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European Media Platforms: assessing positive and negative MEPLAT

externalities for European Culture

= While media platforms can play a role in enhancing
a European identity, the European dimension has
rarely dominated in media history.

= Most digital media platforms are owned by
American companies,

= However, they have European span —hence can we
talk about European media platforms?

= Analysis of the platformisation of news in 10
countries

—~Q1: Are media platforms making or breaking
European identity?
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Digital Media Platforms

Origins in citizens journalism
From newsroom to algorithms (user engagement as incidental or intentional?)

Dominance of a few players - progressively dependent on the tools, advertising
revenue, and data and governance standards of Google, Apple, Facebook, Amazon,
Microsoft

e the necessity of keeping people on the website as long as possible

e the inevitable interference of the platforms on content production

e dual logic of platforms: the seeming decentralization accompanied by their establishing as main
hubs

e Misinformation (political or scientific evaluation?)
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Europeanity and Europeanisation

Europeanization in a simple definition ‘from above’ - the impact of the EU on states and their
institutions (Cachia 2021).

But the phenomenon is way more complex

= QOften one finds oneself either analysing the more culturalist-discursive components of E&E, or analysing the
sz;nécot%jll-material components of E&E, but hardly ever do theorization and analyses of E&E do both (Carpentier et
al, :

Europeanity - what is means to be European (“Europeanity”)
Europeanisation (E&E) - what it means to become European (“Europeanisation”)

E&E in Italy:
= Compliance and implementation of EU laws and directives can be complex
= Political and administrative resistance to implementing European policies.

= Lack of awareness and public engagement: Europeanization can often appear as a distant and technocratic process
for many ltalian citizens = the Italian political system, characterized by party fragmentation and ever-changing
coalitions, has witnessed the emergence of euro-skeptic political forces. Parties such as Lega Nord, Fratelli d’ltalia
and M5S have adopted critical positions towards the EU (Monteleone, 2021; Zappettini & Maccaferri 2021)

= The EU is often criticized for its bureaucracy and decision-making complexity (Kassim, 2003)
= Affected by Italy’s economic and social challenges, particularly after the Covid-19 crisis (Cachia, 2021).
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MEPLAT
Populism — from Brexit to Covid-19

= Populism in Europe — a cross cutting issue: Eurosceptic discourse, both right wing (exclusionary, loss
of sovereignity, us vs them) or left wing (inclusionary, equality and solidarity) (Alonso-Munoz &
Casero-Ripollés, 2020)

But

= Populism in Italy - COVID-19 outbreak defused the relevance of some populist issues among citizens,
favouring a focus on institutions (Bertero & Seddone, 2021)

- Q2: How did media platforms journalism impact on Europeanisation in Italy during the Covid-19
pandemic?
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Framework for analysing the platformization of news in 10 countries (Moreno and Sepulveda

“Platformization of News in 10 countries”

Belgium < > Bulgaria <> Czech < > Germany < > Greece < > ltaly <>
Portugal < > Spain < > Sweden < > Turkey

& VW

4 Dimensions Europe < > Health <> Economy < > Environment
a8 VW

Facebook <> Twitter <> YouTube

| & W
Top-down/Bottom-up Professional News Media < > Non-professional content

Goal » Allow comparisons between all variables to identify both national and
transnational commonalities or differences in how news about this 4 issues are
played out on social media platforms

WORK PACKAGE 2 MEDIALAB CIES_lIscte

Focus on Italian posts
dataset

Quantitative content
analysis (Krippendorff,
2004)

The Italian team (IULM)

3 researchers, 2 coders
720 on-topic posts

Intercoder Reliability
Test Percent of
agreement was
adequate 90,5%-100%
(Krippendorff, 2004).
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Findings: what type of agents are the most prevalent?

. professionally/institutionally produced content is the most prominent, regardless of whether it
originates from news media or political agents.
. Non-institutional agents are more prevent on Facebook Groups - the non-professional channel par

excellence in which 100% of contents are not institutional;

Posting agent by platform

97,4%
27,4% o 32,1%
,0%
1,3% 1,3% 0,0% 1,1% 1,1% 0,0% 4.0% 0,0% 0,0% 0,0% 1,3%

Facebook Groups FB All Pages FB Media Pages Twitter All Twitter Media Youtube All

B Political agent B Media agent B Any other organization Non-organization



* Political agents focused mainly on issues relating to Health (21,7%), in
particular with regard to the issue of the green pass

What topics do o reeert o e .
] * Non-professional social media contents (Non-organization agents),
d | ffe r e n t ag e n tS media agents (57.7%) and any other organisations (11%) focused their

attention on climate
p refe r 7 * Non organization focused the most on Europe (30,4%)

Posting agent by topic (2)

27,0% 27,4% 30,4% 28,3%
0,8% 2,5%

Climate % in MainTopic Economy % in MainTopic Europe % in MainTopic Health % in MainTopic

B Political agent W Media agent M Any other organization Non-organization



What kind of scope is preferred by which pIatform'iﬁgi,g_?lmEm‘T

= European news are

mostly on Twitter 30,0%
(all)

= national news are 20,0%
mostly on FB (all 15.0%
pages)

10,0%

= global news are Scope of news by platform
= regional and local

mostly on Youtube 100%
35,0%
4.4
news are mostly on
FaCGbOOk (bOth Global European National Regional Local
groups and a“ pageS) B Facebook Groups M FB All Pages M FB Media Pages Twitter All M Twitter Media M Youtube All

Ty Tyt Tl B ol Wity

5,0%




£ EUMEPLAT
Dominating dimensions of Europeanisation (Quant)

Dimensions of Europeanity (cumulative counts)

250
200 195
150
97
100 91
69 67 63
50
34 29 25
. .
6 6
0 H B = - =
Europeanlaw  European European European European European European European European European European  European new
and culture(s) institutions industriesand  Territory Values interactions Public Sphere People democratic Media Content social
governance capitalist and dialogues models movements
economies
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Dominating dimensions of Europeanisation (Qual)

T European Law and Governance — subtopics: Economy and PR
Health
. @ Corriere della Sera &
—> posts about the Recovery Fund and the Green Pass issue. @Corrire
@ Senza queste 42 riforme, |'ltalia rischia di non ricevere i soldi del
Recovery
. . . . Transisted from Itzlian by Google
= European InS“tUt'OnS - SUthp|CS: Cllmate and Economy .\AﬁthouttheseAQref?)rms, Italy risks not receiving the Recovery
. money
- Posts about laws and regulation , work (green pass),
= European Culture — subtopics: Climate and Europe <] |
. . . . . ! |
—>Posts about science and technological innovation & history : ~, :
(Facebook page of Alessandro Barbero) ; a=ta :
! [
: . .
R % '
) : : 2 !
= Note: absence of the dimensions related to the so-called o DL
"Europeanisation from below" (Della Porta, 2020), i.e. the role of = e S
European Social Movements (we only found 6 posts on ltalian S ) it e e i
SOClaI medla), and European Medla COntentS (On|y 6 pOStS) politica peri Piar_oraz’owaledi ripreséeresilienza.Pérooterpresentare?

European Law and Governance — Recovery Fund

LI S KR R L N



https://twitter.com/Corriere/status/1439821133566578688
https://www.facebook.com/watch/?v=561344531682213
https://twitter.com/fattoquotidiano/status/1436363410715942918
https://www.facebook.com/100044563983825/posts/404499111045552
https://twitter.com/Agenzia_Ansa/status/1441009198012186624
https://www.facebook.com/groups/2630211550569533/permalink/3121001648157185

: : : ] EUMEPLAT
Europeanity and Europeanisation as leverage for

populism in ltaly -1 g s

24 settembre 2021 -Q

Italia unico Stato europeo che pretende il Green Pass anche per lavorare. Solo gli immigrati
illegali, i criminali e gli abusivi non hanno bisogno del lasciapassare governativo. Ecco a voi I'ltalia
nell'era del “Governo dei migliori".

* Dimension: EU law and governance

NO GREEN PASS

COSTITUZIONE
Qpinocabrase DELLA REPUBBLICA ITALIANA

22 settembre 2021 - @

Panoramica ~ Commenti

Mentre i cittadini di mezzo mondo vengono liberati dalle restrizioni, i ) .
sudditi del Draghistan sono gravati ogni settimana di nuovi ricatti. Art 1 I Ital la
Il governo Draghi ha ingabbiato, unico al mondo, un'intera ®

Repubblica nata libera, trasformandola in un sist...

¢ una Repubblica
P democratica fondata
e 7B su] devere

ezionata é Pil pertinenti, pertanto alcune risposte

sere state escluse.

; ON: PINOJCABRAS _
= MJ\'/S‘TQ’ R o Pino Cabras @
s A  TERNATIVAYGE R Mariella Virzi, informati! Mai votato, sempre
== ; =5 ; combattuto
NOI SIAMO L'ALTERNATIVA A QUESTO - e 2
G Emma Rosso
GBVERNB DEllA cATASTROFE' Pino Cabras dobbiamo chiudere Tutto!!!
o y - . E I' unica risposta per salvarci!l! Ma ogni

AR rriiala hansa macks frarnart A

0:19/819

@FRATELLIDITALIA



https://www.facebook.com/watch/?v=881335829442733
https://www.facebook.com/38919827644/posts/10159463702607645

Europeanity and Europeanisation as leverage for

MEPLAT

populism in Italy - 2

= Both horizontal and vertical dimensions
of Europeanisation

= Horizontal - compares Italy to Covid-19
measures in other EU countries in order
to criticise the Italian government

= Europeanisation being manipulated for

national purposes

= “we are the best in Europe” because we make the
vaccine practically mandatory;

= “we are the worst in Europe” because we are the
only ones with the Green Pass for work

= Vertical - fluid relationships towards EU
Issues, with tendency towards neutral
sentiment

] l..l-.l

<~ Tweet

La7
/ @La7tv

#inonda Obbligo vaccinale per gli over 50, il Ministro
Brunetta: "Siamo i primi in Europa"

la7.it
Obbligo vaccinale over 50, Brunetta: "Siamo i primi in Euro...
Il Ministro Brunetta ospite di In Onda

& Tweet

Cristina Correani
L @Moonlightshad1
"L'Italia & 'unico paese in Europa che per andare a lavorare e obbligatorio

il green pass e non il salario minimo legale.

Ma che davero vogliamo dare tutta la colpa ai fascisti?"
#11ottobre
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. MEPLAT
Conclusions

= The features of digital media platform journalism during the Covid-19
pandemic:

Professionally-produced content is more dominant

But user-generated content more prominent on Facebook

Global news on YouTube, European News on Twitter, National/Regional/Local news
on Facebook

Key European issues are EU institutions, EU Laws and Regulation, EU Culture
Prominence of Europeanisation from above rather than Europeanisation from below

Dominated by populist rhetoric

= I[mpact of digital media platform journalism on Europeanisation:

= an opportunity for politicians to showcase their positions in favour or against
European policies, using the comparison between the restrictive measures
Imposed in Italy and those of other European countries in order to gain popularity.

= A switch from populism as simply endorsing Euroscepticism, to populism as enactin
fluid relationships towards European issues, with a tendency towards largely neutra
views of Europe

- achange in populist rethoric (also seen in Bertero & Seddone, 2021)
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