This project has received funding from the European
Union’s Horizon 2020 research and innovation
programme under grant agreement No 101004488

-1 EUMEPLAT

MEDIA AND INFORMATION
LITERACY: the Role of Academia
and Media experts

Research and Academic Cooperation in the field of
Journalism and Media Studies: an Overview

Andrea Miconi, IULM
October 27t 2022

—_—
I =i LEIBNIZ INSTITUTE . _M
universita  "F%" £op MEDIA RESEARCH w
ulm Gy e awanertyr Bl BULGARIAN
e I " UNIVERSITY
CIMS s aisaem
P N
T s, Ga' Foscar ® IKED
- . . -
HELLENIC REPUBLIC t UNIVERSITARIO 2 Un|ver5|t INTERNATIONAL ORGANISATION FOR
National and Kapodistrian ISC e e # e =4 f V H y K EDGE ;H‘",w"r AND ENTERPRISE DEV
Universit hens o o1 venice




MEPLAT

EU Projects in the field of Media and Information
Literacy

(1) Cooperating for a free journalism: the eMedia [2013 — 2016] and the PAGES projects [2019-
2023]

(2) Reflecting on Europe, Europeanization and being Europeans:
the EUMEPLAT project [2021-204]

(3) Setting up a new model: The CLIP Project [2022-2024]
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(1) Cooperating for a free journalism: the eMedia [2013 — 2016] and the
PAgES projects [2019-2023]
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MEPLAT

eMEDia project
Title eMEDia, A bottom-up approach for the design and pilot of a joint Master
Course in Cross-Media Journalism
Programme TEMPUS, Joint Projects, Curricular Reform
Duration 32 months

Lump sum

801.968,00 EUR

AIM

Contribute to the modernisation of the HE sector in Tunisia through a
bottom-up and participatory approach for the design and pilot of a joint Master
Course in Cross-Media Journalism

ST L .




-1 EUMEPLAT

eMEDia project’s partners

UNIMED, Mediterranean Universities
Union, Italy (coordinator)

University of Tampere, Finland

TULM University, Italy ©  mumwm | Qum (3=
University of Barcelona, Spain

University of Sousse, Tunisia

University of Sfax, Tunisia == e
Institut de Presse et des Sciences de \5fﬁv =

P'Information, University of La
Manouba, Tunisia

Ministry of Higher Education and
Scientific Research, Tunisia

Sfax Section of National Syndicate
of Tunisian Journalists, Tunisia
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MEPLAT

eMEDia specific objectives

Exchange best practices in the field of HE and cross-media
journalism by means of a good practice review

Building capacities of teaching staff through a training
framework and study visits at the EU partner universities;

Develop a curricula in Cross-Media Journalism based on a
wide consultation with teachers, students, professionals and media
experts

Set-up and offer a double degree program in Cross-Media
Journalism to students in Tunisia (with and without a journalism
background) which includes an alignment study period
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eMEDia results

- Catalogue of good practices in the field of digital and cross-media journalism in a local perspective
- Training framework and related tools for teachers’ capacity building

- EU-Tunisia Master Course Curricula in Cross-Media Journalism (2 year, 120 ECTS)

- Bilateral/Multilateral Agreements

As ]l)art of the Master Course offerin%, cooperation aspects among the three Tunisian universities have been agreed on a
multilateral agreement (convention tripartite) regarding the Master course offering and joint degree. A recognition
agreement of the %om.t degree has been established with TULM University. An international agreement has been signed
among the three Tunisian Universities and the University of Tampere, regarding the post-project academic cooperation
in the area of communication science.

« Alignment Study Period: Students’ Summer School

§5 students, enrolled in the first edition of the Master Course at the three Tunisian universities, participated to the
ummer School organised and hosted by IULM in Milano on 14-23 September 2016, on topics related to Video-making
for Journalism, Data Visualization and Storytelling, Photoshop for Journalism.

« Master Course Offering

A 2-years Master Course in Cross-Media Journalism has been delivered jointly by the 3 Tunisian Universities. The first
edition started in October 2015 with 45 students, the second edition started in October 2016 with 51 students and a
third edition started jointly in October 2017.
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PAgES

Post-Crisis Journalism in Post-Crisis Libya

Co-funded by the
Erasmus+ Programme
of the European Union
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PAgES project

Title PAgES, Post-Crisis Journalism in Post-Crisis Libya: A Bottom-up Approach to
the Development of a Cross-Media Journalism Master Program

Programme Erasmus+ Capacity Building in Higher Education

Project nr. 598349-EPP-1-2018-1-IT-EPPKA2-CBHE-JP

Duration 36 months

Awarded Grant 890.892,00 EUR

Lead contractor

From 15 January 2019 to 14 January 2022 (expected tobe extended up to 12
months)

AIM

" e e " "

Contribute to the modernization of the Higher Education (HE) sector in Libya
and support the implementation of the Bologna Process through a bottom-up
approach for the design and pilot of a Master Course in Cross-Media Journalism
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PAgES: project’s partners

IULM University, Italy (coordinator)

UNIMED, Mediterranean Universities
Union, Italy

University of Aveiro, Portugal
University of Granada, Spain
Sapienza University of Rome, Italy
University of Tripoli, Libya
Sirte University, Libya
Misurata University, Libya

Al Zawia University, Libya

Project Coordinator and Partners Map
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MEPLAT

PAgES: project’s expected impact

Exchanged best practices in the field of HE and cross-media journalism by means
of an analysis of the state of the art

Increased capacities of teaching staff through a training framework and study
visits at the EU partner universities;

Four Multimedia Labs established in Libyan Universities to support technical
training

Validated curriculum in Cross-Media Journalism based on a participatory
approach

Set-up and offering of a master program in Cross-Media Journalism to
students in Libya based on the implementation of Bologna Process rules and
corresponding to 120 ECTS
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PAgES: project’s activities

= WP 1- Lessons Learned and Training Framework [led by UNIMED]
= WP 2- Design of the Master Program [led by University of Zawia]
= WP 3- Training of Trainers and Multimedia Labs [led by University of Aveiro]
= WP 4- Master Course Offering [led by University of Tripoli]
= WP 5- Quality Evaluation [led by University of Granada]
= WP 6- Dissemination and Exploitation [led by Sirte University]
= WP 7- Management [led by IULM University]
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PAgES results: Journalism in Libya: a Cross-Media Perspective
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EUMEPLAT
PAgES results: Approval of the Cross-Media Journalism Master Program
at the Libyan Education Ministry

National Center for Quality d il @b’.ﬂ Syl
Assurance & Accreditation o 5 - A
of Educational & Training __:_A s d) At 53

Institutes —_ Aol 13 Analatlt

On January 20, 2020, the National Center for Quality
Assurance & Accreditation of Educational & Training
Institutes, at the Libyan Education Ministry, approved the
didactic plan of the Cross-Media Journalism Master
Program.

st s

Subject: Validation Process of Master
Program in Jowrnalism

The Master will be offered in the four Libyan
universities of Tripoli, Sirte, Zawia and Misurata.
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PAGES results: Multimedia Labs

Analysis of technical
requirement

Purchase procedure (by
IULM)

Selection of one single vendor,
order of the equipment items

Equipment delivered in
September 2021

Libyan universities are
currently setting up the labs
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PAgES results: on-line and on-site Training

Module 1. New languages and Module 2. Cross-media Module 3. Ethical standards
formats of journalism audiences, publics and and digital circulation of

Appetizer: Learning To Teach

Online

communities news
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PAgES results: on-line and on-site Training
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(2) Reflecting on Europe, Europeanization and being Europeans:
the EUMEPLAT project [2021-2024]
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-] EUMEPLAT
Who we are

1 (Coordinator) IULM — Libera Universita di Lingue e Comunicazione Italy — Andrea Miconi

2 HBI — Leibniz-Institut fiir Medienforschung | Hans-Bredow-Institut Germany — Barbara Thomass
3 NBU — New Bulgarian University Bulgaria — Dessislava Liubomirova Boshnakova

4 UNIMED — Unione delle Universita del Mediterraneo Italy — Nathalie Clauter

5 FUOC — Fundacio6 per a la Universitat Oberta de Catalunya Spain — Francisco Lupiafiez Villanueva
6 UGent — University of Gent Belgium — Daniel Biltereyst

7 Bilkent — Bilkent University Bilim Kenti Turkey — Lutz Peschke

8 NKUA — National and Kapodistrian University Greece — Stylianos Papathanassopoulos

9 ISCTE - Istituto Universitario de Lisboa Portugal — Claudia Alvares

10 UNIVE — Ca’ Foscari University of Venice Italy — Fabiana Zollo

11 IKED — International Organisation for Knowledge Economy and Enterprise Development Sweden —
Thomas Andersson

12 CU — Charles University in Prague Czech Republic — Nico Carpentier
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WP1- Europeanisation: Lessons from media history o MEPLAT
Advanced state of the art: patterns in media and movie circulation across Europe
[1990-2020 circa]

(1) How national or regional are media systems? How frequent is the exchange of media contents [i.e., tv
formats, news programs, tv channels] among the 10/12 European countries? [tasks 1.1 and 1.2]

(2) How frequent is the exchange of movies among the 10/12 European countries? [task 1.3]
(3) How are media systems are regulated, at the intersection of national and European law? [task 1.4]
(4) Aggregated data analysis [task 1.5]

(5) RIA specific goal: operational definition of Europeanisation [task 1.6]
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WP2- Fake News: Platformization of Journalism -1 EUMEPLAT
Are news platforms making European culture more European?

(1) How are Europeans — both journalists and citizens - discussing relevant issues in social
media platforms?

[tasks 2.1 and 2.2]

(2) Positive and negative externalities: are news platforms favoring or threatening European
common identity?

[task 2.3]

(3) Anti-European Fake news: a data-driven analysis
[task 2.4]

(4) RIA specific goal: what to do with fake news
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WP3- Hegemony: Platformization of Video -] EUMEPLAT
Are video platforms making European culture more European?

(1) Analysis of production patterns: are video platforms offering more European contents?
[tasks 3.1'and 3.2]

(2) Analysis of consumption patterns: are European audiences becoming more European?
[task 3.3]

(3) RIA specific goal: best practices in cross-European video productions, creation and
success, and main obstacles to the Europeanisation of “taste [task 3.4]

(4) Aggregated data analysis
[task 3.5]
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WP4- Exclusion: Platformization of media representations M
° ° ° ° e M E p L AT
Is European culture becoming more inclusive, in the age of platforms?

(1) How is migration represented in social media discourse, in 10-12 countries?
[tasks 4.1 and 4.2]

(2) How is gender represented in social media discourse, in 10-12 countries?
[task 4.3]

(3) Aggregated data analysis
[task 4.4]

(4) RIA specific goal: catalogue of best practices in the representation of sensitive issues
[task 4.5]
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] EUMEPLAT
WP5- Power: People and platforms
How about the overall effects — or externalities - of “platformization” on European

soclieties?

(1) Is there any space for alternative social media services; and which is the state of global surveillance? [task 5.1]

(2) To which extent is the algorithm [i.e., Netflix or Amazon recommendation system] shaping European culture?
[task 5.2]

(3) Are social media improving or devastating public debate? [task 5.3]
(4) Can Europe bear any more technological innovation? [task 5.4]
(5) Is Europe a country for women? [task 5.5]

(6) RIA specific goal: White Book of Recommendations to EU and Short Policy Report
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The EUMEPLAT Project: Results So Far

- WP1 completed;
- The WP1 book is coming out
[Media Systems in Europe, edited by A. Miconi & S. Papathanassopoulos, Springer, 2023];
- WP2 and WP3 data collection completed;
- WP4 methodology is defined;
- WP5 has already started,;
- The Year 1 review was successful;

- Policy Scoping Document has been released, and we had the First Policy Round Table in
Brussels [September 26, 2022]
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(3) Setting up a new model: the CLIP project [2022-2024]
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CLIP project

Title CLIP, Critical visual media Literacy and emPowerment
Programme Erasmus+ Cooperation partnerships in HE
Duration 18 months

Lump sum

120.000,00 EUR

AIM

Strengthen digital capabilities of the Higher Education sector, and increase
resilience to manipulation and polarisation working on the important issue

of critical visual literacy, that is a fundamental component of the way European
students and citizens are getting informed in the digital era.
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CLIP: project’s partners

« UNIMED, Mediterranean Universities
Union, Italy (coordinator)

o HELLENIC CT Semsmus
Hﬂgersna OPEN \ L L Aceoss surors .
UNIVERSITY )G TAL

« IULM University, Italy
« HOU, Hellenic Open University, Greece
° Z& I L DIGIT Z\ I , Belgium UNlﬁiie—szI:sdEi:;inun IULM University Hellenic Open University ALL DIGITAL
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CLIP: expected results

- Report on Visual Media Literacy in Europe
- Micro-learning course in critical Visual Media Literacy and Fluency

- Scalability and transferability toolkit
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This project has received funding from the European
Union’s Horizon 2020 research and innovation
programme under grant agreement No 101004488

EUMEPLAT

Get in touch Social media

<] info@eumeplat.eu ) @eumeplat

5] https://www.eumeplat.eu YW @eumeplat
] EUMEPLAT Project

© EUMEPLAT

The information and views in the document are those of the author(s) and do not necessarily reflect the official
opinion of the European Union. Neither the European Union institutions and bodies nor any person acting on their
behalf may be held responsible for the use which may be made of the information contained herein.
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