’, sager Migrationsverkets
presskommunikatér.

SKOVDENYHETER.SE
Familjen har bott i Skévde sedan 2016 - utvisas till Irak efter l1ang asylprocess:
"Barnen har ingen framtid dar”

wO® 49 22 comments

Post by Skévde Nyheter about Nagham Elias and her family (link to post).



“Constant dream for the land she once left”

In a Facebook post by Boras Tidning (link to post), a local organization in Sweden, Nicolas Kolovos talks
about his mum, saying that she never wanted to leave Greece, but that poverty forced her. Nicolas also
says: “Mum is very happy in Sweden, but like many immigrants, who have settled in a foreign country,
she carries a constant dream for the land she once left”.

® Boras Tidning @

October 4, 2021 @

“Mamma trivs ypperligt i Sverige men som manga invandrare, som bosatt sig i ett
frammande land, bér hon pa en stindig drom efter marken hon en gang limnade”

BT.SE
Nicolas Kolovos: Mamma ville aldrig Iamna Grekland men fattigdomen
tvingade henne

0P 82 12 comments

Post by Bords Tidning about Nicolas Kolovos mum (link to post).

Gender

General observation

Aid and shelter for women and girls

Kvinnojouren Ellinor (Women'’s Aid Ellinor) and Tjejjouren Beata (Girls’ Aid Beata) in Linkdping, Sweden,
offer support and help to women, girls and children who have been exposed to various types of abuse
or violation. Women’s Aid Ellinor and Girls’ Aid Beata is a non-partisan and religiously unbound non-
profit association and is part of the National Organization for Women’s Shelters and Girls’ Shelters in
Sweden.

The association was started in 1982 by women who saw a need for a place where abused women and
children could receive support and protection. The Girls” Aid Beata was started in 1999. At first, all
activities were run on a non-profit basis. In 2019, Women'’s Aid Ellinor has approximately 80 members
and a board consisting of ten people. The aid shelter has a total of six employees, of which three are
on-call counselors, a girl’s on-call coordinator, a resident supporter, and an activity coordinator.

At Women'’s Aid Ellinor and Girl’s Aid Beata, many women and girls also work voluntarily in their free
time. The women on duty have a deep knowledge of violence against women, are of different ages
and come from varying professional and life backgrounds. Those of us who are employed or volunteer
on call are only here to help our fellow sisters. The women on call, employed and non-profit, have a
duty of confidentiality. Everyone who works voluntarily on call must have completed basic training.



All activities at the shelter are based on a feminist basic idea, which means that a feminist ideology is
the basis when explaining men’s violence against women. Only women work on call. The women's
shelter is a refuge for women and children who have been exposed to violence in a close relationship.
The violence can be psychological, physical, sexual or financial. The shelter also offer support to
children who have experienced domestic violence.

More information: Facebook page. Website.

lllustration from Women'’s Aid Ellinor Girls’ Aid Beata.

From the dataset
Lacking equality in Swedish homes

Atilla Yoldas — described as a journalist, writer, lecturer and activist — shares a text on Facebook written
by Fayme Elmen, a young woman and micro influencer. In the post shared Fayme writes about the
skewed distribution of responsibilities in the home, which makes her sad. She writes that men always
can sit back and rest assured that someone is taking care of things while women take care of: gifts for
teachers, keeping track of classmates allergies, house decoration, etc. (Link to post).

Fayme underlines the importance that women too should be allowed to rest, sit back and feel secure
that the man is taking responsibility. She writes that “It’s so fucking sad and no wonder that women

approximately 35% more unpaid domestic and care work compared to men in Sweden, according to
the Equality Authority. This means everything from caring for children to cooking and cleaning. At the
European level, it is about 13 hours more unpaid work compared to men every week, according to the
European Institute for Gender Equality (EIGE). This of course has consequences for women's salary
development and career opportunities, states Forte. This is completely unreasonable and unfair.



Om den skeva
férdelningen av 7

% hogre
risk fér att ga in i viggen
och brdnna ut sig.”
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Fayme Elmen on Instagram.
Malmo Pride recognizes Queer History Month

In a post by Malmo Pride, Queer History Month is recognized and celebrated, and the Swedish theater
director, revue writer and actor Karl Gerhard is put forth. Malmo Pride write on their Facebook page
(Link to post): “October is Queer History Month! On October 12th, connecting to Malmé Forum,
Malmo Pride will put on a cabaret evening in remembrance of the Igbtgia+ culture that was lost in Nazi
Germany. Cabaret culture is a part of Swedish history where Igbtgia+ folks have been well represented.
The arguably most famous one is the legendary Karl Gerhard (1891-1964), who lived relatively openly
with his partner Gothe Ericsson and their adopted daughter Fatima.

Karl Gerhard was an outspoken anti-fascist. His most famous political number was “The Infamous
Trojan horse” from 1940, where dancers in dirndls came out of a giant Swedish “dala-horse”, while
Gerhard sang about nazi Germany's ravaging Europe, and Swedens' cowardly policy of remission. The
Trojan horse was well received by audiences, but not by law enforcement. When the city of Stockholm
banned the number, citing an obsolete public order paragraph, Gerhard chose to keep the
scenography, put a muzzle and a nightcap on the horse, and instead of singing the forbidden lyrics he
recited the ban and law paragraph. #QueerHistoriemanad #hbtq

Heer
’ HisGopieménad

Photo of Karl Gerhard from the Facebook post by Malmé Pride.

Stories of and demands for safe and legal abortions



In a Tweet by Katarina Bergehed at Amnesty (Link to post), she encourages followers to read and share
a page on Amnesty’s web site (Link to website) including powerful and inspiring stories from activists
fighting for the right to safe and legal abortion across Europe. The positive development towards safe
and legal abortions in Europe is depicted. However, also warning examples, such as activists under
threat, are put forth.

< Tweet

Katarina Bergehed Amnesty
@katarinabergeh1

Las och dela gérna de hr starka, inspirerande beréttelserna fran
aktivister som kampar for rétten till séker och laglig abort runt om
Europa.

Translate Tweet

amnesty.org

Change is inevitable: people demand the human right to access safe abortion ...
Europe has been at the forefront of the global trend towards the liberalization of
abortion laws for more than 60 years. But there is still work to do to give all ...

5:41pm - 28 Sep 2021

4 Retweets 7 Likes

Tweet by Katarina Bergehed, Amnesty (Link to post).

Turkey

Authors: Lutz Peschke and Yasemin Glimiis Agca

Institution: Bilkent University

Migration:

This document of best practices of media representations demonstrates, directly through social media
posts, means of fighting stereotypes and discrimination as the issue of immigration is dealt by citizens
in Turkiye. As discussed in the national report of Turkiye within WP4, Turkiye has been at the center of
migration movements since 2011 when the war in Syria first broke out. In addition to politically rooted
migration flows from the Middle East, the country is also home to migrants from other parts of the
world as well as it has been sending off its own citizens to other countries such as the workers’
migration to Germany during the 1960s and 1970s. Furthermore, since February 6, 2023 the country
has been witnessing an unprecedented internal flow of migration from the earthquake-hit Southern
cities to the middle parts the country. As the center of several different flows of migration, Turkiye is a
country with a significant number of active social media users due to its young population. Accordingly,
the social media posts below show how the issues of migration, unemployment, integration, and
citizenship are negotiated on media platforms.



This catalogue includes best practices both from the national media sources and from the data coded
by the Bilkent University’s team in the context of EUMEPLAT project.

General Observation

One of the media sources which approach the problem of immigration in a non-biased way is SETAV
which describes itself as a”n institution and a platform which aims to reach, think about, and bring
together scientific knowledge, societal information with insight within the areas of politics, economy,
law, security, strategy, education, and social sciences in Turkey. The institution produces news through
its platform setav.org and reaches the public in that way. The example seen below is shared on the
platform before the local elections in Turkey which took place in 2019.

The title means “Migrant Hatred Will not Bring Votes.” The written message of the news attracts
attention to some political practices which target the refugees as tools for political campaigns and
warns against the campaigns that promise citizens that they will send the migrants away if they win.
The post explains the reasons as to why refugees cannot be used as part of political campaigns since
their position is already vulnerable. The visual of the news shows an immigrant mother struggling
through a crowded street with her children. In this way, a daily photo of the mother is shared instead
of crowds or groups of refugees making their entrances at the borders.

https://www.setav.org/multeci-dusmanligi-oy-getirmez/

“Milteci Dismanligi Oy Getirmez!”



Best Practices Based on Data

https://www.facebook.com/watch/?v=228749035756322

The first example of best practices is a Facebook post dating back to September 10, 2021 and it is
shared by one of the mainstream media outlets A Haber in vide format. The headline of the post
reports that 125 refugees whose boat was set upside down as they tried to reach the Italian shores
have been saved by the rescue teames. It is also reported in the headline that out of the 125 refugees
saved, 49 were women and 20 were children. The video shows the efforts of rescue teams during the
moments of the survival fight and the first physical interaction between the immigrants and the
soldiers. The moments of rescue, the way they are the rescue boat, and how the refugees are attended
by the citizen rescue teams are shown through zoom ins. This post is important in the sense that it
emerges as a news of helpful interaction among posts showing refugees waiting in large groups at
border gates or refugee camps in the southern cities. It also shows how human aid is delivered through
unbiased language.

https://www.facebook.com/506931626168922/posts/1702272586634814

The second Facebook post is about an education program realized in Kayseri, a city in Anatolia Turkiye.
Appearing in a local Facebook page, Radar Kayseri on October 19, 202, the post states that a seminar
was addressed to the refugee women within the program of several series on how to fight breast
cancer.

MERKEZINDE ™
MEME KANSERI EGIiTiMI <

The written and the visual message shared by the Facebook page of Radar Kayseri, shows refugee
women sitting with Turkish authorities and listening to the seminar. The written post also explains that
the seminars on breast cancer mentioned are conducted in several parts of Kayseri and one part of
them is executed in the Refugees 'Health Center to address the immigrant women. This post
exemplifies an unbiased practice which is executed to both Turkish citizens and refugees at the same
time. It is also stated that during the seminars, the refugees encountered local authorities and had
opportunities to ask questions and learned the means of having a check-up. This example of interaction



as itis promoted by Kanseri municipality, is a way of integrating refugee women and children into social
life and of fighting discrimination against immigrants.

https://twitter.com/Adip inanc/status/1444752701766737922

The third example is a Twitter post about an Asyrian nun who left her village in Midyat, Mardin
(Southern Turkiye) in order to migrate to Germany 36 years ago. Shared by ADIP which describes itself
as a platform to promote religions and beliefs in Anatolia on September, 3 2023, the written message
of the post informs us that upon migrating to Germany 36 years ago, the Syrian nun successfully
published 22 books in Europe, participated in humanitarian aid programs and received rewards from
several institutions including the United Nations. The significant part of Hatune Dogan’s story is the
fact that she returned to her village in Midyat and resumed living in Turkiye. This Twitter post is
important for two reasons: it posits a good example of fighting stereotypes. At a time when news about
Syrian and Afghan immigrants are at a peak, the story of a Turkish citizen appearing as an immigrant
turns the coin on another side and reminds us that Turkey is also sending off its citizens to Turkey.
Second, it is a story full of success and hope about a woman who does not victimize her situation as
an immigrant, but rather engages in intellectual activity as an individual. It also upsets the prejudices
about discrimination especially in the sharing of opportunities.The fact Hatune Dogan returns to her
mother land after several years intervenes the image of the immigrant who threatens to stay and start
a family in the hosting country.

https://twitter.com/rizagencoglu/status/1458164849427599360

Riza GENCOGLU

@rizagencoglu

#Denizli’mizin Tavas ilcesi’nden ¢ok kiiciik yasta Avustralya’ya goc etmis gurbetci bir ailenin evladi
olarak; 2013-2014 yillarinda #Avustralya'da federal milletvekili “Senetor” secilen kardesim Mehmet

TILLEM’in vefatinin 2. Yildéniimiinde rahmet ve 6zlemle aniyorum...



This Twitter post is another example which displays immigration outside the discourse of Syrians and
Afghans in large groups and taken in a biased and one dimensional way. It is posted by a political agent,
Riza Gengoglu, who remembers a Mehmet Tiilem, through his post. Tillem appears as an individual in
this post, a powerful senate as he is portrayed in the photo. His portrait successfully plays down the
stereotypical image of the immigrant, especially the danger posing male immigrant. Tillem is
remembered here for his success story which he achieved, in his lifetime, by becoming a member of
the Australian parliament as a Turkish citizen. The visual image, in this sense, comes as a unified
message with the written post.

Gender:

As the examples of best practices employed for immigration section, the exemplary posts of the gender
section are directly from the coded data worked for this specific work package. There are 4 posts which
we believe to be fighting certain stereotypes and discrimination against gendered individuals.

General Observations



Feminist Glindem is a community on Twitter which is engaged in spreading news about feminism and
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social gender. https://twitter.com/feministgundem

The community produces news not only about women, but also shares news about LGBTQ groups,
trans individuals, minority groups, and the refugees in Turkey. It is a unigue community that regards
all the marginalized groups since they share common problems such as economic hardships,
unemployment, discrimination and oppression. The post above has been issued on July, 10, 2023 and
calls for the release of a woman who is also a refugee. The post explains the difficulties not only female
citizens but also immigrant women. In this sense, the account functions as a common platform
individuals can support and help others as well as accessing information. It helps fighting with the
images of women and other gender groups in biased news media and consciously avoids stereotyping.

Best Practices Based on Data

https://twitter.com/rengarenkadam/status/1442072468081061889

This post comes directly from an individual who, with the name Berko, describes himself as
@rengarenkadam meaning “multicolored man.” Accompanying a video showing a man and a woman
celebrating an important moment, explains the video with the sentence: “Legally getting my identity
card stamped with the gender | feel.” Instead of citizens or journalists directly speaking for trans
groups, this post speaks for the account owner and shares an emotional moment which shows his



feelings after his legal efforts for sex reassignment. It also emerges as an example which resists
depending on stereotypes by showing a humanistic moment from the life of an individual.

https://www.facebook.com/200468599972857/posts/4654602891226050

#
4

This second example belongs to a Facebook page of a Publishing House, Food in Life Gastronomi
Yayinlari. The post, accompanied by the news and a link, is about the recent practices adopted by
James Beard Foundation concerning running of restaurants. The written message summarizes a series
of decisions taken by the famous foundation as they aim to fight gender discrimination and inequality
in the distribution of jobs in the food sector. The post discusses the decision of the foundation to
protect the rights of the gender and race groups when they reward restaurants. It is emphasized that
restaurants will no longer be tested solely in terms of food and dining, instead other important issues
such as guarding against discrimination. Furthermore, the visual displaying the food and only the hands
of the chef emerges as a different characterization since most of the chefs and restaurant kitchens are
overly masculine in the social media.

https://twitter.com/duruyesim41/status/1444958714184835072

CD MODEL DURU YESiM

@duruyesim41

Hangi cd ya da trans birey oturupta sizinle dakikalarca sohbet ediyor. Ben ve benim gibilere giin icinde
gelen mesaj sayisi ortalama 100. Amaciniz goriismek ise bu 100 kisinin icinde en az 95’i parazit olan
kisiler icinden farkinizi gdsterebilirsiniz. Ornegin PROFiLI OKUMAK GiBi...

This post from Twitter belongs to a transgender individual, Duru Yesim, who complains about biases
and attitudes of people toward herself and as she states it “people like herself.” Accompanying with a
photo of her, this post dates back to October 4, 2021. Here she directly addresses her followers as “siz
(you)” and complains that people do not really “read” her (or their) posts as posts from individuals.
She announces that she rejects private messages which people like her get at least 100 per day and
demands that she wants to get into real communication, to talk to people instead of being bullied
because of her preferences. Thss post is important in the sense that it is about real experiences of
trans individuals depicted by an individual.
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https://twitter.com/Surlpek/status/1443933620368982021

The fourth example to best practices in the dimension of gender belongs to a post shared by an
individual, ipek M. Sur on October 1, 2021. Here Sungur posts an information about an alternative
organization, WoMen of Orange. WoMen of Orange has both women and men in its name, thus rejects
the inequality between two sexes. It is an organization to help establish equal opportunities, support
inclusion and improvement especially in the working spaces. In order to promote the organization’s
interest in all walks of life, the visual that is shard with the post employs women from all backgrounds.
It is written in the post that one can find and reach anyone within the organization including CEOs,
social workers, artists and engineers. The post is also an example which promotes alternative means
of supporting equality in all sections of life.

Similarities and differences across the 10 European countries

In this section, we provide a difference and similarities analysis of the best practices from the 10
European countries. Each topic is analysed separately, and we start with gender and then turn to
migration.

Gender:

Similarities



Before analysing the examples of the various partners/countries we point out a participation format
was tested by the EU for the first time during our research period: the Citizens' Forums of the
Conference on the Future of Europe.i" A Facebook post by the European Commission*" announced
the Forum on 12 November 2021, asking for suggestions “on how we could fight racism and religious
discrimination even more in the EU? How equality between men and women should be promoted
more strongly? What should be done to further strengthen the rights of LGBTIQ+ and of people with
disabilities?” and announcing the address where citizens could participate online in the process.

In the following analysis we consider two different sources of best practices: the general observation,
and the dataset. From general observation and dataset of the partner, we found some examples of
posts that represent gender in a non-biased way. We focus examples of best practices for countering
the representations of stereotypes and discrimination regarding gender in European countries. If we
consider the similarities, we have found some types of best practices, which follow.

1) Representation of social movements on social media to support gender identities can be an
important platform for promoting awareness, empathy and social change. Examples of social
movements and media activism on gender:

- inItaly we found a feminist movement that has international roots and has also spread to Italy
(“Non Una Di Meno” - Not one less, https://nonunadimeno.wordpress.com/) and an ltalian

movement born in 2011 with the aim of promoting gender equality, women's rights and the
fight against gender-based violence (“Se non ora quando” - If not now when,
https://www.facebook.com/senonoraquandofanpage). Through Facebook groups and pages,

mobilizations, demonstrations, strikes, cultural events and other initiatives were organized to
raise awareness of gender issues and promote social change.

- In Portugal: FEM — Feminists in Movement is a social association dedicated to promoting
feminist values and fighting gender-based discrimination. The association is very active on
social media (Facebook?® and Instagram?’) where they disseminate information, announce
events and workshops, and publicize protests and public gatherings.

- In Sweden some tweet (tramite I'account di Amnesty,
https://twitter.com/katarinabergeh1/status/1442877129071349764) include powerful and
inspiring stories from activists fighting for the right to safe and legal abortion across Europe.

2) Fighting the misrepresentation of gender does not constitute a systematic or organised
venture derived from mainstream sources of information, particularly those of the traditional
era. But there are best practices from some media, such as magazine, or informational
podcasts created by online press. Some examples:

- In Greece: Greek weekly free-press, LIFO, distributed in selected spots in Athens and

Thessaloniki. There is a selection of a podcasts series, incorporated on Lifo Radio subsection
and entitled “the next world”. The podcasts series though interactive discussions bring to the
fore various aspects of gender identity and sex education.

- In Czech Republic: il magazine Alarm launched a feminist week in late November 2021. During
the week, Alarm published a series of features, commentaries, or interviews to give the overall

%6 Link to the association’s Facebook Page: https://www.facebook.com/FeministasEmMovimento
27 Link to the association’s Instagram page: https://www.instagram.com/feministasemmovimento/




picture of the state of feminism in the country. Il magazine supporta I'attivismo femminista
attraverso le campagne “Another Czechia is Possible” e “Feminism is not just a topic”.

Best practices of alternative media activists’ projects suggest the need of bridging together
institutional and bottom-up initiatives.

3)

Such movements originated in response to a series of incidents of violence against women (i.e.
feminicides) in Italy and in Greece. Since the number of femicides that came to light increased
dramatically and, at the same time, revelations with regard to the Me-Too movement were
also in progress.

Another best practice concerns regular or international events that are communicated on
social media. We found some cases:

In Italy: we found several posts and tweets of this movement on the occasion of the
International Day for the Elimination of Violence against Women on November 25™. These
posts are examples of the importance in communicating on social media the education and
awareness-raising initiatives of citizens.

In Germany: events such as the Pride Week, the Black History Week, the International Day
against Violence against Women or the European Gender Week in the European Parliament
In Greece: on the occasion of the International Day for the Elimination of Violence against
Women and addressing the issues of gender violence, school life, femicide and sex education,
we found several post on Facebook account called “Do not give birth to a girl”. It is related to
a type of digital activism against gender violence and discrimination through the power of
artistic creation.

A common best practice is to give social media coverage and generate buzz in support of women's
rights and LBGTQ+ (with issues against homotransphobia, aims to obtain the protection of non-binary,
transgender and fluid identities from discrimination) through different forms of media activism (i.e.
marches and demonstrations in the squares).

5)

A best practice is to use social media to promote empathy and education on gender issues.
This may include sharing personal stories to encourage greater understanding and awareness
of gender equality. Some examples:

In Italy: we found posts and tweets that talk about women who received special prizes or
professional awards.

In Turkiye: post comes directly from an individual who, with the name Berko, describes himself
as @rengarenkadam meaning “multicolored man.” He/she share an emotional moment which
shows his feelings after his legal efforts for sex reassignment. It also emerges as an example
which resists depending on stereotypes by showing a humanistic moment from the life of an
individual.

In Greece: example of Facebook post aimed at fighting stereotypes and discrimination online
is based on a woman'’s narrative, promoted by the account of a digital-born news website
oriented to women: LadyLike. The narration of the woman, whose distinctive feature is her
very low height, reflects her personal stance on life convening the message of a fashion world
that needs to become inclusive.



Important best practices concern social media representations in the posts/tweets of
associations, NGOs and non-profit organizations, aimed at raising awareness on gender
issues. Some cases:

Germany: Malisa Foundation, aims to create a free, equal society, to end violence against
women and girls and to empower them to live a self-determined life and it initiates research
into audiovisual diversity, gender representations in the media and their social impact.
Belgium: non-profit organization, ZORROLA aims to inform people about the negative
representation of people in advertisements and communication. This representation can be
sexist, racist, ageist, ableist etc. This organization mainly focuses on gender-(un)friendly and
(de)humanizing representations in advertising; the Belgian National Vrouwenraad, which is an
umbrella association of organisations focusing on women and gender issues; the non-profit
organisation RoSa, that aims to inform about gender and feminism.

in Czech Republic: NGO Konsent organizes workshops on prevention of gender-based violence
and sexual education.

In Greece: non-profit organisations exploiting the possibilities of new digital technologies take
effective steps in enhancing gender-related topics. That is the case of the Fairy Tales project
in which actions are proposed addressing young children, teachers, parents and the general
public with the aim of promoting gender equality and preventing gender-based violence.

From the field of non-governmental organizations we found on social media some best
practices of associations (not only to raise awareness or information, but also) to help and
support violence related to gender or sexuality. Some examples:

In Sweden: Kvinnojouren Ellinor (Women'’s Aid Ellinor) and Tjejjouren Beata (Girls’ Aid Beata)
in Linkdping, Sweden, offer support to women who have been exposed to various types of
abuse or violation.

In Greece: Diotima Centre (with a mission focusing on actions related to gender-based rights
and equality) incorporates the provision of psychosocial and legal services to people who have
suffered gender-based violence (men, women and LGBTI+ people)

We also found posts and tweets from associations or influencers who fight in particular for gender
equality in the workplace. Examples:

8)

In Tarkiye: alternative organization, WoMen of Orange. WoMen of Orange has both women
and men in its name, thus rejects the inequality between two sexes. It is an organization to
help establish equal opportunities, support inclusion and improvement especially in the
working spaces; James Beard Foundation concerning running of restaurants. It aims to fight
gender discrimination and inequality in the distribution of jobs in the food sector

In Sweden: Fayme Elmen, an influencer that writes about the skewed distribution of
responsibilities in the home. | suoi post sono una denuncia e sensibilizzazione sulla lacking
equality in lavoro domestico.

Digital platforms that do not directly improve gender inequality, but both collect testimonies
on gender experiences and help citizens to make better informed decisions or offer specific
services. Examples:



- DE: Wahltraut.de, which allows users to match their positions on equality, LGBTQ+ rights, anti-
racism and inclusion against those of the different parties

- In Czech Republic: Association Zeny v médiich [Women in Media] is a platform for female
journalists to share their experiences and publish tips on how to solve the problems they are
facing

- In Greece: a special platform has been set in operation called “this is not a feminist project”
which resembles a digital map where everyone can trace groups, initiatives, associations
characterized by public action on gender issues, using a variety of media. A a digital map based
on which everyone can trace groups, initiatives, associations engaged in public actions on
gender issues.

- In Portugal, there is a Digital Platform for Women’s Rights in articulation with the European

Council campaign promote the program “Mobilize Against Sexism” 28

, which has the goal of
publicizing the European Council Recommendation “Preventing and Fighting Sexism” (Council

of Europe, 2019).

9) The last type of best practice concerns the world of entertainment (music, theatre, books) and
cultural events. Some cases:

- In Spain, posted by El Pais: Masta Quba, a Mexican rapper born in Cuautitlan lzcalli (State of
Mexico), uses her music to give voice to her own story and the experiences of women. Through
her songs, she addresses issues such as abuse, rape, violence, feminist self-defense, the
urgency of legalizing abortion and outrage over the femicides; posted by La Vanguardia: Uma
Thurman shares her personal experience of an abortion as a teenager, highlighting the
importance of giving people a voice and telling stories.

- In Czech Republic: Former Czech Television journalists Linda BartoSova edited a book of
interviews with Czech female journalists, Novinarky [Female journalists], that ignited a debate
in the society about the representations of gender.

- InPortugal: the annual Lisbon’s Poetry Festival would feature and highlight a selection of trans
artists. This space would be hosted by the Brazilian group “TranSarau” that presents a
spectacle (also called TranSarau) organized, developed, and performed by trans artist and
activists.

- In Sweden: Queer History Month is recognized and the Swedish theater director, revue writer
and actor Karl Gerhard is put forth. Malmé Pride put on a cabaret evening in remembrance of
the Igbtqgia+ culture. Cabaret culture is a part of Swedish history where Igbtgia+ folks have
been well represented.

28 Link to the program’s website: https://plataformamulheres.org.pt/artigos/projetos/mobilise-against-sexism/




Differences (specific cases):

DE: we would like to mention several projects run by countrywomen. One is the counselling centre
“Country Graces” in Lauenburg, Schleswig-Holstein: the model project of women helping women
affected by violence received funding from Aktion Mensch.X"

Belgium: Flemish information point regarding transgender issues, Transgender Infopunt (TIP). TIP is a
place where people can anonymously ask questions about anything related to gender diversity and
transgender issues.

Spain: Maldita Feminismo (https://maldita.es/feminismo/), that belongs to Maldita, which is a Spanish
communication medium constituted as a non-profit foundation dedicated to fact checking. Most of
the information that Maldita Feminismo fact check is related to gender. It is a best practice because it
fights fake news related to gender.

Czech Republic: feminist magazines (Heroine & Druhd sména), launched by journalists/activists, that
provide definitions for terms such as gender-based violence, emotional labour, victim blaming, or
internalized misogyny.

Portugal: GENI & una piattaforma di donne senza scopo di lucro e autonoma, che lavora per |'efficacia
dei diritti delle donne migranti in Portogallo. “Plataforma Geni” is contributing to disseminating stories
on social media that empower migrant women.

Migration

Similarities

Migration is the topic on which radical right wing parties emerged across Europe after 2015. The
strategies of the far-right consist in marking the enemy rather than engaging in dialogue, demarcating
us vs. them in a ‘culture war’, intimidating institutional actors.

In general, we note that in the observation period (Sept-Nov 2021) there are (cross-national) several
news/posts about the dead migrant near the Polish-Belarusian border and about the escalating crisis
in the area.

Based on the reports of the different partners/countries, in this document we describe the different
types of best practices in social media representation of immigrants:
1) Immigrants are commonly the object we talk about, without having the opportunity of

speaking themselves. As best practices we found posts giving voice to immigrants:

- In Portugal: Portuguese legacy media outlets often offer an “ingroup focused” reporting
of events related to migration. In particular, lusophone media organization “Plataforma
Media” approaches the coverage of events giving voice to immigrants. We found post that
tells the story of Hadi, a 19-year-old Iragi migrant, and his two friends, stranded in the
border between Poland and Belarus. More personalized description of events and focusing
on actual individuals helps humanize these people.

- In Czech Republic: a post from publishes by Czech Radio that promoted a testimony of a
Syrian refugee who works in Prague as a doctor. The article contains a positive story (in
first person) but opens broader topics about migration and migratory politics in the Czech
Republic



2)

3)

In Spain: a post by newspaper La Vanguardia
(https://www.facebook.com/156552584408339/posts/5150367421693472) gives voice
to Muhammad, an immigrant who tells his story and highlights the problems, which could

be interpreted as discrimination, when interacting with receiving countries’ (in this case
Spanish) governmental bodies; another post
(https://www.facebook.com/watch/?v=1119487385123028), from a common citizen on
Facebook, as a good example of how an immigrant, by telling his own story, tries to fight

discrimination. These posts can raise the possibility of an interaction or response on the
part of the authorities and society in general.

If the dimension of people is very frequently represented in different countries (partners) the

same cannot be said about that of the person. We try to find story of individuals, groups or

families, rather than picturing “immigrants” as a whole:

In Czech Republic: HateFree, is a State-supported initiative that highlights positive stories
of migrants living in CZ (established by the Ministry of the Regional Development of the
Czech Republic under the Agency for Social Inclusion). For instance, publish a post of a
success story of both business and integration. It is about a Syrian who grows vegetables
in Moravia and developed exchange apps SwapAround and MyCookAround — the
interview also mentions his story as a migrant.

In Sweden: we found the story of a migrant family from Iraq, in a Facebook post by Skovde
Nyheter, a local news organization in Sweden. In this content, the family express critique
towards how the Swedish Migration Agency can deport children who have lived in Sweden
for so long and to whom Sweden has become their home.

In Turkiye: a tweet about a story of an Assyrian nun who migrated from her village in
Midyat, Turkey to Germany 36 years ago is shared by ADIP, a digital platform promoting
religions and beliefs in Anatolia. The post reveals her successful publication of 22 books in
Europe, humanitarian work, and recognition from institutions like the UN. She returned to
her village in Midyat, challenging stereotypes about immigrants. This post is relevant
because it showcases a Turkish citizen as an immigrant, highlighting Turkey's emigration,
and it portrays a successful woman who engages in intellectual activities, challenging
discrimination and prejudice. Hatune Dogan's return home challenges the perception of
immigrants as a threat, countering the narrative of settling in host countries.

In Italy: columns with the stories of migrants who managed to integrate and find support
in Italy are published on social media by Caritas Italiana, a no-profit organization. We
found several examples of stories of immigrants, who speak in the first person. (e.g.
https://www.facebook.com/536604043100997/posts/4750375621723797 ;
https://www.facebook.com/536604043100997/posts/4750375621723797 ).

Alternative media activists projects, as we will suggest the need of bridging together

institutional and bottom-up initiatives. Best practices are those of activists who raise

awareness of the importance and seriousness of the migration issue. Some cases:



- In Greece: news brought up by activists and leftist media to address the matter of illegal
pushbacks of migrants and refugees from Greece to Turkey. A post was the death of a 30-
year-old Syrian man.

- InBulgaria: (Ruslan Trad) journalist and activist that works in Bulgaria and covers the topics
about the migration. His publications are in general very important and are giving the
human perspective to all the processes in the Middle East, which often are not well
covered by the Bulgarian media; Victor Lilov, one of the strong activists on the issues of
equal rights and migrants and humanity. His tweet criticizes Bulgarian National Television
with mentions and he changes the perspective and the approach towards the topic.

= In Belgium: Rudi Vranckx, a Flemish war journalist that talks about a picture taken from a
Syrian refugee and his son. He publishes refugees and migrants stories, something often
missing in migration representation online.

4) Social media content creation by organizations (association, no-profit, NGO, etc.) or experts
in the field of migration. They provide accurate news and gain a better understanding of the
complex issues involving migrants. This can help ensure that social media representations are
based on sound and in-depth knowledge. They can also support and help migrants with useful
information. Some best practices:

- In Portugal: A Casa do Brasil de Lisboa®, nonprofit association dedicated to all matters
regarding immigrants and immigration. Its projects and programs are directed at all
immigrants from all nationalities with multiculturalism as primary value of the
organization. A Casa do Brasil de Lisboa has a substantial presence and following on social
media, with more than 12 thousand followers on Instagram and 20 thousand followers on
Facebook. They utilize social media to share information, activities and events related to
immigration and the integration of immigrants.

- In Belgium: two Flemish non-profit organizations. Kif Kif, that focuses on racism and
discrimination in relation to migration. With its volunteers the organization tries to help
with building a solidary and democratic society. Kif Kif has reported discriminatory
representation in media. More specifically, how media outlets represent Muslims and
others with regards to terrorist attacks. By conducting this information, the association
helps creating knowledge about migration discrimination and stereotypes online;
Vluchtelingenwerk Vlaanderen, that together with its member organizations and
volunteers this organization combats migration discrimination and fights for a humane
integration of refugees and asylum seekers.

- In Sweden: Yalla Trappan (Yalla Stairs), non-profit association, aims to create job
opportunities and increased financial independence for migrant and refugee women who
are far from the labor market to be included in social and professional life in Malmd. On
the website and social media (Facebook and Instagram), this organization communicates

the gradual development that the organization provides, coupled with continuous
encouragement along the way.

2% In English: The House of Brazil in Lisbon



5)

In Spain: the Spanish Observatory on Racism and Xenophobia (OBERAXE), launched by the
ministry of inclusion, social security, and migration. The OBERAXE collects information on
projects, surveys, resources, reports and studies, promoted by the Secretary of State for
Migration. The objective of this observatory is to raise awareness on immigration issues
and stimulate an approach to an inclusive society.

World of entertainment and culture, including theatre and sport. Some examples:

In Spain: a good practice gives immigrants a voice by spreading information about a
theatrical event that tells that is about an immigrant telling her own story. In a Facebook
post, the Senegalese actor Thiambou Samb has presented the play "El suefio es vida" with
the company "Teatro sin papeles", with the aim of narrating the migratory perspective
from the first person. The play seeks to give voice and visibility to migrants, breaking with
the tendency to represent them only as an object of discussion.

In Greece: posts on the football team of the Greek Refugee Forum (ones with the most
interactions on Facebook). It is a case where migrants’ voices are heard. The team has on
board children from Congo, Zambia, Guinea, Senegal, Ivory Coast. Football is a process in
which we can carry out the strategic goal of social integration and inclusion in Greek
society.

We can consider that it is also another best practice to give a voice to associations or initiative

that deal not only with immigration, but also with the connection between migrants and

other fragile categories or women. In our datasets, we found examples:

From Tirkiye: Facebook post is about an education program realized in Kayseri, a city in
Anatolia. This content states that a seminar was addressed to the refugee women within
the program of several series on how to fight breast cancer. This example of interaction as
it is a way of integrating refugee women and children into social life and of fighting
discrimination against immigrants.

From Italy: such posts report Eurocities meeting in Brussels where some (Italian) cities
active in the promotion and construction of inclusive paths for migrant and refugee
women were awarded; we also found posts by Italian associations that fight for the rights
and services of asylum seekers and refugees with disabilities.



Differences (country specific cases)

Germany: The contestation over migration crystallizes in the term “wokeness” (means ‘being awake’,
alert, mindful and sensitive to racial, sexist and other forms of discrimination). In the German WP4
data from Facebook and Twitter, the term ‘woke’ appears in a post by an AfD District MP in Hamburg
and consists of an extensive citation from an interview with Alain Finkielkraut in the NZZ*°. The French
philosopher begins the conversation by pointing out that for the progressives he is “a living scandal”,
his recent book A la premiére personne (“To the first person”- Gallimard, Paris 2019) the work of an
“old white man”.

Turkiye: Turkish team reports as best practices a post (Facebook video format) by Haber, a mainstream
media outlet. The headline reported that 125 refugees, whose boat capsized while attempting to reach
the Italian shores, were successfully rescued by rescue teams. The video depicted the rescue teams'
efforts during the critical moments and the initial interaction between the immigrants and soldiers.
The post stands out for showcasing a positive and helpful interaction, contrasting with other posts
showing refugees in large groups at border gates or camps. It also highlights the unbiased language
used to deliver news about the humanitarian aid provided to the refugees during their rescue and
care.

Italy: we have found some examples of movements and associations that have obtained conquests
(including legal ones) in favour of migrants' rights. These posts also contain the words of organizations
or experts in the field of migration
(https://www.facebook.com/362883403751765/posts/6628750220498354;
https://www.facebook.com/25853499717/posts/10159155464489718). This example of best practice
is to give visibility in the news media to struggles and victories for migrant rights.

Conclusion

The current document provides quantitative analysis, aiming at locating best practice posts, and
examples of best practices across 10 European countries. A first observation is that there exist quite a
lot of heterogeneity across the 10 European countries in the quantitative results and best practices.
This provides a rich picture of the possibilities across Europe, but at the same time indicates that the
process of Europeanisation has not reached far in this area. Based on these results, it seems that
best practices of stereotypes and discrimination need to be targeted to different countries and
different subgroups of the European population.

The provided keywords from the different partners from one of each of the 10 European countries
represented in the EUMEPLAT consortium are different in general. This, together with the country-
specific differences, show that the occurrence of best practice posts varies substantially across the
European countries for both topics. Additionally, for the topic of migration there is a lot of variation
among the counties in whether the best practice posts mostly concern discussions about Europe or
not. However, for the topic of gender the best practice posts are more common in discussions about

30 https://www.facebook.com/102153384550335/posts/628876778544657. Alain Finkielkraut: «Ich
wurde viel hdufiger beschuldigt, ein dreckiger Rassist zu sein als ein dreckiger Jude», NZZ, 01.11.2021,
https://www.nzz.ch/feuilleton/alain-finkielkraut-spricht-ueber-antisemitismus-und-cancel-culture-ld.1648713




Europe for all countries. This commonality could indicate some degree of Europeanisation in the
content of the best practice posts as they are often on a European level.

However, numerous similarities are found when analysing the country observations provided by the
partners of the project. There are several similarities within each of the topics of gender and
migration, suggesting that there may some European ways in how to fight discrimination and
stereotypes on social media. Some similarities for gender are country observations concerned with
the representation of social movements on social media to support gender to promote awareness,
empathy and social change. Another common best practice is to give social media coverage and
generate buzz in support of women's rights and LBGTQ+ as well as to promote empathy and
education on gender issues. This may include sharing personal stories to encourage greater
understanding and awareness of gender equality. Following the instructions for the country
observations of migration, many similarities were found from examples of best practice posts giving
voice to immigrants — letting immigrants telling their own story. Moreover, stories of individuals,
groups, or families, rather than picturing “immigrants” as a whole were commonly found across
almost all countries. Finally, alternative media activists’ projects, which suggest the need of bridging
together institutional and bottom-up initiatives, as they raise awareness of the importance and
seriousness of the migration issue.

Platformization and its accompanied “democratization” of news and media content has had many
negative consequences, most pronounced by the vast creation and spreading of misinformation.
However, a more positive view on platformization is provided in this document showing the
existence and potential for good practices in fighting discrimination and stereotypes online. While
the work of limiting the negative consequences is very important, such as by fighting fake news,
there exists potential in also promoting the good practices to make them more salient and visual to
the consumers of social media.
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Appendix

Keywords used to find best practice posts:

Belgium:

Gender:

Dutch English




Vrouwenrechten

Women'’s rights

Genderongelijkheid

Gender inequality

Gendergelijkheid

Gender equality

Discriminatie

Discrimination

Protest + vrouwen/LGBTQIA+/gender

Protest + women/LGBTQIA+/gender

Mars + vrouwen/LGBTQIA+/gender

March + women/LGBTQIA+/gender

Inclusion + vrouwen/LGBTQIA+/gender

Inclusion+ women/LGBTQIA+/gender

Seksueel geweld

Sexual violence

Verkracht(ing) Rape(d)
Migration:
Dutch English

Vluchtelingenwerk Vlaanderen

name of an organisation

Vluchtelingen + rechten

Refugees + rights

Vluchtelingen + oorlog

Refugees + war

Vluchtelingen + mensenrechten

Refugees + human rights

Vluchtelingen + racisme

Refugees + racism

Vluchtelingen + inclusie

Refugees + inclusion

Bulgaria:
Gender:
Bulgarian English
Mon gender
ceKc Sex
OKeHabp gender
paBHU NpaBa equal rights
npana pride
paBEeHCTBO equality
OANCKPUMMHALMA discrimination

Migration:




Bulgarian English
MHTEerpauma integration
[06poBONYECTBO volunteering

nobposonyecka pabota volunteer work

pasnuums differences

CbBETBaHE Ha MUTPAHTU migrants’ council

ONCKPUMMHALMA discrimination

npegpascbabum prejudices

Czech Republic:

Gender

Czech

English

discriminace, nerovné zachazeni; diskriminacni;
pozitivni diskriminace; boj s diskriminaci / boj
proti diskriminaci; pfima/nepfima diskriminace;
genderova diskriminace; genderova
antidiskriminacni politika; antidiskriminaéni
zakon; obét diskriminace / obéti diskriminace

discrimination; discriminatory; positive
discrimination; fighting discrimination / fight
against discrimination; direct/indirect
discrimination; gender discrimination; gender
antidiscrimatory politics; antidiscriminatory law;
victim(s) of discrimination

inkluze; inkluzivni

inclusion; inclusive

znevyhodnit / znévyhodnéni; znevyhodnény /
znevyhodnéni

disadvantage; disadvantaged

predsudek; predsudecny, stereotypni

stereotype; stereotypical

intersekcionalni; intersekcionalita

intersectional; intersectionality

ombudsmanka / ombudsman

ombudswomen / ombudsman




rovnost; rovné prilezitosti

equality; equal opportunities

Sikana; Sikana na pracovisti

harrasment, bullying; workplace harrasment

platova diskriminace paygap
spravedlivé / spravedlivy fair
kvoty quotas

sladéni prace a rodinného Zivota

work-family balance

rovné prilezitosti

equal opportunities

Migration

Czech

English

discriminace, nerovné zachdzeni; diskriminacni;
pozitivni diskriminace; boj s diskriminaci / boj

proti diskriminaci; pfima/nepfima diskriminace;

rasova/nabozenska diskriminace

discrimination; discriminatory; positive
discrimination; fighting discrimination / fight
against discrimination; direct/indirect
discrimination; race/religious discrimination

inkluze; inkluzivni

inclusion; inclusive

znevyhodnit / znévyhodnéni; znevyhodnény /
znevyhodnéni

disadvantage; disadvantaged

predsudek; predsudecny, stereotypni

stereotype; stereotypical

intersekciondlni; intersekcionalita

intersectional; intersectionality

Sikana; Sikana na pracovisti

harrasment, bullying; workplace harrasment

rovnost; rovné prilezZitosti

equality; equal opportunities

spravedlivé / spravedlivy

fair

systémovy rasismus

systemic racism




segregace/desegregace

segregation/desegregation

Germany:

Gender

German

English

Medienkompetenz

media literacy

Wabhlinformationen zu Gender in den
Parteiprogrammen

election information on gender in the party
programmes

Pride Day Pride Day
Vielfalt, Diversitat Diversity
Diskriminierung Discrimination
Vorurteile prejudices
Geschlechtergerechtigkeit gender justice, gender equality
Feminismus feminism

Migration
German English
Integration integration
Willkommenskultur welcoming culture
Ehrenamt volunteering, voluntary work
Flichtlingsrate refugee councils
Vielfalt, Diversitat diversity
Diskriminierung discrimination
Vorurteile prejudices

Greece:

Gender
English Greek

gender stereotypes

£udula otepeoTUTTA

homophobic stereotypes

opodoBLka otepedTUTIO

sexist stereotypes

0€€LOTIKA OTEPEOTUTIA

patriarchal stereotypes

TATPLOPXLKA OTEPEOTUTIAL

heteronormative stereotypes

ETEPOKAVOVIKA OTEPEOTUTIOL

stereotypes of specific sexual orientations

OTEPEOTUTIA YLOL CUYKEKPLUEVOUC GEEOUAALKOUC
T(POCOVOTOALGHOUG

stereotypes based on sexual orientation

oTePEOTUTIA AOYW 0EOUAALKOU
T(POCOVATOALGHOU

combating toxic stereotypes

KOTATIOAEUNON TWV TOELKWY OTEPEOTUTIWY

gender stereotypes

otepeoTUTIA AOYW HUAOU

prejudice against LGBTI

nipokataAnyn évavtl twv AOATKI

women’s rights

SLKOULWLATA YUVALKWV




gender training

eknaildevon og BEparta pulou

International Day Against Homophobia,
Biphobia and Transphobia

AleBvng nuépa katd tng opodopiag, Tng
tpavodoBiag kat tng audidopiag

gender-based violence

£uduin Bla

StrongMe

StrongMe

Relative hashtags (in Greek):

HKatamoAéunon twv_€UdUAWV_OTEPEOTUTIWY

#Iuppayio twv QUAwvV

Migration

English

racist stereotypes

xenophobic stereotypes

minority stereotypes

stereotypes towards groups of people
far right stereotypes

Greek

POTOLOTLKA OTEPEOTUTIAL

Eevodofika otepeoTUTA
OTEPEOTUTIA LELOVOTATWY
OTEPEOTUTIA TTPOG OUASEC aVOpWTTWV
oKkpobella otepedTUTA

Italy:
Gender
ITA ENG
Diversita diversity

Discriminazione

discrimination

Parita di genere

Gender equality

Pride / orgoglio Pride Day
Diritti Woman rights
Uguaglianza Equality
Differenza Differences
Dignita Dignity
Rispetto Respect
Migration

ITA ENG
Integrazione integration
Inclusione inclusion
Educazione education




Volontariato

voluntary work

Diversita diversity

Accoglienza Welcome/hospitality
Comunita Community
Sostegno Support

Discriminazione

discrimination

Pregiudizi prejudices
Portugal:
Gender
Portuguese English
Sexismo Sexism
Igualdade Equality
Trans Trans
Feminismo Feminism
Desigualdade Inequality

Violéncia contra as mulheres

Violence against women

identidade

Identity

Discriminacdo de género

Gender Discrimination

Empoderamento feminino

Female Empowerment

Migration
Portuguese English
Integracao Integration




Discriminagao Racial

Racial Discrimination

Multiculturalismo

Multiculturalism

Refugiados Refugees
Migrantes Migrants
Diversidade Diversity

Requerentes de Asilo

Asylum Seekers

Acolhimento

Welcomed/Received

Spain:

Gender
Spanish English
Feminismo Feminism
Género Gender
Igualdad Equality
Feminicidio Femicide

Violencia de género Gender violence

Estereotipos Stereotypes

Discriminacion Discrimination

LGTBIQA+ LGBTIQA+
Diversidad Diversity
Migration

Spanish English

Discriminacion Discrimination

Desigualdad Inequality




Racismo Racism
Extranjeria Foreigner
Inmigrante Immigrant
Refugiado Refugee

Devoluciones en caliente

Hot returns

Integracién

Integration

(MENA)

Menores Extranjeros No Acompafiados

Unaccompanied Foreign Minors

Estereotipos

Stereotypes

Sweden:

Gender:

Swedish

English

Jamstalldhet mellan kénen

Gender equality

Transpersoner

Transgender individuals

HBTQ+ och sexuella rattigheter

LGBTQ+ and sexual rights

Progressiva varden

Progressive values

Diskriminering

Discrimination

Sexuellt vald

Sexual violence

Orange Day Orange Day

Abortratten Abortion rights

Hen They

Pride Pride
Migration:

Swedish English

Mangfald Diversity

Invandrare Immigrants

Flyktingkrisen Refugee crisis

Flyktingar Refugees

Politisk polarisering

Political polarization

Migrationslagstiftningen

Migration law

Granskrisen (Vitryssland-EU)

Border crisis (Belarus-EU)

Arbetsmarknad Labour market
Socialt foretagande Social enterprising
Rasism Racism

Turkey:

Gender:




Turkish English
Esitsizlik Inequality
Ataerkil Patriarchy
Ayrimcilik Discrimination

Kadin cinayeti
Cocuk evliligi
Namus cinayeti
Aile butinligu

Esit haklar
Ekonomik 6zgtirliik
Feminist

Istanbul S6zlesmesi

Yasal koruma

Femicide

Child marriage
Honour killings
Family integrity
Equal rights
Economic freedom
Feminist

Istanbul Convention

Legal protection

Migration:
Turkish English
Dismanlik Hostility
Karsithk Opposition
Asagilama Humiliation
Sinir, hudut Frontier
Miuilteci krizi Refugee crisis
Miilteci kampi Refugee camp

Nefret soylemi
Maddi yardim

Ayrimcilik

Hatred speech
Financial aid

Discrimination

Results from OLS regressions

Table 1. Gender — Result from OLS regressions with Values, People, New social movements, Law, and Identity as the
dependent variables. Countrycode_bp refers to the best practice estimate of the country.

Variable Values

People

New social
movements

Law

Identity




Intercept 0.3325%** 0.1105%** 0.2724*** 0.3673%** 0.3420***
(0.0139) (0.0093) (0.0131) (0.0142) (0.0140)
BE_bp 0.2894*** 0.1597*** 0.0222 0.0630 0.0062
(0.0365) (0.0375) (0.0353) (0.0384) (0.0348)

BG_bp 0.0015 0.0025 0.0054 0.0086 0.0930***
(0.0174) (0.0321) (0.0134) (0.0137) (0.0228)

CZ_bp 0.2478*** 0.0948%*** 0.0640*** 0.0865*** -0.1922***
(0.0288) (0.0271) (0.0244) (0.0304) (0.0300)

DE_bp 0.0936%** -0.0075 0.3337%** 0.0809*** -0.1018***
(0.0250) (0.0067) (0.0253) (0.0256) (0.0235)

ES_bp 0.4630%** 0.2022*** 0.0614*** 0.0587*** 0.0000***
(0.0072) (0.0074) (0.0080) (0.0080) (0.0000)

GR_bp 0.4447*** -0.1925*** -0.1662*** 0.0153 0.0554***
(0.0525) (0.0491) (0.0421) (0.0380) (0.0025)
IT_bp 0.1720%*** -0.1472*** -0.0111 -0.0044 -0.0027
(0.0080) (0.0069) (0.0070) (0.0079) (0.0096)

PT_bp 0.4514%** -0.1390*** -0.0191 0.0683*** -0.2417***
(0.0180) (0.0210) (0.0214) (0.0177) (0.0229)
SE_bp -0.0053 0.0779*** 0.6459*** -0.0377*** 0.0052
(0.0149) (0.0127) (0.0126) (0.0097) (0.0152)
TR_bp 0.0915* -0.0453* 0.1624*** 0.0566 -0.0594
(0.0534) (0.0274) (0.0533) (0.0534) (0.0490)

BE 0.0431** 0.3521*** 0.0086 0.0484*** -0.0610***
(0.0184) (0.0155) (0.0172) (0.0188) (0.0179)

BG -0.2834*** 0.0888*** -0.2463*** -0.3411%*** -0.2963***
(0.0186) (0.0246) (0.0160) (0.0169) (0.0184)

cz -0.2433*** 0.0621*** -0.1387*** -0.0215 0.2421%**
(0.0142) (0.0101) (0.0136) (0.0151) (0.0149)
DE 0.2609*** 0.8787*** -0.0126 -0.0498*** 0.0077
(0.0195) (0.0097) (0.0179) (0.0192) (0.0193)

ES -0.0353** 0.1022%** 0.1269*** 0.0152 -0.0000**
(0.0148) (0.0104) (0.0143) (0.0153) (0.0000)

GR -0.2717*** 0.4006*** 0.0916%** -0.2288*** 0.6025%**
(0.0141) (0.0107) (0.0141) (0.0147) (0.0142)

IT 0.3161*** 0.1519*** -0.1097*** -0.1574%*** 0.0793***
(0.0146) (0.0102) (0.0136) (0.0147) (0.0148)

PT -0.2576%*** 0.2224*** 0.0164 -0.2269*** 0.31771***
(0.0169) (0.0196) (0.0211) (0.0191) (0.0223)

SE 0.0820*** 0.0498*** -0.1658*** -0.2213*** 0.1539***
(0.0151) (0.0103) (0.0137) (0.0149) (0.0153)
R-squared 0.2944 0.1467 0.1126 0.0673 0.1751

R-squared

Adj. 0.2942 0.1464 0.1124 0.0671 0.1748
N 62610 62610 62610 62610 47445

Table 2. Migration — Result from OLS regressions with Values, People, New social movements, Law, and Identity as the
dependent variables. Countrycode_bp refers to the best practice estimate of the country.



Variable Values Territory People Law Institutions

Intercept 0.2810*** 0.1633*** 0.1678*** 0.0729*** 0.2803***
(0.0087) (0.0071) (0.0072) (0.0050) (0.0087)

BE_bp 0.3425*** -0.2339%** 0.0186 0.4934*** 0.4100%***
(0.1092) (0.1091) (0.1084) (0.1090) (0.1371)

BG_bp -0.0000*** 0.0000%** -0.0000 -0.0000*** -0.0000***
(0.0000) (0.0000) (0.0000) (0.0000) (0.0000)

CZ_bp 0.4416%** 0.1859*** 0.0458 0.6055*** 0.5934%**
(0.0634) (0.0648) (0.0382) (0.0641) (0.0580)

DE_bp 0.5050%** -0.5151*** 0.2485*** -0.0535** 0.1447%**
(0.0208) (0.0155) (0.0220) (0.0231) (0.0182)

ES_bp 0.3446*** -0.1877*** 0.2317*** 0.1917*** 0.2592%**
(0.0245) (0.0131) (0.0248) (0.0238) (0.0246)

GR_bp 0.3736*** -0.2788*** 0.0722%** 0.2289*** 0.3861%**
(0.0441) (0.0122) (0.0346) (0.0537) (0.0485)

IT_bp 0.4912%** -0.1209*** -0.3372%** -0.1836*** -0.1036***
(0.0139) (0.0080) (0.0133) (0.0133) (0.0122)

PT_bp 0.2347%** -0.0002 -0.0055 -0.0387* 0.1606***
(0.0229) (0.0239) (0.0188) (0.0215) (0.0215)

SE_bp -0.0469*** -0.0503*** -0.0181*** -0.2118*** -0.0793***
(0.0086) (0.0036) (0.0042) (0.0063) (0.0086)

TR_bp -0.0797*** 0.0250 0.4069*** 0.1934%** 0.0996%***
(0.0244) (0.0234) (0.0291) (0.0257) (0.0290)
BE 0.2098*** 0.2373*** -0.0197 0.2670*** -0.0236
(0.0207) (0.0197) (0.0152) (0.0185) (0.0186)
BG -0.0586*** 0.0964*** -0.1320*** 0.5510*** 0.0167
(0.0183) (0.0184) (0.0102) (0.0194) (0.0197)

Ccz -0.0619*** 0.0258*** -0.1243*** -0.0355*** -0.1237%***
(0.0099) (0.0084) (0.0076) (0.0055) (0.0096)

DE -0.0522%*** 0.42971*** 0.2959%*** 0.3530*** 0.4221%**
(0.0126) (0.0128) (0.0130) (0.0118) (0.0132)

ES -0.1189*** 0.0777*** 0.0850*** 0.1066*** -0.0773***
(0.0110) (0.0105) (0.0107) (0.0086) (0.0113)

GR 0.1361 *** 0.1271%** -0.1237*** 0.1401*** 0.0545%**
(0.0096) (0.0081) (0.0074) (0.0061) (0.0096)
IT -0.0658*** 0.0057 0.3743*** 0.3232%** -0.0069
(0.0105) (0.0090) (0.0102) (0.0087) (0.0108)

PT -0.1027*** 0.1881*** 0.0052 0.1951%** -0.1303***
(0.0143) (0.0159) (0.0134) (0.0141) (0.0137)
SE -0.0053 -0.1002*** -0.1110*** 0.1749%** 0.0136
(0.0105) (0.0078) (0.0078) (0.0076) (0.0105)
R-squared 0.0740 0.1014 0.2475 0.1055 0.0809
R-squared Adj. 0.0737 0.1011 0.2472 0.1051 0.0806
N 50418 50418 50418 50418 50418



i Sonntagsfrage Bundestagswahl, https://www.infratest-dimap.de/umfragen-
analysen/bundesweit/sonntagsfrage/. “The Sunday poll measures current voting inclinations and not
actual voting behaviour.”

Sonntagsfrage Mecklenburg-Vorpommern 19.10.2022, https://www.infratest-dimap.de/umfragen-
analysen/bundeslaender/mecklenburg-vorpommern/sonntagsfrage/

Sonntagsfrage Brandenburg 26.04.2023, https://www.infratest-dimap.de/umfragen-
analysen/bundeslaender/brandenburg/sonntagsfrage/

Sonntagsfrage Sachsen 24.02.2022, https://www.infratest-dimap.de/umfragen-
analysen/bundeslaender/sachsen/sonntagsfrage/#

Sonntagsfrage Thiiringen 04.08.2022, https://www.infratest-dimap.de/umfragen-
analysen/bundeslaender/thueringen/sonntagsfrage/#

i https://www.facebook.com/watch/?v=2974003306156213

iii https://www.facebook.com/102153384550335/posts/628876778544657

iv. Alain Finkielkraut: «Ich wurde viel hdufiger beschuldigt, ein dreckiger Rassist zu sein als ein dreckiger
Jude», NZZ, 01.11.2021, https://www.nzz.ch/feuilleton/alain-finkielkraut-spricht-ueber-antisemitismus-
und-cancel-culture-1d.1648713

\% https://futureu.curopa.eu/en/

Vi https://www.facebook.com/123332714357231/posts/4827897980567324

vii___ https://www.facebook.com/1476144382621338/posts/3064102257158868

viii__ https://www.facebook.com/550027598481230/posts/2119567728193868

iX https://malisastiftung.org/en/

X https://www.malisa-home.org/en/

Xi https://malisastiftung.org/en/gender-in-music/

xii___ https://malisastiftung.org/en/gender-justice-in-music-business/
xiii___ https://malisastiftung.org/en/diversity-in-german-film/

Xiv___https://malisastiftung.org/en/study_gender-based-violence-german-tv/

XV___ https://malisastiftung.org/en/progress-study-audiovisual-diversity-tv-germany/

xvi___ https://malisastiftung.org/en/audiovisualdiversity/

Xvii__https://malisastiftung.org/en/gender-representations-and-diversity-in-streaming-and-svod-series/

xviii__https://malisastiftung.org/en/female-self-representation-in-social-networks/

XiXx___ https://malisastiftung.org/en/who-explains-the-crisis/

XX___ https://twitter.com/rbb24/status/1445407146519187468

xXi___ https://wahltraut.de/

xxii__https://www.facebook.com/120508577977637/posts/4955499377811842

xxiii__https://www.bpb.de/themen/wahl-o-mat/

xxiv__https://klimawahlcheck.org/

XXV__ https://www.alex-berlin.de/

xxvi__https://www.facebook.com/watch/?v=573607230546221

xxvii The topos goes back at least to the 1916 book The Passing of the Great Race by US lawyer, zoologist,
anthropologist, eugenicist and advocate of scientific racism, Madison Grant. More recently, the narrative
was developed further by French philosopher and father of the Nouvelle Droite movement Alain de
Benoist and particularly by Renaud Camus in Le Grand Remplacement (2011). In Germany, Thilo
Sarrazin popularised the narrative in his book Deutschland schafft sich ab (Germany Abolishes Itself,
2010). S. A deadly ideology: how the ‘great replacement theory’ went mainstream, The Guardian,
08.06.2022, https://www.theguardian.com/world/2022/jun/08/a-deadly-ideology-how-the-great-
replacement-theory-went-mainstream.

xxviii E.g. Saxony's Prime Minister Michael Kretschmer: ,,H6chste Zeit fiir beherzte Entscheidungen‘:
Kretschmer stellt Asylrecht im Grundgesetz infrage, Tagesspiegel, 29.05.2023,
https://www.tagesspiegel.de/politik/zu-grosse-zahl-an-menschen-die-nach-deutschland-kommen-
kretschmer-stellt-asylrecht-im-grundgesetz-infrage-9895679.html

xxix E.g. Bremerhaven: https://www.facebook.com/238020279589770/posts/4571018776289877,
Bodenseekreis: https://www.facebook.com/1660217180866839/posts/2975859969302547, Weilheim:
https://www.facebook.com/145479767172/posts/10159534059862173

xXX E.g. Archdiocese Munich and Freising,
https://www.facebook.com/453038181572436/posts/1790045844538323

xxxi E.g. PRO ASYL, terre des hommes, Jugendliche ohne Grenzen etc.,
https://www.facebook.com/1075001115919947/posts/4406965529390139

xxxii_https://www.facebook.com/1464334400557679/posts/3087846528206450




xxxiii The umbrella association of Saxon migrant organizations (DSD) was founded in 2017 and has 63 member
associations, https://dsm-sachsen.de/

XXXiV _https://rat-fuer-migration.de/

XXxv Better no reform than this: Why the Federal Government should stop the CEAS reform, Statement of the
Council for Migration, 07.06.2023, https://rat-fuer-migration.de/wp-content/uploads/2023/06/RfM-
Stellungnahme.-Geplante-Reform-GEAS-en-GB.pdf

XXxVi_https://mediendienst-integration.de/

xxxvii__https://mediendienst-integration.de/artikel/european-network-for-knowledge-sharing-on-migration.html

XXxVviii__https://www.migazin.de/

xxXix Grimme Online Award 2012: MiGAZIN, https://www.grimme-online-
award.de/archiv/2012/preistracger/p/d/migazin/

x| https://www.migazin.de/migmachen/

xli__ https://www.facebook.com/264691680187/posts/10165720416335188
xlii___ https://www.civismedia.eu/

xliii__https://futureu.europa.eu/en/

xliv__https://www.facebook.com/123332714357231/posts/4827897980567324
xlv__ https://www.facebook.com/1476144382621338/posts/3064102257158868
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